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Welcome Letter CoCoCo 2026

Üdvözöljük! Welcome to the 4th annual Corvinus Communication Conferences (CoCoCo)

Resistance, Rebellion, and Reinvention, April 24, 2026, at Corvinus University of Budapest,

Hungary. This year’s conference brings together scholars, practitioners, policymakers, activists,

educators, and students to examine how communication helps shape responses to social,

political, cultural, and technological change.  

As reflected in the conference theme, the event focuses on the ways individuals, publics, and

institutions engage with changing power structures through communication practices.

Expanded in scope this year from a small department-oriented graduate student conference to

an international stage and held in a hybrid format for the first time, the conference creates

space for exchange across in-person and online sessions and supports dialogue among

participants from different countries, disciplines, academic and professional contexts.  

Three thematic tracks outlined in the Call for Proposals – resistance and rebellion in

communication and media science; protests, social movements and activism; and

organizations, industry, technology, business studies, and marketing - are reflected throughout

the conference schedule. The conference program showcases the breadth of these thematic

offerings, with emphasis on transdisciplinary collaborations and applied communication, and

experimental, interactive sessions.  

Throughout the keynote talks, panel sessions and discussions, research roundtables, and

industry and special sessions that “disrupt” the traditional academic conference format,

participants address questions related to political communication, journalism, discourse, digital

platforms, activism, institutional communication, AI, protest, sustainability, and media

representation. These contributions help us consider how communication can document,

contest, and reorganize contemporary social realities. 

We would like to thank all presenters and participants for contributing their work and

perspectives to this conference. We also extend our gratitude to the keynote speakers, the

contributors to the special sessions and industry panel, the chairs of the sessions, staff at

Corvinus, and the colleagues in the organizing committee whose work made the organization

of the event possible. A special note of thanks goes to our PhD, MA, and BA student volunteers

whose support has been essential to the preparation and running of the conference. Finally, we

express our gratitude to our Corvinus Institute of Marketing and Communication Sciences

Head, Dr. Tamás Bokor, for his and the Institute’s support. We hope that this Book of Abstracts

serves as a useful guide to the program and as a record of the conversations taking place at

CoCoCo 2026.

On behalf of the CoCoCo 2026 Organizing Committee, 
Dr. Sabrina K. Pasztor and Dr. Admilson Veloso da Silva 
Co-Chairs, CoCoCo 2026  
.
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Humanist ethics as resistance: An analysis of three mediated
interventions that counter dehumanisation and disempowerment
Dr. Nico Carpentier 
Professor, Culture and Communication Research Centre  
Institute of Communication Studies and Journalism  
Charles University

 

In a Foucauldian framework, resistance becomes an omnipresent technical
component of power, with its generative, restrictive and productive components. As a
consequence, resistance becomes contextualised through the nature of
contemporary power dynamics and contemporary struggles for hegemony, which
also allows avoiding its romantization. These struggles also incorporate different (what
Laclau calls) normative frameworks, as currently, we can witness the crumbling of the
taken-for-grantedness of humanist ethics, with its empathy for the other, resistance to
exclusion, and search for respectful co-habitations. The presentation will discuss three
case studies, which, each in their own ways, resist more authoritarian and exclusionary
rearticulations of Western ethics. A first case study analyses a Dutch documentary
entitled Along the Borders of Turkey, and how it resists the othering of migrants. A
second case study focusses on the Cyprus problem, and analyses how the Mirror of
Conflict exhibition bridges enemy identities. Finally, the analysis of the Czech citizen
parliament demonstrates the ability of ordinary people to have their voices heard, and
perform participation, empowerment and situated knowledge. Together, these case
studies show the capacity of documentary filmmakers, academics and ordinary
people to combine truth-speaking with a resistance against the ever more prevalent
logics of dehumanisation and disempowerment. 

Professor Nico Carpentier is a highly regarded European scholar in media and communication studies,
formerly serving as President of the International Association for Media and Communication Research
(IAMCR) and Vice President of the European Communication Research and Education Association (ECREA).
He is currently an Extraordinary Professor at Charles University in Prague and a Visiting Professor at the
Academy of Film and Creative Technology, Xi'an Jiaotong-Liverpool University. 

In addition, he has held honorary professorships at leading institutions in Sweden, Belgium, Israel, and
beyond. Professor Carpentier has an extensive body of academic work, having published more than 40
authored and edited volumes and over 200 articles, including 30 contributions featured in curated catalogues
and art journals. His research combines theoretical depth with practical engagement, focusing on media
studies informed by artistic practice, visual communication, documentary studies, and cultural and discourse
analysis. His recent work includes the 2025 film AGON which explores meanings of democracy in different
cultures. 

KEYNOTE 1
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You say ‘resistance’, I say ‘awareness’ 
From awareness to agency and activism: Critical Language Awareness
(CLA) as key civic competence
Dr. Erika Darics 
Academic and Consultant, Faculty of Arts, Department of Linguistics 
University of Groningen 

 

We live in a time of ecological breakdown, epistemic instability, and unprecedented
discursive overload. Public debate is saturated with competing and often harmful
narratives - a stroll through the streets of the beautiful city of Budapest offers a painful
reminder of this. Strategic yet ideologically laden framings shape how problems are
understood and what futures appear possible. Communication scholars have long
scrutinised these processes. But what now? 
 
Resistance is often celebrated as the engine of social change - rightly so. But
resistance must begin with a deep understanding of what we resist: a critical
awareness of the constructed nature of our social realities, and the role language
plays in legitimising power, shaping what can be said, thought, and imagined. This
keynote argues that Critical Language Awareness (CLA) should be understood as a
fundamental future-oriented metacognitive competence that enables people not only
to analyse discourse but to act through it. 
 
The talk proposes a shift from what might be called aboutness thinking - studying
communication as an object - to withness thinking, recognising communication as
something we think, relate to, and act with. From this perspective, CLA offers a
framework for transformative change that moves from awareness to agency and
ultimately to activism.  Through examples from educational and professional contexts,
I will show why cultivating language awareness is so important. At a moment when
the stories organising our societies are increasingly contested, our task is no longer
only to explain or resist language, but to equip people - and ourselves - to reshape it. 

Dr. Erika Darics is an academic and advocate for transformative education. As a transdisciplinary scholar in
applied linguistics, discourse and organizational studies, she explores how language creates and shapes
social structures. She is a recognised author, podcaster, educational innovator and academic leader: deeply
committed to advancing knowledge and promoting sustainable futures through education and scholarship.
Her teaching and research intersect around fostering inner development, self-awareness, and critical thinking
— which she sees as foundations for meaningful change. She conducts empirical linguistic-discourse
analytical research, to theorise and educate about language awareness and discourse consciousness. Erika is
an experienced and passionate researcher-educator with a strong sense of responsibility to nurture a future
generation of critical text consumers who are also ethical, responsible and empowered communicators. 
  
  

KEYNOTE 2
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SPECIAL SESSIONS

‘A Basket Full of Eggs’ - a Romani film and music archives project
Hazel Marsh, Esbjörn Wettermark, Tiffany Hore, Lisa Smith
University of East Anglia, University of Sheffield, Vaughan Williams Memorial Library, Patrin Films
Chair: Máté Bence Bollók

‘Romani and Traveller Voices in Music Archives’ is a collaborative project bringing
together Romani and Traveller communities with academics and archivists in the UK.
The project works to decolonise music archives and tell new stories about the
immense contributions of Romani and Traveller people to Britain's folk music
repertoires and styles. The project has three broad aims. First, to challenge exotic
stereotypes and mainstream media representations of ‘Gypsy music’, which represent
all Roma as a homogenous group regardless of nationality. Second, to make it easier
for the public, and especially for Romani and Traveller communities, to access music
library and archival collections. Third, to raise awareness of the significant influence of
Romani and Traveller people on British folk music traditions and heritage. The project
thus addresses the exclusion of Romani and Traveller voices from national histories of
folk singing in the UK. 
 
In collaboration with Romani filmmaker Lisa Smith, founder of the UK’s first Romani-
led production company Patrin Films, the project has produced a short film, ‘A Basket
Full of Eggs’ (2025, 18 minutes). The film follows Romani advocate and journalist Liza
Mortimer as she visits England’s national folk music and dance archive at the
Vaughan Williams Memorial Library in London. Through conversations with song
collectors, singers and archivists, she explores her great grandmother Minty Smith
and her family’s influence on English folk music. 
 
The film will be preceded by a 5-minute introductory talk presenting the project and
its underlying motives. After the screening, there will be a brief debate on topics
represented in the film. ‘A Basket Full of Eggs’ was funded by the University of East
Anglia's AHRC Impact Accelerator Award (AH/X00344/1) as part of the project 'Romani
and Traveller Voices in Music Archives'. 

keywords: Romani and Traveller; media representation; decolonisation; anti-
Gypsyism; folk music

Hazel Marsh is Professor of Cultural Politics at the University of East Anglia, UK. Her interdisciplinary and
participatory action research focuses on social justice, the politics of representation, community action,
education, health and environmental inequalities, and Romani and Traveller contributions to society. Recent
projects include ‘Romani and Traveller Voices in Music Archives in the UK’, ‘Strengthening Romani Capacity
in Colombia’, ‘Improving post-pandemic maternal and neonatal health: a participatory approach with
Indigenous women in Colombia’, and ‘Embedding Gypsy Roma Traveller History Month in the Public History
Calendar’. She has worked in Venezuela, Mexico, India, Colombia, Brazil, Peru, and Britain.      
  16



Taking critical language awareness off the page - a performance
intervention about the power of language
Erika Darics, Momentán Társulat
Chair: Sabrina Pasztor 

‘This contribution takes the form of a live improvisation theatre performance (in both
English and Hungarian). In doing so, it demonstrates that in order to adapt to a
radically changing world, academic conventions themselves need to be resisted,
rebelled against, and - crucially - reinvented. 
 
So much of the emancipatory potential of critical discourse, communication, and
applied linguistic research fails to affect processes of social transformation
(Pennycook, 2001), either because critical insights remain largely inaccessible
beyond academia, or because traditional educational methods teach about social
issues without equipping students with the experiential and reflective capacities
needed to translate awareness into action (Darics, in press; Shapiro, 2025). 
 
This performance shows one possible way in which knowledge can be allowed to
have an effect. Developed as a collaboration between the CLADES project (Critical
Language Awareness, Democratic Engagement and Sustainability) and Momentán
Társulat, the performance translates insights from Critical Language Awareness (CLA)
(Darics et al., 2025) into embodied, affective, and participatory experience. 
 Instead of teaching audiences about manipulation, framing, bias, voice (and similar
constructs) it invites them to notice, feel, and experiment with how language frames
realities, communicates ideologies, and shapes our relationships with each other and
with our living environment. 

As a performative intervention within an academic setting, the session does not argue
for rebellion and reinvention; it stages them crossing linguistic boundaries, and invites
the audience to experience the power of language as something that is not only
analysed, but lived. 

Darics, E., Staschen, O., Drury, M., Chojnicka, J., Mazzoli, M., Olthof, J., Serafis, D., & Wildfeuer, J. (2025).
Critical Language Awareness as a future imperative: Seeing the ‘water’. Frontiers in Communication, 10,
1623193. https://doi.org/10.3389/fcomm.2025.1623193, 
Darics, E. (in press). Critical Language Awareness: A framework for inner–outer transformation. In A.
Lautensach & N. Montessano Montessori (Eds.), The Palgrave Handbook on Critical Constructive
Approaches to the UN Sustainable Development Goals. Palgrave. 
Pennycook, A. (2001). Critical applied linguistics: A critical introduction. Mahwah, NJ: Lawrence Erlbaum
Associates. 
Shapiro, S. (2025). Unpacking the “C” in CLA: Enacting our commitment to linguistic access, asset, and
agency. Journal of Multilingual Theories and Practices, Advance online publication, e2. 

17



keywords: critical language awareness, improvisation, critical consciousness,
embodied learning

Dr. Erika Darics is an academic and advocate for transformative education. As a transdisciplinary scholar in
applied linguistics, discourse and organizational studies, she explores how language creates and shapes
social structures. She is a recognised author, podcaster, educational innovator and academic leader: deeply
committed to advancing knowledge and promoting sustainable futures through education and scholarship.

Her teaching and research intersect around fostering inner development, self-awareness, and critical thinking
— which she sees as foundations for meaningful change. She conducts empirical linguistic-discourse
analytical research, to theorise and educate about language awareness and discourse consciousness. Erika is
an experienced and passionate researcher-educator with a strong sense of responsibility to nurture a future
generation of critical text consumers who are also ethical, responsible and empowered communicators.  

In addition, she consults with education institutions on transformative change (both internal and in their
curricula), promotes the Inner Development Goals (IDGs), and designs courses based on discourse analysis,
often with a business/professional communication slant. Darics co-hosts the Words and Actions podcasts
and is the proud co-author of the textbook Language in Business, Language at Work (current 2nd edition in
press).
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‘A CHL methodology for narrative coordination in the Romainan pro-
democracy movement
Sergiu Zorger, Aubrey Morgan Yee
Porost (activist training hub)
Chair: György Túry 

‘Following significant far-right electoral gains in Romania, progressive movements
face a critical challenge: how to coordinate effectively against narratives that have
successfully captured the grievances of economically vulnerable and rural
populations. Our work focused on research in order to developed a handbook for
Romanian progressive organizations, centered on methodologies for developing
alternative narrative bridge-frames. 
 
Drawing on the Culture Hack methodology—a six-phase cycle of Ask, Listen,
Understand, Reframe, Act, and Learn—we conducted in-depth interviews with
Romanian activists, journalists, and organizers from organizations mobilization
organizations, Roma women's rights groups, and intersectional progressive
movements. Our research-first approach prioritized surfacing patterns across these
voices before proposing strategic interventions. 
 
A central finding emerged organically across interviews: dignity functions as the
primary battleground shaping voter behavior and political alignment. Far-right actors
like George Simion have successfully deployed dignity through an individualist frame
—dignity earned through hard work and national identity. Our analysis reveals this
framing succeeds because it "puts a finger on the wound" of post-communist
transition trauma, acknowledging the humiliation experienced by communities who,
as one interviewee noted, “make cables for Porsche while not being able to afford
even Porsche seats for a car.” 
 
Our research identified critical barriers to progressive narrative work: an "information
wall" preventing messages from reaching rural populations, organizational
fragmentation among progressive groups, and a historical tendency toward
mobilizing existing sympathizers rather than persuading new audiences. Crucially, we
argue against the "Marie Antoinette reaction"—dismissing far-right voters as
manipulated or ignorant—which forecloses genuine engagement with legitimate
grievances about economic exploitation and community abandonment. 
 
The resulting handbook follows a five-part structure: "What We Heard" (direct
interview voices), "What We Learned" (cross-interview synthesis), "What We Propose"
(the reframe and coordination strategies), "How We Did This" (replicable
methodology), and "What Now" (invitation for collaborative action). This structure
embodies our core principle: showing interviewees what we learned from their voices
before teaching methodology. 
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This project contributes to narrative change practice by demonstrating how
participatory research can identify organic frame opportunities, how post-socialist
contexts require specific navigation of historical trauma, and how progressive
movements can contest terrain currently dominated by far-right populism without
abandoning commitments to structural transformation. The methodology offers a
replicable model for movements facing similar challenges of fragmentation, limited
resources, and captured populations across Central and Eastern Europe and beyond. 
 
During the conference we hope to just shortly present our work, and focus our time on
engaging participants in a workshop to directly use our methodology and discuss
these aspects. 

keywords: participatory action research; pro-democracy movement; reframing
methodologies

Sergiu Zorger is a former filmmaker, with a masters in filmmaking at the Academy of Media Arts Cologne. He
has worked inside of activist movements for the last 12 years, either as filmmaker, trade unionist or as part of
multiple grassroots collectives. Now with his work at Ulex he is trying to bring the Culture Hack Lab
methodology for working with narrative to Eastern Europe. 
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Industry Panel: Corvinus alum in professional communication industry
positions discuss latest trends, innovations, and communication's role in
business 
Panelists: Tímea Balogh (Deutsche Telekom); Bálint Siegler (HOLD Alapkezelő), György Leitner
(Corvinus-SEED); 
Chair: Péter Janzsó 

What does it mean to be a communicator today — and is the industry itself satisfied
with the answers? This panel brings together recognized practitioners to examine
communication not merely as an organizational function, but as a driving force for
creating business value and impact. 

We start with the fundamentals: how does communication create real organizational
value, and how is it perceived — by management, employees, customers, and society
at large? And what is equally important, how does the industry perceive itself? Where
do self-image and external reality diverge, and what are the situations when effective
communication is needed the most? 

Drawing on the spirit of Corporate Rebels book by Joost Minnaar and Pim de Morree,
we also explore how organizations can become engines of inventive thinking and
actions — and we find communications place in this organizational reality. What does
it look like when a corporation organizes itself around genuinely inventive, even
rebellious ideas? How do those ideas reach the public and get built into everyday
operation, rather than reserved for only one-off campaigns? 

Finally, we discuss impact: what makes a campaign truly effective? How should
communication contributions be measured? Our panelists will reflect on their key
experiences, the ideas that challenge convention, and the honest question of whether
the field is doing enough to matter. 

Tímea Balogh is Marketing Project Lead – Europe at Deutsche Telekom, and former Head of Communications
Planning at Magyar Telekom. She holds a marketing degree from Corvinus University Budapest. With over 15
years of experience at creative agencies and client-side roles, she brings deep expertise in brand strategy,
content and marketing communications. Her work bridges markets and teams at a European level, driving
integrated campaigns and shared standards across the group. Beyond her corporate role, she serves as lead
mentor of the "Own Your Shift" industrial talent management initiation.
 
Bálint Siegler is Head of Marketing and Communications at HOLD Alapkezelő. He holds an economics
degree at the Corvinus University of Budapest, and is a former member of the Rajk College. His career spans
both client- and agency-side roles, including positions at Magyar Telekom, Ludwig Museum, Mito, and
Attention CRM Consulting. At HOLD, his focus is on launching innovative investment services, developing
acquisition strategies through marketing automation, and strengthening the brand of the 30-year-old asset
management firm.
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György Leitner is Managing Faculty at Corvinus SEED, the executive education institution of Corvinus
University. He holds an economics degree from Corvinus and an MBA from the University of Pittsburgh. With
30 years of top executive experience in healthcare, he began his career in life sciences in the US before
moving into the pharmaceutical industry, where he led GlaxoSmithKline Hungary as Managing Director for
two decades. In 2015 he transitioned to healthcare services as CEO of Affidea Hungary, navigating the
company through a major business transformation. He is founding president of the Primus Private Healthcare
Providers Association and was named CEO of the Year in Hungary in 2021.

Péter Janzsó is a PhD student at the Corvinus University of Budapest. He holds a marketing degree from the
Corvinus University, and is a former member of the College for Advanced Studies in Social Theory. With a
background in marketing research and public relations, he has 10+ years experience working at various PR
and media agencies, and educational institutions. His research explores how journalistic and editorial
approaches can be applied within corporate and institutional communications, with a particular focus on
media-oriented and newsroom-type operations.
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Speaking in the shadows: clandestine journalism in times of social
movements and uprisings 
Changiz Mahmoudzadeh Varzi, Ghena Alkhateeb, Neda Sanij, Chloé Benoist
Universidade Católica Portuguesa 
Chair: Réka Benczes and Jessie Labov

Journalists have been forced to work underground for centuries. Clandestine and
underground periodicals have operated alongside official media in conditions of
censorship and repression, from the secret circulation of Calvinist texts in 16th-
century Europe to resistance newspapers under Nazi occupation, and Iranian
Shabnameh during the Constitution Revolution. Michel Foucault’s statement that
“where there is power, there is resistance” (1978, 95) offers a basis for understanding
this type of communication. In this tradition, Sebastian Maslow (2012) defines
clandestine journalism as journalistic activity carried out in secret to bypass state
censorship, surveillance, and punishment. 
 
But how do journalists report from the shadows when formal journalism becomes
too dangerous or impossible? 
 
How does this type of journalism function during moments of mass protest? Who are
the journalists who work this way? What obstacles, beyond safety, do they face? And
how do they build a career in a field that usually depends on having a public name
and profile? 
 
To answer these questions, as an Iranian journalist who has worked this way for 26
years, I propose an online roundtable or fishbowl session on clandestine journalism
during protests and social movements. The session will offer an academic explanation
of clandestine journalism based on Foucault’s ideas about power and parrhesia, as
well as John D. H. Downing’s work on media and resistance, which I studied in his
course at Aarhus University during my Erasmus Mundus Master’s degree in
Journalism, Media and Globalisation. 
 
The theory section will include a 10–15-minute presentation in which I will explain
Downing’s view of clandestine journalism, Maslow’s definition, Hannah Arendt’s
conceptual framework on totalitarianism and media, and Pierre Bourdieu's theory of
how journalism works as a field. 
 
The practice-oriented section will draw on the experience of editors and journalists
who have either worked as clandestine reporters or worked closely with them. I have
received early confirmation from the following experts; depending on the timing and
their availability, three of them will join the session: 

Neda Dehghani, Iranian editor at BBC World Service, with more than 20 years of
experience inside and outside Iran 
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Ghina Al Khatib, Syrian journalist at Al Jazeera based in Qatar, who has worked with many
clandestine reporters from Syria 
Daniel Hilton, Head of News at Middle East Eye, who has worked with journalists from
Yemen, Syria, Iran, and Sudan 
Yazan Al Sadee, senior journalist at The New Arab, working with reporters in Iran and Syria 
Chloé Benoite, a former French news editor at Middle East Eye, who has both worked with
clandestine journalists and reported from Lebanon  
Mehrad Vaezinejhad, Iranian historian and filmmaker, whose award-winning film Taking
on Ayatollahs was based on clandestine reporting inside Iran 
Leyal Khodabakhshi, former social media editor at BBC Persian and Digital Consultant at
BBC World Service, where she helped shape the digital strategy for new language
services and trained journalists across Africa and Asia 

 
By the end of this session, participants will better understand the conceptual theories
of clandestine journalism, how it operates during crises, how journalists build trust
and share information under pressure, and what lessons can be drawn for both
scholars and professionals. 

Ghena Alkhateeb 
Ghena is a Syrian journalist and producer for Al Jazeera Arabic, where she specializes in explanatory
journalism and news coverage of Middle Eastern affairs. Before joining Al Jazeera, she worked extensively on
reporting on the situation of Syrian refugees living in Lebanon and the impact of regional wars on people’s
lives. In addition to her journalistic work, she is now a PhD candidate at Universidad Católica Portuguesa,
examining how sectarian identity has been constructed within Syrian state media. 
 
Neda Sanij 
Neda has been working as a journalist and editor for over 25 years. She began her career in journalism in Iran
with pro-reformist outlets such as Hayat-e No and Azad. In 2006, she left Iran and joined Persian-language
media outside the country. As editor-in-chief, she helped launch Radio Zamaneh in the Netherlands. She later
joined BBC Persian, where she worked as an editor and senior producer. She is now the editor-in-chief of
Midpoint, where she also teaches journalism. Neda studied journalism at the Faculty of News in Tehran and
holds a master’s degree in communication studies. 
 
Chloé Benoist 
Chloé is a journalist and editor with 15 years of experience in France, the United States, Lebanon, Palestine,
and the United Kingdom. She has worked for media outlets including Middle East Eye, Mondoweiss, The
Public Source, and Ma'an News. As an editor, she has collaborated extensively with journalists across West
Asia and North Africa. Chloé holds a bachelor's degree in journalism from Northwestern University and a
master's in political studies from the American University of Beirut. 
 
Panel Chair: 
Changiz Mahmoudzadeh 
Changiz has worked as a journalist and editor for Farsi and English language outlets since 1999. He is now a
PhD candidate in Communication Studies at Universidade Católica Portuguesa, with a research focus on
colonial media, decolonisation, and propaganda. 

 

24



‘Social media adoption and sustainable performance in community-
based tourism enterprises
Tran Thi Thuy Sinh, Alexandre Lamfalussy, Nikoletta Nemeth, Nguyen Nhat Anh
University of Sopron, University of Hung Vuong

Social media marketing (SMM) has become an essential tool for organizational
communication, marketing, operations, and stakeholder engagement. In the tourism
sector, particularly among micro and small enterprises, social media platforms offer
cost-effective opportunities to enhance market visibility, strengthen customer
relationships, and foster collaboration with diverse stakeholders. Community-based
tourism enterprises (CBTEs), which are typically rooted in local ownership and rely
heavily on community resources, increasingly adopt social media to promote their
services and communicate with tourists, suppliers, and institutional actors such as
local government authorities. Despite this growing relevance, empirical research
examining the adoption, integration, and performance implications of social media
within CBTEs remains limited, particularly in developing country contexts. This study
aims to investigate the extent to which social media adoption and utilization
contribute to the sustainable performance of CBTEs from the perspective of enterprise
owners. Sustainable performance is conceptualized as a multidimensional construct
encompassing economic viability, social benefits, and environmental responsibility. In
addition, the study examines the moderating role of local government stakeholders,
who play a pivotal role in shaping tourism development through policy support,
regulation, capacity-building initiatives, and resource facilitation. By incorporating
local government stakeholders as a moderator, this study responds to calls for greater
attention to institutional influences on digital technology adoption and sustainability
outcomes in community-based tourism. Data were collected through a structured
survey administered via social media platforms to a convenience sample of 377 CBTE
owners operating in the hilly regions of Northern Vietnam. Partial Least Squares
Structural Equation Modeling (PLS-SEM) using the partial least squares (PLS)
approach was employed through SmartPLS 4 to assess the hypothesized
relationships among the study constructs. The analytical results indicate that social
media adoption has a significant and positive effect on the sustainable performance
of CBTEs. Furthermore, the findings demonstrate that local government stakeholders
significantly moderate this relationship, suggesting that institutional support can
strengthen the effectiveness of social media marketing initiatives in achieving
sustainability goals. 

IN-PERSON SESSIONS
SESSION 1A - Digital Platforms, Trust & User Practices 

Chair: Máté Bollók 
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The study offers important theoretical and practical implications. Theoretically, it
extends the literature on social media adoption and sustainable tourism by
integrating an institutional perspective into the CBTE context. Practically, the findings
provide valuable insights for CBTE owners, policymakers, and tourism development
agencies in developing economies, emphasizing the importance of coordinated
digital strategies and supportive governance structures. Future research may further
explore additional moderating variables, such as non-governmental organizations
(NGOs), as well as mediating mechanisms, including innovation capability and
knowledge sharing, to deepen understanding of how social media adoption
translates into sustainable performance outcomes in community-based tourism.

keywords: Social media marketing, Community-based tourism enterprises,
sustainable performance, local government stakeholders.

Tran Thi Thuy Sinh is a Full-Time Doctoral student in the Alexandre Lamfalussy Faculty of Economics,
University of Sopron, Hungary. She also holds a Research Assistant and Lecturer at the Faculty of Economics
and Business Administration, Hung Vuong University, Phu Tho, Vietnam. Her research interests focus on the
areas of marketing and the development of competitiveness of SMEs, as well as research on the sustainability
of community development and rural development. She has published numerous research papers in journals
and also presented several research papers at premier National and International conferences.
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Who Are The Crypto Users? – Understanding Users, Usage Patterns, and
Their Social Context
Márk Recskó 
Corvinus University of Budapest

Cryptocurrencies are gaining increasing global significance, reflected not only in the
growing number of projects and market capitalization but also in the expanding
attention from media outlets, politicians, and business leaders. At the same time,
public awareness and user adoption continue to rise, suggesting that
cryptocurrencies are gradually becoming part of everyday life. Despite this
heightened visibility, little is known about who the actual users are, how they perceive
the technology, what “use” means in its current form, and which factors shape its
social perception and diffusion. 
 
This study addresses this underexplored area by examining cryptocurrency users’
opinions, motivations, and future outlooks. To achieve this, qualitative semi-structured
interviews were conducted with Hungarian cryptocurrency owners representing
diverse social backgrounds and experience levels. The collected data were analyzed
using thematic analysis. 
 
The findings indicate that “use” cannot be interpreted in a traditional sense, nor can it
be reduced to investment activity alone. Engagement with cryptocurrencies involves
a wide range of practices, including financial activity, learning and self-development,
community participation, and digital exploration. A new interpretive framework
appears to be emerging, within which individuals involved with cryptocurrencies may
assume multiple roles. This highlights the need for greater conceptual clarity to
support future research and informed policymaking. 
 
Although most participants initially became involved with cryptocurrencies with the
aim of financial gain, both their motivating factors and current activities show
significant diversity. Initial motivations were often linked to the COVID-19 pandemic
and the rapid expansion of crypto-related applications. Traditional media and social
media platforms also emerged as critical actors in shaping perceptions. Media
content frequently follows a sensationalist logic, emphasizing unrealistic success
stories alongside fraud, abuse, and extreme risks. This negative dominance in media
representation strongly contributes to the technology’s unfavorable social image.
Participants perceived public attitudes toward cryptocurrencies as largely negative
and stigmatized, which discourages open engagement. Changing this perception
would require more balanced media coverage and the widespread availability of
educational content. 
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At the same time, respondents reported substantial growth in their financial literacy,
highlighting the importance of education and self-directed learning. Participants
emphasized that political will is necessary to mitigate the current chaotic and often
harmful effects associated with cryptocurrencies and to strengthen public dialogue.
This could be achieved through the development of a transparent regulatory
environment and the improvement of financial and IT education. Overall, the study
demonstrates that cryptocurrency engagement is multidimensional and calls for new,
responsible approaches to ensure a stable and sustainable future for the technology. 

keywords: Cryptocurrency; user perceptions; attitudes; societal impact; role of
media

Márk Recskó is a PhD student at Corvinus University of Budapest, Hungary and Ghent University, Belgium, .
His research focuses on consumer behavior, technology adoption, digital and disruptive technologies, with a
particular emphasis on cryptocurrencies and generative AI. Additionally, he is involved in research groups
specializing in strategic technology management and firm competitiveness. He also places great importance
on scientific outreach. 
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When Communication Is Coded into Creation: Artification as an
Outcome of Design Communication Practices 
Judit Esküdt  
Corvinus University of Budapest

When communicative practices begin to function as art, what changes is not only
their aesthetic form, but also their cultural status and the ways in which they are
valued. In this paper, I examine how designcommunication (DIS:CO) contributes to
contemporary processes of artification in communicative practices that emerge
through development, experimentation, and ongoing reconfiguration. Drawing on
Roberta Shapiro’s (2004) concept of artification, artification is understood here as a
process through which practices not originally regarded as art come to acquire artistic
status and cultural legitimacy. Rather than treating this shift primarily as a matter of
symbolic reclassification, the paper focuses on the communicative conditions that
make such transformations possible. 

Building on Horváth and Cosovan’s conceptualization of designcommunication as
communication integrated into development, the paper argues that communication
increasingly operates as a constitutive element of creation, rather than as a
representational layer added after the fact. Within the DIS:CO framework, meaning,
style, and cultural codes are embedded directly into acts of development themselves,
shaping how practices take form, how they circulate, and how they come to be
evaluated. In this sense, communication functions not simply as expression or
mediation, but as a formative force that helps structure the conditions under which
creation takes place. 

From this perspective, artification can be understood as a dynamic outcome of
designcommunication processes. It occurs when communicative development
produces surplus meaning, aesthetic coherence, or cultural resonance that invites
artistic interpretation and symbolic valuation. By situating artification within the
process logic of DIS:CO, the paper contributes to communication research by
reframing artification as a communicative achievement grounded in development-
oriented practices. It also suggests that communication integrated into development
can operate simultaneously as a generative mode of creation and as a mechanism
through which practices are stabilized, reframed, and, in some cases, integrated into
broader cultural and institutional contexts. 

keywords: artification, designcommunication (DIS:CO),creative communication

Judit Eskudt is a professional working in public relations, marketing, and communication, with a background in
economics and a strong interest in cultural and creative industries. Her academic work examines how value is
constructed and communicated across different domains, particularly at the intersection of art, fashion, and
markets. In her research project, “Canvas to Catwalk,” she analyzes the processes of artification through which
fashion is positioned as art, with a focus on the relationships between artistic practice, cultural value, and design.
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Digital Sovereignty in German Research Institutions: Discursive
Construction at the Weizenbaum Institut
Natascia Tatiana Fera, Mauro Santaniello   
Università degli Studi di Salerno 

The increasing prominence of digital sovereignty in European policy and academic
debates has established it as a central analytical and political category, commonly
understood as the capacity to exert control over data, digital infrastructures, and
technological standards. Despite its growing salience, both scholarly and policy-oriented
literatures remain fragmented, often reflecting heterogeneous and at times under-
specified understandings of governance, autonomy, and infrastructural control. Within
this evolving landscape, research institutions occupy a pivotal position in shaping how
digital sovereignty is conceptualized, operationalized, and legitimized within public and
epistemic debates.

This study examines how the Weizenbaum Institut frames digital sovereignty in its
publications, and which discursive patterns emerge in relation to governance, risk, and
autonomy. It further explores which thematic constellations dominate the discourse, how
dimensions of risk and governance are articulated, and how tensions or shifts in framing
practices are configured across institutional outputs.

The selection of the Weizenbaum Institut is grounded in its status as a leading German
research center on digital society and governance, its sustained engagement with
questions of digital sovereignty through policy-oriented and academic outputs, and its
recognized influence within national and European technology debates. Its institutional
positioning, combined with the accessibility and discursive diversity of its publications,
renders it a particularly suitable case for examining how sovereignty narratives are
produced within research settings.

The empirical corpus so far comprises 15 publicly available publications issued between
2019 and 2025, including policy briefs (e.g., “Digital Sovereignty in the EU –
Recommendations”), research reports and white papers, as well as selected press
releases and public statements. All documents explicitly address digital sovereignty in
connection with data governance and user autonomy, forming a coherent dataset for
systematic qualitative analysis.

Methodologically, the study adopts a qualitative discourse analysis guided by a theory-
driven coding framework derived from Santaniello (2025), which conceptualizes digital
sovereignty through five analytical attributes: adversariality, multiversity, latency,
instrumentality, and hypocrisy. Within this framework, digital sovereignty is treated as
both a normative ideal and a governance practice. The corpus is systematically coded
according to these dimensions in order to identify recurring discursive patterns,
interpretive strategies, and internal tensions.
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By mobilizing this conceptual framework in dialogue with empirical discourse
analysis, the study contributes to a more fine-grained understanding of how digital
sovereignty is constructed within research institutions. It shows how institutional
discourse functions not merely as a reflection of broader governance debates, but as
an active site in which competing imaginaries of digital sovereignty are produced,
stabilized, and contested.

Ultimately, the research advances scholarship in digital governance and science and
technology studies by providing an empirically grounded account of digital
sovereignty as both a normative horizon and an operational governance logic, with
relevance for researchers, policymakers, and institutional actors engaged in the
design and regulation of digital infrastructures.

keywords: digital sovereignty, EU governance, discourse analysis, research
institutions, Germany

I am a Research Assistant at the Department of Business Studies – Management & Innovation Systems (DISA-
MIS) at the University of Salerno, a position I have held for the past two years. I hold a degree in Languages for
Interpreting and Translation (English, German, French) from the Università degli Studi Internazionali di Roma
(UNINT). My research focuses on digital sovereignty, examining its contemporary conceptualizations in
German, French, Italian, and Austrian media. I aim to understand how media contribute to shaping narratives
and informing the development of a shared European policy.
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Can Smart Devices Substitute for Children in Elderly Care? Evidence
from China   
Lin Xiaoru  
Corvinus University of Budapest

China is experiencing one of the fastest demographic transitions in the world. By the
end of 2024, more than 310 million people were aged 60 or above, accounting for
22% of the total population. The rapid expansion of the elderly population places
growing pressure on pensions, healthcare, and community-based support systems.
Meanwhile, the long-term effects of the One-Child Policy have reshaped
intergenerational relationships, creating “sandwich” families where two working-age
adults must often support four elderly parents while raising one child. Against this
backdrop, this study examines whether smart devices can partially substitute for
children’s caregiving roles and delay the transition of elderly people from home-based
care to institutional or community care. 

The analysis uses longitudinal data from the China Health and Retirement
Longitudinal Study (CHARLS). Smart device usage—such as health monitoring
systems, communication tools, and assistive technologies—is used to capture the
degree of digital engagement among older adults. Fixed-effects and logistic
regression models are applied to estimate the impact of digital adoption on elderly
individuals’ living arrangements and transitions from home care to out care,
controlling for demographic, health, family structure, and regional factors. 

Preliminary findings suggest that smart device adoption significantly reduces
dependence on adult children for daily support. Older adults who use smart
technologies are more likely to maintain independent living and less likely to move to
community or institutional care. The effect is stronger among elderly individuals living
alone or with limited family caregiving resources, indicating a partial substitution
effect of technology for intergenerational care. 

The findings highlight the potential of smart devices to complement and partially
replace traditional family caregiving. Promoting digital inclusion and accessibility
among older adults can enhance autonomy, delay institutionalization, and support
China’s “9073” elderly care model, while maintaining intergenerational connection
and emotional well-being. 

keywords: Aging ; Smart Devices ; Intergenerational Support ;Digital Health

Xiaoru Lin, 2nd-year PhD student in Economics at Corvinus University, studies population aging and family
elderly care in China, focusing on how adult children’s economic capacity, opportunity costs, and socialized
care interact. 
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‘The role of ethical codes and guidelines in journalism’s uncertain future
Erik Uszkiewicz, Tobias Eberwein, Laura Amigo, Inesa Bunevičienė, Sophie Duvekot, Heikki
Heikkilä, Marten Juurik, Epp Lauk, Melita Poler Kovačič, Marie Rathmann, Krisztina Rozgonyi
Hungarian Europe Society, DIACOMET project

This paper summarizes the findings of an empirical study involving eight European
research institutions in Austria, Estonia, Finland, Hungary, the Netherlands, Lithuania,
Slovenia, and Switzerland. Project partners collected examples of ethical codes and other
guidelines dealing with good practices of public communication – inside and outside
journalism – at the national and European level. In total, a sample of 435 documents was
generated and transferred into a searchable public database; with each document being
indexed and annotated according to key categories. This corpus formed the basis for a
theory-based qualitative content analysis (Kuckartz  & Rädiker, 2023), which was
intended to identify principles and practices for dialogic communication ethics and
inclusive media accountability. 
 
As part of a European Union-funded Horizon project, DIACOMET’s research team
intended to answer among others the following research questions: To what extent do
national and international ethics documents for public communication refer to questions
of dialogue between journalism and its stakeholders, also in relation to AI? What forms of
inclusive media accountability are outlined in these documents? And what differences
can be identified in across professional fields and countries? 
 
The theoretical starting point for answering these questions is the concept of inclusive
media accountability. Following Fengler et al. (2022, p. 40), media accountability denotes
all kinds of instruments that “uphold a notion of media freedom and pluralism in their
intent to monitor, comment on, and criticize journalism”. As indicated by Bardoel and
d'Haenens (2004), who differentiate contrasting frames of accountability, this does not
only involve media professionals (such as journalists), but also actors related to the
political sphere, the market, and the public. Inclusive media accountability aims to bring
several of these stakeholder groups – for instance: journalists and citizens – into an
exchange with each other, in order to support dialogic processes that promote
democracy. 
 
The results of the analysis show that the idea of inclusive accountability is rarely taken up
in communication-related ethics codes in Europe. While professional and market-related
frames clearly dominate, the citizen-focused public frame remains underrepresented.
There are only few references to concepts and practices of dialogue, especially in
journalistic codes; however, a comparison with neighboring professional fields offers
promising suggestions in this regard. The topic of AI is currently only mentioned in a
small proportion of the documents examined – interestingly, mainly at international.

SESSION 1B - Journalism, Ethics & Professional Practice 
Chair: Evelin Horváth
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Based on the content analysis, various good practices can be identified, which are made
available to interested stakeholders in an interactive online database. The study thus not
only offers relevant insights for further research into the responsibility of journalism in
uncertain times, but also a concrete practical output for use in journalism training. 
 
References: 
 
Fengler, S., Eberwein, T., & Karmasin, M. (Eds.). (2022). The global handbook of media
accountability. Routledge. 
Kuckartz, U., & Rädiker, S. (2023). Qualitative content analysis: Methods, practice and
software. 2nd ed. Sage. 

keywords: codes of ethics, guidelines, public communication, journalism 

Erik Uszkiewicz is one of the vice-chairpersons of the Hungarian Europe Society, and a project manager at the
Center for Independent Journalism, Budapest. He is a lawyer, who earned his law degree in 2011 and his
Ph.D. in 2022. He has worked for various civil society organisations as a senior researcher and project
manager mainly in the field of media freedom, disinformation and human rights. Currently, he is also the
Hungarian national team leader in the EU-funded DIACOMET project. He is involved both in domestic and
international research projects.
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Autocratization and Journalistic Practices in Central Europe. A
comparative study of Austria, Hungary and Slovakia    
Simone Benazzo  
Université Libre de Bruxelles (ULB)

Democratic backsliding and autocratization have received massive scholarly attention
over the last decade (Arriola et al., 2022; Bermeo, 2016, 2022; Cassani  & Tomini, 2018,
2019, 2020; Cianetti et al., 2018), as democratic regimes in every region of the world
have come under increasing strain. While liberal democracy and free-market
capitalism were once seen as bound to impose themselves worldwide at the ‘end of
history’, 71% of the world population currently live in countries that are classified as
‘autocracies’(Nord et al. 2025). 
 
Crucially however, autocratizers, in Europe as elsewhere, have not remained
unchallenged. Resistance has mounted. 
 
Thus, a lively academic debate has emerged among scholars of comparative politics
on how democracy can be preserved and defended, as well as how democratic actors
deal with ruthless autocratizing executives (Halmai  & Bugaric, 2023; Maerz et al.,
2020; Riedl et al., 2024; Tomini et al., 2022; Trantidis, 2022). Thorough comparative
studies of the strategies, the practices and the values of multiple actors, including the
political opposition, civil society, courts and transnational institutions, have been
performed.    
 
The main rationale for this research stems from the observation that, in this flourishing
discussion on resistance to autocratization, media and journalists have yet to be
studied as actors in their own merit. While there is a general expectation in the
specialized literature that they should play a pivotal role in thwarting autocratisers’
plans, scholarly knowledge on how they perform such a role - if they do - and how
autocratization impacts their practices, remains scarce. 
 
The agency of journalists and media represents therefore a gap in the academic
reflection on how autocratization is prevented, contested and eventually reversed. 
 
Relying on the theoretical frameworks of the illiberal public sphere (Štětka  & Mihelj
2024) and the community of practice (Schmitz Weiss  & Domingo 2010), this research
aims to fill this gap by drawing a comparative analysis of independent media’s
evolving practices in a selected sample of EU countries that have experienced
different degrees of autocratization since 2010: Austria, Hungary and Slovakia. 
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Through the empirical material gathered in nearly fifty semi-structured interviews with
journalists conducted on site, the paper examines how independent media have
reacted to the mounting challenge of autocratization, and the consequent shrinking
space for the accountability of illiberal political actors, in their specific national
context. it highlights differences and similarities, as well as best practices and
promising practices.

keywords: autocratization, journalism, resistance 
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Media’s Construction of the ‘Ethnic Hatred’ Frame : Examining Ethnic
Conflict Reporting of The New York Times and The Guardian     
Júlia Gy. Molnár   
Corvinus University of Budapest

Over the past decades, Western media have frequently labeled violent crises as ethnic
conflicts, often ascribing them to inherent and ancient “ethnic hatred”, a communicative
practice that tends to simplify complex group relations and events. This framing reflects a
primordialist argument that presents intergroup hostility as inevitable and as part of the
natural order in certain parts of the world, thereby contributing to the reinforcement
dominant geopolitical narratives and existing power structures. Although scholarship in
nationalism and ethnic conflict studies has long rejected primordialism as a sufficient
explanation for conflict, it is often noted that global media continues to rely on the
narrative, suggesting a persistence within institutionalized media’s communication and
representation of peoples. Until now no longitudinal study has systematically examined
how major news outlets reproduce primordialist framing over time and across conflicts,
whether there are persistent discursive patterns or changes over time. This research
addresses that gap by investigating when conflicts are framed as products of primordial
ethnic hatred, and what that framing looks like, including the discursive features and
looking at the broader patterns underlying such representations, like the political,
cultural, and structural contexts in which they take place. A mixed-methods design is
employed, drawing on a longitudinal corpus of articles from two leading global
newspapers, the New York Times and The Guardian, spanning the past four decades. The
current phase of the research utilizes corpus construction and content analysis to
investigate who articulates the ’ethnic hatred’ framing within the media, examining how
primordialist language is attributed and voiced, whether it is by the journalists
themselves, local or global political elites, academic experts or the affected populations.
For the full research, quantitative content analysis will be combined with qualitative
Framing analysis and Critical Discourse Analysis to analyze the media’s construction of
ethnic hatred from multiple complementary angles, capturing both large-scale trends and
fine-grained discursive practices. Together, these integrated approaches illuminate how
primordialist narratives persist in global media and what their continued use to frame
violence and conflict reveals about the politics of representing ethnic conflict including
how such representations can limit public understanding and counter-narratives. 

keywords: media framing, ethnic conflict, power and discourse

Júlia Gy.Molnár is a PhD student at Corvinus University of Budapest focusing on media research, with
particular attention to the media's coverage of conflicts and crises. Their work combines an interdisciplinary
perspective with mixed-methods research, using both quantitative and qualitative approaches - including
content analysis, framing and discourse analysis - to examine conflicts within their broader political and social
contexts. She currently serves as Section President of the Communication and Media Science Department at
the Association of Hungarian PhD and DLA Candidates (DOSZ). 

37



The Strategic Role of Local Journalism in Crisis Communication: An
Analysis of the 2025 Forest Fires in Türkiye     
Melek Kılıçgedik, Gülden Demir, Gülsün Bozkurt  
İstanbul Nişantaşı University

In recent years, Türkiye has been increasingly confronted with devastating forest fires.
Within this cycle of disasters, crisis and risk communication play a vital role during the
pre-disaster, during-disaster, and post-disaster phases. In these processes, journalists are
positioned as key actors responsible for providing the public with accurate information.
Particularly during periods of uncertainty, where official information flow is restricted and
disinformation intensifies, the professional field experiences of local journalists become
significantly more valuable. 

This study aims to examine the professional experiences of local journalists who covered
the 2025 forest fires in Türkiye which resulted in the destruction of over 80,000 hectares
of land (Imece, 2025), 17 fatalities, and the evacuation of more than 50,000 people (Ata,
2025) within the framework of crisis communication. As part of the research, in-depth
interviews will be conducted with 25–30 local journalists serving in the affected regions.
The data obtained will be systematically analyzed through content analysis, a qualitative
research method, using the MAXQDA software. In the second phase of the study, fire-
related news published on the websites of three different local daily newspapers
operating in the disaster zones will be examined using framing analysis. Websites were
selected as the focus because online platforms are the preferred news source for 72% of
consumers in Türkiye (Reuters Digital News Report, 2025). This two-stage methodology
offers a holistic perspective covering both the production and the presentation of news. 

The primary research question of the study is: "How do local journalists perceive their
roles during the forest fire processes?" Within this scope, the study seeks to answer the
following sub-questions: "How do journalists' relationships with the local community
shape their news language, framing, and reporting during a crisis?", "How do local
journalists manage the processes of information flow with official institutions?", "What
function do journalists' activities in the fire zones serve in the context of ecological
activism and institutional accountability?", and "How do local newspapers frame fire-
related news?". 

The fundamental objective of this study is to reveal the transformative power of local
journalism in disaster processes exacerbated by the climate crisis. The research aims
to analyze whether local media is not merely a transmitter of information but also a
strategic crisis management component that enhances social resilience, combats
disinformation, and upholds the public interest. The findings of this study are
expected to highlight the strategic role of local journalists in disaster processes within
the literature, thereby providing original theoretical and empirical contributions to the
fields of crisis communication, environmental journalism, and local media studies.
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Between Listening and Speaking: How Reporters Communicate with
Sources and Speak for Them      
Mária Stanková  
Comenius University in Bratislava

This study examines the communication strategies employed by reporters when
interacting with interviewees and when subsequently mediating their voices to the
public. Focusing on selected reports by the Slovak journalist Andrej Bán, the research
explores how verbal testimonies are elicited, framed and transformed into narrative forms
within journalistic texts. Particular attention is paid to introductory clauses preceding
direct speech, performative verbs and methods of identifying speakers, as well as the
preservation of dialect and regional language to maintain authenticity and local
atmosphere.

The study adopts a qualitative research design, combining content, discourse, and
narrative analysis. Through close analysis of the reportage texts, the study investigates
how the reporter negotiates emotional expression, memory and credibility, and how they
respond to communication obstacles such as conflict, refusal to testify, fear of retaliation
or hostility from political and institutional authorities. The analysis also examines the
ethical dimension of journalistic communication, particularly the protection of
anonymous sources and conscious reflection on the limitations of human memory.
 Situating individual oral testimonies alongside archival documents and scholarly
historical sources enables the reporter to construct a connection between personal
experience and broader socio-historical narratives. The study posits that reportage serves
as a mediating communicative practice, wherein the journalist actively shapes meaning
rather than merely transmitting facts. The findings contribute to research on journalistic
discourse, narrative journalism, and the role of memory and ethics in media
communication.

keywords: reportage, reporter, investigative journalism, literary journalism,
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Politics of Responsibility: Metonymic Blaming in Orbán’s Rhetoric       
Balázs Horváth 
Corvinus University of Budapest

An increasing trend in politics is the strategic deflection of governmental responsibility
and blame avoidance (Hansson, 2017). Political responsibility is manifested not only
through policy decisions but is also discursively shaped by linguistic choices that
influence perceptions of agency, causality, and accountability (Gómez &; Wilson, 2008).
This study examines the ways in which responsibility attribution is framed within the
realm of Hungarian prime ministerial communication from 2010 to the present day – a
timeframe characterized by the uninterrupted governance of the Fidesz–KDNP alliance
and a trend of democratic backsliding (Körösényi et al., 2020; Rahat & Kenig, 2018).

 Drawing on pragmatic and cognitive linguistic approaches, the analysis identifies the
most prevalent metonymic target concepts associated with the notion of responsibility
attribution, with particular attention to how these strategies foreground or obscure the
attribution of responsibility. Emphasis is placed on metonymical ambiguity and
vagueness as forms of non-specific reference that allow for flexible attribution within and
across conceptual domains (Panther & Thornburg, 2007; Tuggy, 1993).

 The corpus comprises the Hungarian Prime Minister’s annual State of the Nation
speeches, delivered between 2010 and 2026, i.e., four consecutive electoral terms (N =
17), totaling a transcript of over 70,000 words. The analysis of metonymies follows the
established steps for identifying metonymy, as outlined by Biernacka (2013, p. 117).
Based on Szabó (2025), the focus is on specific metonymic target concepts. Rather than
relying on predetermined concepts, these ideas are developed during the analysis
process.

This paper sheds light on metonymic choices that function as key construal operations,
potentially shaping focus, prominence, and perspective; thereby influencing
interpretations of political agency, moral evaluation, and democratic accountability
(Langacker, 2008; Mårtensson, 2017).
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Constructing foreign relations in the media: The figurative framing of
Central Asia and Russia in Russian news media       
Kundyz Mukhangali, Lilla Petronella Szabó, András Rácz 
Corvinus University of Budapest

Central Asia has historically maintained close ties with Russia for geopolitical,
economic, and cultural-historical reasons. Simultaneously, these five nations
(Kazakhstan, Kyrgyzstan, Tajikistan, Turkmenistan, and Uzbekistan) follow the so-
called “multi-vector foreign policy” manifested in their balancing act with other major
powers of the world, such as the United States, the European Union, and China,
among others (Mendez, 2023). Nevertheless, scholarship has long defined the region
as being Russia’s ally due to its recent past and geopolitical proximity. As such, the
2022 Ukrainian crisis was a significant testament to upholding this balancing act.
Despite the “strategic silence” of respective governments (Dadabaev  & Sonoda,
2023, p.193), research also notes changes in their narratives. Specifically, this is
reflected in the increase of sovereignty-related frames expressed by Central Asian
states in the aftermath of the Russian-Ukrainian war (Adhikari  & Kato, 2024). Given
these shifts, this study examines how the Russian media portray its foreign relations
with Central Asia and its five nations. We examined the representation of Central Asia
in Russian governmental and non-governmental news media through figurative
framing. Using cognitive linguistic approaches to figurative language, we analyzed
how Central Asian states and their relationship with Russia are represented in news
articles published by RiaNovosti and Meduza. The dataset encompasses news articles
published between February 2022 and February 2025. The findings reveal how
mainstream Russian media frames the complex relationship between Russia and its
Central Asian neighbors, shedding light on the dominant narrative patterns that shape
perceptions of the region for domestic audience. This study contributes to Central
Asian studies and its media representation while also discussing geopolitical, and
emerging postcolonial discourses in the area.   
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Kurdish culture and struggle: representations in audiovisual media        
Juliana Santoros Miranda 
Universiteit Utrecht; Universidade Anhembi Morumbi

This proposal presents an ongoing doctoral research project that examines
contemporary Kurdish visual culture through photography, music videos and digital
activist imagery, with the purpose of investigating how different regimes of visual
production shape representations of Kurdish identity, resistance and political memory
and how visual practices operate as sites of contestation within global communicative
landscapes. The research departs from a central problem: although the Kurdish
struggle has been widely mediated, dominant visual regimes (largely produced by
external actors and circulated through international media) tend to privilege specific
visual grammars that stabilize recurring figures and narratives.
 
 The theoretical framework combines visual and cultural studies, drawing on authors
such as Ariella Azoulay, Edward Said, Georges Didi-Huberman, Homi Bhabha,
Jacques Rancière, Judith Butler, Maurice Halbwachs, Paul Ricœur, Samir Amin, Stuart
Hall, Susan Sontag and Vilém Flusser (among others). Visuality is approached not as a
neutral reflection of reality, but as a discursive and practical that organizes regimes of
visibility and invisibility, as well as processes of cultural translation and memory
construction.

 There are three analytical chapters. The first focuses on documentary and journalistic
photographs produced by international photographers working in Kurdish regions,
including Alice Martins, Andrea DiCenzo, Felipe Dana, Gabriel Chaim, Susan Meiselas,
Aude Osnowycz, Joey L., John McLellan and Newsha Tavakolian (among others). This
section examines how war photography constructs central visual motifs (such as
militarized bodies, weapons and combat scenes) while often marginalizing everyday
civilian life. It discusses how framing, narrative precision and visual conventions shape
what becomes legible as “the Kurdish struggle” and how these images negotiate
between documentation and stereotype.

The second chapter is about music videos produced by the Kurdish collective
Hunergeha Welat. Starting from the observation of specific sequences, this part
explores how performance, gesture, costume, sound and landscape construct a
poetics of political identity that exceeds strictly military imagery. It argues that the
performing body becomes a key site for articulating gender, memory and collective
belonging, producing visual narratives in which resistance is enacted through cultural
performance and embodied fabulation.

The third section analyzes digital activist collages circulating on Instagram, focusing
on militant pages such as Defend Rojava, Free Kurdistan, Pueblos En Camino,
Revolução no Curdistão, Women Defend Rojava and Young Internationalist Women. 
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These images remix photographs, revolutionary icons, slogans and graphic design.
This chapter evaluates how montage, repetition and circulation generate a regime of
contravisuality and constructs a transnational visual archive of solidarity and
resistance.

A comparative visual analysis is conducted, with attention to production and
circulation contexts. The figure of the armed combatant acquires distinct political and
ethical meanings according to the position of the enunciating subject, when
produced by external observers or when articulated as a form of self-representation
within Kurdish visual culture. In this sense, the study seeks to identify how audiovisual
practices concerning Kurdistan operate. These practices are understood as producing
modes of visual resistance and reinvention in negotiation with stereotypes and in
contestation of dominant regimes of representation, thereby creating new spaces for
collective imagination.

keywords: Kurdistan; kurdish images; kurdish studies; transnational media; visual
resistance

Journalist, photographer, Master’s degree holder and PhD candidate in Communication at Universidade
Anhembi Morumbi. Currently undertaking a period abroad at the Department of Cultural Anthropology at
Universiteit Utrecht. Always in solidarity with humanitarian causes, especially those of the Kurdish and
Palestinian peoples (addressed in the research). Member of the groups “Imagens em Conflito: Estética e
Política no Cinema do Oriente Médio” (GRUPIC/UAM) and “Núcleo de Pesquisa Interdisciplinar em Estudos
Curdos” (NUPIEC/PUC-MG).

45



Anti-Statism in a Time of Crisis: Entrepreneurial Mobilisation and the
New Right in Pandemic-Era Poland         
Gavin Rae, Maria Skóra 
Kozminski University; SWPS University 

 In response to the outbreak of the 2020 coronavirus pandemic, many governments
introduced restrictions, such as lockdowns, and mandatory measures, like wearing
masks in public places or mandatory vaccinations. Such decisive actions provoked
various reactions, ranging from full conformity to organised resistance. They proved
particularly controversial among entrepreneurs and the self-employed, as they
impacted on their freedom to conduct business, which for many was an existential
threat. Despite the public financial support offered to the private sector, it proved
difficult to eliminate this social group's dissatisfaction and resistance.

 In many countries, grassroots discontent took on more organised forms, such as the
‘freedom convoy’ in Canada or protests against workplace closures in the USA. In
Poland, a grass-roots social movement, labelled the 'business strike' arose, which
sought to defend the interests of business owners and the self-employed against
restrictions. This social unrest was later exploited by political parties, aiming to expand
and mobilise their electoral base. In the case of Poland, the radical right presented
itself as the defender of entrepreneurs, building on the existing libertarian and anti-
statist message.

 This paper aims to analyse this phenomenon in Poland, based on secondary data and
a content analysis of political messages disseminated on social media. Firstly, what
were the original causes leading to social unrest among entrepreneurs and their
demands? Secondly, what attempts were made to exploit this mobilisation politically?
Thirdly, what anti-state/anti-elitist narratives and possibly also conspiracy theories
appeared in the digital space in response to the consequences of top-down
restrictions on economic activity? We hypothesise that anti-statist attitudes grew
throughout the pandemic, particularly amongst the very large group of self-employed
and entrepreneurs in Poland, which has been harnessed by the New Right
represented by political parties such as Confederation.

keywords: Covid-19, Poland, Entrepreneurs, Far-right, Anti-State
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Moral Accusation under Illiberal Leadership: “Netanyahu is to Blame” as
a claim in Israel’s Hostage Return Protests         
Anna Smoliarova 
The Hebrew University of Jerusalem

This paper examines how political power becomes the object of moral accusation
during wartime, focusing on the visual culture of Israeli protests that frame Prime
Minister Benjamin Netanyahu as morally responsible for the fate of Israeli hostages
held in Gaza and the tragedy of October 7th 2023. The paper shows how publics
mobilize symbolic and visual resources to challenge national leadership under
conditions of illiberal populist governance.

The paper approaches the hostage return protests as a form of political
communication under conditions of democratic backsliding (Rogenhofer  &
Panievsky, 2020), ongoing war and prolonged collective grief (Ayalon et al., 2025).
During the 2023 protests against Netanyahu’s judicial overhaul, demonstrators
frequently compared him to Viktor Orbán as a paradigmatic case of illiberal leadership
within a formally democratic system (Helled, 2024). The hostage return protests
continued these earlier mobilizations (Mahat-Shamir et al., 2025), reactivating
critiques of illiberal populist leadership under wartime conditions of collective trauma.
This reactivation unfolded against a backdrop of profound erosion of trust in political
leadership: 42.1% of a nationwide cohort of Israeli adults in 2024 agreed or strongly
agreed that they felt betrayed by leaders they once trusted (Levi-Belz et al., 2025).

The paper builds on the recent research on how protest spaces such as Hostages’
Square evolved from sites of mourning into arenas of political address (Raz 2025). The
protest repertoire increasingly incorporated visual elements that articulated moral
responsibility and political blame. This shift occurred amid widespread ambivalence
regarding the legitimacy of protest during wartime, as documented by Ayalon et al.
(2026), who highlight tensions between national unity and dissent in post-October 7
Israel. Drawing on visual discourse analysis, the paper examines a corpus of protest
images and installations circulating in protest spaces and media that frame Benjamin
Netanyahu as a populist and illiberal leader (Rogenhofer  & Panievsky, 2020),
engaging the personalized logic of power by constructing him as the primary figure of
moral responsibility and blame. These visual configurations operate as deliberate acts
of accusation and shaming, constructing a direct moral link between populist
leadership and the fate of abducted citizens.

 The paper’s contribution lies in theorizing visual accusation in the aftermath of large-
scale terrorist violence, a context in which political responsibility is typically
depersonalized and leaders are framed as symbols of national resilience rather than as
objects of blame. This case departs from that pattern. The protests analyzed here
unfold under populist leadership that explicitly claims personal responsibility for
national security. When such a leader   presides over a moment of profound security
failure   such   as   an   attack   on   the   country itself    moral    accountability   becomes 
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personalized and publicly contestable. By examining visual protest materials that
accuse and shame a populist leader who had positioned himself as the guarantor of
collective safety, the paper advances the concept of moral accusation of illiberal
populist leadership.

keywords: democratic backsliding, visual protest communication, moral
accusation, Gaza war, Benjamin Netanyahu
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Framing the fringe: Unconventional metaphors and symbolic resistance
in war and conflict Reddit discussions
Mariel Louise Cunanan & Alexandra Nagy-Béni 
Corvinus University of Budapest

Metaphors play a central role in conflict communication by shaping how wars are
understood, morally evaluated, and politically legitimised (Charteris-Black, 2004; Musolff,
2016). Research on war metaphors has consistently demonstrated the dominance of
conventional and deeply entrenched metaphorical patterns - such as war as a game, a
heroic struggle, or a necessary mission - which tend to simplify complex realities and align
with institutional and media power (Lakoff, 1991; Flusberg et al., 2017). This is evident in
existing scholarship on the Israel–Palestine conflict, where analyses have focused on
recurring metaphorical framings in political discourse, leaving unconventional metaphors
comparatively underexplored (Sharaf Eldin et al., 2024; Minawi, 2024). 

Research suggests that metaphorical reframing can challenge dominant narratives and
open space for alternative forms of sense-making (Olza et al., 2021; Netolicky, 2018),
while applied studies in conflict resolution suggest that shifts in metaphor use may
facilitate empathy and perspective-taking (Ware, 2023). Despite this potential, there is
limited empirical research examining unconventional metaphors in contemporary war
discourse, and particularly little attention has been paid to such metaphors in relation to
the most recent phase of the Israel–Palestine conflict following October 7, 2023. 

This paper argues that social media platforms, specifically forum-based ones such as
Reddit, may be productive sites for the emergence and circulation of unconventional
metaphors. Platform affordances such as multimodality, participatory visibility, and rapid
circulation enable users to experiment with metaphorical expression beyond the
constraints of institutional media narratives (Highfield, 2016; KhosraviNik, 2017). Social
media research on conflict communication has highlighted the role of these platforms in
facilitating alternative narratives (Papacharissi, 2015); however, the role of
unconventional metaphors as a form of symbolic resistance remains underexamined.
Against this backdrop, the study asks: How do unconventional metaphors for war
function as forms of discursive resistance within social media conflict conversations
about the Israel-Palestine conflict? 

The analysis draws on ten Reddit threads and their subsequent comments randomly
selected from the top 200 posts on r/IsraelPalestine from October 7, 2023 to the present,
following the methodological approach of Bogetić et al. (2022). Metaphorical expressions
are first identified and then analysed using Charteris-Black’s (2004) Critical Metaphor
Analysis framework to examine their ideological and evaluative functions. By focusing on
unconventional metaphors in social media  discourse, this study sheds light on  how  they 
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can challenge the dominant war narrative and enable alternative forms of meaning-
making and conflict resolution in online debates.

keywords: metaphor, unconventional metaphor, Israel-Palestine war, war
metaphors, Reddit
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Resistance to Sin: Conservative and Liberal Media Framing of the 2024
Presidential Pardon Scandal in Hungary   
Dóra Eszter Varga
Corvinus University of Budapest

“Is morality one thing or many (Graham et al., 2013, p. 56)”? Conservatives and liberals
fundamentally perceive the world in distinct ways. Liberals are characterized by a
greater inclination towards change and novelty (Graham et al., 2009, p. 1030),
whereas conservatives exhibit a stronger preference for predictability and
demonstrate heightened emotional sensitivity to threats to the social order (ibid).
 However, in the context of the 2024 Hungarian presidential pardon scandal, wherein
Katalin Novák issued a presidential pardon to an individual involved in concealing
child abuse, both sides unanimously expressed complete opposition to the assault
against children, emphasizing that this matter transcends political affiliations,
representing a singular moral consensus (HVG, February 21, 2024; Mandiner,
February 16, 2024).

 In this ongoing research, I will analyze the portrayal of this event through the
application of the five frames—conflict, human interest, economic consequences,
morality, and responsibility—established by Semetko and Valkenburg (2000), within
the 347 governmental and non-governmental articles published within 30 days of the
scandal (RQ1). Furthermore, given that metaphors function as framing devices “by
serving as linguistic packaging cues” (Burgers et al., 2016, p. 2), I will investigate
which metaphors evoke these five frames (RQ2). The primary objective of this research
is to analyze whether, within an unanimously expressed complete opposition to
pedophilia, there exist differences in the moral perspectives of conservative and
liberal media, if such differences are present at all.

keywords: moral issues, Katalin Novák, presidential pardon scandal, media
framing, conceptual metaphors
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Quiet Resistance: How Generation Z Adapts to Persistent inflation in
Central Europe
Kevin Jackson & Zita Kelemen
Corvinus University of Budapest

Affordability has become a defining concern for Generation Z. Recent political campaigns
focused on cost-of-living issues, including Zoran Mamdani's election in New York, underscore
the global reach of this crisis. While macroeconomic indicators suggest inflation has
stabilized since the 2022–23 peaks, the affordability pressures facing young adults have
shifted from a temporary disruption to a persistent condition. This is particularly evident in
Central and Eastern Europe, where student safety nets are limited and food and living costs
remain elevated relative to pre-pandemic levels.

Our November 2023 quantitative study, published in Humanities and Social Sciences
Communications, documented strong associations between perceived inflation, food
insecurity (45.6% prevalence), and depressive symptoms among Hungarian university
students. The analysis importantly revealed a systematic substitution pattern: as food prices
increased, students shifted away from healthier but more expensive foods toward cheaper,
nutrient-poor alternatives. These substitutions were not only nutritional compromises but
were also strongly associated with higher levels of depressive symptoms, highlighting how
economic pressure translated into both behavioral change and psychological distress. Two
years later, food prices remain elevated despite stabilized headline inflation rates, suggesting
that the mental health burden identified in 2023 may not have dissipated but rather become
entrenched in everyday life.

This qualitative follow-up investigates how prolonged affordability pressures are lived,
interpreted, and emotionally processed over time. Aligned with the Resistance, Rebellion, and
Reinvention theme of CoCoCo, the study conceptualizes quiet resistance as everyday
adaptive responses through which individuals renegotiate consumption norms and
expectations under challenging conditions.

Quiet resistance does not deny material deprivation or mental health consequences. Rather, it
recognizes that students exercise agency even under pressure. When they substitute cheaper
foods for healthier options, they frame these choices as pragmatic, intentional, and
responsible rather than as deprivation. This sense of agency persists even alongside stress,
anxiety, and depressive symptoms. Quiet resistance thus operates alongside psychological
strain, not in opposition to it.

We are conducting 25–30 semi-structured interviews with students from the original cohort.
Three research questions guide the analysis: (1) How do students narrate inflation over time:
temporary disruption versus “new normal”? (2) How have food-related coping and
substitution strategies evolved, and how are these linked to ongoing emotional distress? (3)
How does constrained agency produce quiet resistance that coexists with sustained
psychological distress? Preliminary interviews will be completed prior to the conference and
analyzed using reflexive thematic analysis, focusing on meaning-making, temporal framing,
and emotional well-being.
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Young people adapt to affordability crises while experiencing sustained mental health
decline. This study shows that rising costs simultaneously produce adaptive consumption
practices and depressive symptoms, helping to explain why economic strain more often leads
to adaptation than rebellion. The findings inform student support policies and advance
understanding of constrained agency under persistent economic pressure.

Kevin Jackson is a lecturer at Corvinus University of Budapest, specializing in consumer behavior, AI-
mediated decision-making, and digital marketing. His research focuses on how artificial intelligence
influences consumer autonomy, engagement, and well-being, with recent publications in leading Q1
journals. He currently leads multiple projects on AI-driven persuasion and economic precarity among
Generation Z. Kevin integrates applied, experiential learning into his teaching and collaborates with industry
partners on real-world marketing and behavioral research initiatives.
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Media and Social Protests as a Participative Democracy: case studies
from Bulgaria
Diana Petkova
Sofia University 

This paper studies mediated social protests as a specific “third place” that promotes
establishing social dialogue and promoting social transformation. Traditionally third places
have been differentiated from other public spaces by authors, such as Ray Oldenburg.
Different criteria have also been established in order to distinguish third places from the “first”
and the “second” place (home and work). Often third places have been considered to be
places of recreation, informal meetings and promotion of individuals’ hobbies and interests.
However, there are certain cases when individuals’ interests are strongly related to social
causes and third places become community space of social transformation. Parks, streets,
squares and even libraries gather people with similar interests. While the gatherings might be
in some cases facilitated by organizations, in other cases individuals self-organize for
meetings through the social media. In such a way strong sense of social belongingness and
civil consciousness can arise. The paper will study different cases of third places, such as
squares, streets, parks, community buildings, etc. as a space of protests and social
transformation. Such are the mediated campaigns against killing the animals, the campaign
against “the war on the roads” or the campaign to raise the awareness of breast cancer.
Similarly, the massive protests in 2024 that led to the resignation of the government in
Bulgaria were mostly organized through the social media by ordinary people. Squares and
streets became the battleground of the revolts against the corruption in the country. In many
cases these campaigns started as individual causes but through the social media developed
into national movements. In such a way mediated social protests on “third places” become a
very important characteristic of participative democracy.

keywords: social protests, media, &quot;third place&quot;, participative democracy,
social transformation
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Visible but Dispossessed: Cinematic and Streaming Indigeneity,
Extractive Visibility, and Indigenous Resilience through Counter-
Narratives
Barış Çoban & Charlène Clonts
Dogus University, Kyushu University

 In recent years, Indigenous societies have become increasingly visible within mainstream
cinema and global streaming platforms, as films and television series foreground
Indigenous histories, identities, and cultural practices for transnational audiences. This
expansion of visibility has enabled Indigenous experiences of historical injustice, land
dispossession, and cultural survival to circulate more widely in public discourse. At the
same time, it has intensified extractive modes of representation that commodify culture,
aestheticize struggle, and reframe Indigenous presence for global consumption. Within
these dynamics, visibility operates as an unstable condition, producing both recognition
and dispossession.

 This paper approaches visibility as a contested communicative terrain shaped by settler-
colonial histories and contemporary media industries. Rather than assuming that
increased recognition leads to political empowerment, it conceptualizes visibility as a
process that often translates Indigenous presence into legible and manageable cultural
forms. Mainstream films and series frequently rely on visual regimes, heritage aesthetics,
spectacular landscapes, and narratives of authenticity that render Indigeneity visible
while detaching it from sovereignty, land relations, and collective authority. These
representational logics echo earlier institutional practices of display and classification,
historically associated with museums and heritage regimes, which have at times enabled
public recognition while also risking the caricaturization and depoliticization of
Indigenous cultures.

 The analysis focuses on the Sami in Norway, the Ainu in Japan, Indigenous peoples in
Taiwan, Dayak communities in Malaysia and Indonesia, and the Ayta people in the
Philippines. Across these cases, cinematic and streaming narratives often position
Indigenous identities within timeless or touristic frames, emphasizing cultural difference
over contemporary political struggle. While such representations may generate affective
engagement and global awareness, they frequently obscure ongoing claims to land, self-
determination, and media sovereignty.

 Methodologically, the study employs a qualitative, comparative analysis of selected films
and television series distributed through mainstream cinema and streaming platforms.
Narrative structures, visual aesthetics, character construction, and representations of land
and territory are examined to identify recurring tropes of extractive visibility. These
dominant narratives are analyzed relationally alongside Indigenous-produced alternative
media, including community films, activist video projects, and grassroots digital
platforms, allowing for a comparative reading of hegemonic representation and
Indigenous communicative practices.
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The paper argues that Indigenous resilience is articulated through media not only as
survival but as an active process of resistance and reinvention. Indigenous alternative
media practices operate as strategies of counter-visibility that challenge both historical
erasure and contemporary hyper-visibility. Through vernacular storytelling, selective
disclosure, community-controlled circulation, and counter-archival practices, Indigenous
media producers reclaim narrative authority and assert Indigenous epistemologies,
temporalities, and futures.

By situating Indigenous resilience within struggles over cinematic and streaming
visibility, this paper contributes to broader debates on resistance, rebellion, and
reinvention in contemporary communication. It concludes that visibility is not inherently
emancipatory but a field of power shaped by colonial legacies and market-driven media
logics, and that Indigenous counter-narratives offer critical pathways toward more just
and self-determined media futures.

keywords: Extractive Visibility, Indigenous Resilience, Counter-Narratives, Alternative
Media
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Justifying Participation: Motivational Claims in the Institutional Uptake
of Participatory Budgeting and Civil Assemblies in Poland and Ukraine
Dmitrij Wolodin
Kozminski University

This paper explores how participatory budgeting and civil assemblies are justified as
democratic innovations in Poland and Ukraine and how these justificatory patterns shape
their institutional uptake. Rather than examining participatory outcomes and institutional
performance, the paper focuses on what kinds of motivational claims political and
administrative actors use to legitimise participatory instruments, and how these claims
vary across countries and across different forms of participation.

Empirically, the paper analyses legal acts, municipal regulations, policy strategies, and
programmatic documents related to participatory budgeting and civil assemblies in
Poland and Ukraine, complemented by policy and institutional materials.
Methodologically, it applies a typology of civic–normative, strategic–instrumental, and
compliance-oriented motivations, treating motivations not as underlying causes but as
communicative justifications articulated in formal institutional texts.

The analysis identifies three main findings. First, in Poland, the institutionalisation of
participatory budgeting was accompanied by a gradual shift in justificatory logic: early
civic–normative claims emphasising citizen empowerment were increasingly replaced by
compliance-oriented justifications that framed PB as a standardised governance
requirement embedded in national law. Second, in Ukraine, participatory budgeting
developed primarily through voluntary local implementation, where civic–normative and
strategic–instrumental justifications remained dominant and more flexible, reflecting a
different relationship between local authorities, civil society, and external actors. Third,
the paper shows that civil assemblies in Ukraine are justified through a distinct but related
set of motivational claims, which draw selectively on earlier PB justifications while placing
greater emphasis on deliberation, collective judgement, and representative inclusiveness
rather than competitive project selection.

By comparing justificatory patterns across instruments and contexts, the paper
demonstrates that democratic innovations are not adopted on the basis of fixed
motivations, but are continually reframed through justificatory communication that
defines their political meaning and institutional role.

 In this way, the paper contributes to political communication research by showing how
participation is stabilised, adapted, and reinvented through formal justification practices,
thereby engaging with the conference themes of resistance and reinvention without
assuming institutional failure.

SESSION 3A - Resistance, Framing & Counter-Narratives 
Chair: Dóra Varga, Mariel Cunanan SESSION 3A - Participation, Mobilization & Institutional Communication

Chair: Julianna Faludi 

57



keywords: participatory budgeting; civil assemblies; democratic innovations;
political communication; Poland; Ukraine

Dr. Dmitrij Wolodin is an Assistant Professor in the Department of Social Sciences at Kozminski University in
Warsaw. He graduated in Economics in 2004 and in International Public Affairs in 2012. Obtained his PhD in
Sociology from the Institute of Philosophy and Sociology of the Polish Academy of Sciences. In his research,
Dr. Wolodin explores the connections between social science and democratic innovations. He has made
substantial contributions to the assessment of e-democracy tools, focusing on participation, inclusiveness,
and trust within various digital democratic platforms. Dr. Wolodin’s expertise extends beyond academia, with
significant experience in public administration and international organisations.

58



Instagram's Popular Culture Defiance: Everyday Creators Reclaiming
Kolkata's Cultural Narrative Beyond UNESCO Gatekeeping
Miss Srija Dasgupta & Bidu Bhusan Dash
Kalinga Institute of Industrial Technology (KIIT) Deemed to be University

 Social media platforms reshape popular culture representation, with Instagram creators
strategically harnessing platform affordances, algorithms, and participatory patterns to
challenge elitist cultural hierarchies that privilege institutional recognition (van Dijck,
Poell, & de Waal, 2018).

This study explores how UNESCO Creative Cities Network (UCCN) exclusion prompts
ordinary creators in majority-world cities to assert authentic narratives rooted in lived
experiences and collective memories (Jenkins, 2009). India boasts nine UCCN members
including Jaipur (Crafts) and Hyderabad (Gastronomy), yet Kolkata, epicentre of Bengali
literature, theatre, visual arts, and globally celebrated Durga Puja festivities remains
pointedly absent despite thriving street photographers and indie festival pages
(Chakrabarti, 2022; Sen, 2017).

Instagram community pages fill Kolkata's representational void, curating everyday
moments, festivals, architecture, food, and literary sites that engage locals, youth, and
diaspora through viral storytelling (Lim  & Childs, 2020; Martinus & Chaniago, 2017).
Existing scholarship neglects non-influencer creators' contributions to city branding and
collective memory-making, favouring commercial narratives (Kavaratzis, 2004; Green et
al., 2016). This research examines how posts, captions, hashtags, and interactions
construct heritage narratives rivaling institutional recognition. How do Kolkata's
Instagram creators assert cultural identity despite UCCN exclusion?

Digital ethnography employing thick description (Pink, 2015; Varis, 2015) analysed over
200 posts from September–November 2025 encompassing Durga Puja, Kali Puja, and
Diwali from three representative pages: @ig_calcutta (228K followers, nostalgic
vignettes), @calcutta.chronicles (120K+ followers, festival visuals), and @kolkatadairies
(45K+ followers, urban life). This captured diverse content visuals, captions, hashtags,
comments, and interaction patterns revealing participatory dynamics (Jenkins, 2009).

 Castells' network society theory (2010) frames Instagram as a “space-of-flows”; where
creators assert participatory cultural authority beyond institutional gatekeepers.
Emotional, local content outperforms institutional branding, achieving SDG 11 visibility
through algorithms favouring authenticity (Haque et al., 2019).

Instagram creators match UCCN cities' global reach; @ig_calcutta's Puja reels ignite
diaspora engagement, transforming images into shared ‘Park Street nostalgia’ cultural
artefacts (Martinus & Chaniago, 2017). This establishes participatory media
representation as a potent model for non-recognised cities contesting global cultural
gatekeeping. Future research should map similar Instagram communities across majority-
world hubs, scaling authentic cultural storytelling beyond elitist frameworks.
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The Outer Limits of Alternative Journalism
Pantelis Vatikiotis
Panteion University of Social and Political Sciences

 The paper explores alternative journalism in its state of flux, considering it as a continuum
– as a kind of activity instead of a specific, definitive kind of news story, publication or
mode of organization.

Though the term ‘alternative’ can appear vague or controversial, it is rather productive in
grasping the heterogeneous and contested field of contemporary journalism, especially
when the emergence of the more widely available technologies of reproduction and
distribution is practised within a context that emphasizes the values of openness and
broad participation.

Positioning alternative journalism in its broad perspective (challenging media power,
indirectly/directly, partially/comprehensively, in terms of critical/oppositional reporting
and along public’s engagement in media in a variety of ways) requires acknowledging
several ‘registers’/practices that contribute in different ways to the enhancement and
enrichment of the public sphere: outside professional journalism, inside as well as in-
between.

 a) Alternative journalism offers possibilities for individuals and groups to create their own
media from the periphery/below, to write and report from their position as
citizens/members of communities or activists (‘native reporters’; ‘monitorial citizenship’).
Moreover, they tend to be organized in non-mainstream ways, often non-hierarchically or
collectively, immune to institutionalization and independent of the market.
 b) Internal ‘movements’ to reform journalism (peace/human rights journalism,
constructive/solution journalism) revise professional values (objectivity regime) and
involve choices that create opportunities for society at large to consider; and, open
source, networked, ‘slow news’ initiatives re-focus on the values of quality journalism
(accuracy, depth, context, analysis and expert opinion), along with tapping into reader’s
expertise’, making journalism more collaborative.
 c) On the one hand, legacy media run participatory/citizen journalism initiatives,
encouraging in this way the audience to share news stories and/or training unskilled
citizens in newsgathering. On the other hand, independent projects, run by civil society
agents and/or supported by professional journalists/teachers, establish structures and
opportunities for members of a local community to report on their own conditions,
experiences and aspirations.

 From this perspective, the paper maps the diverse entries of alternative journalism;
highlights different efforts of responding critically to dominant conceptions and practices
of journalism; evaluates the crossover of ideas, content and style among what may be
termed the alternative and what may be termed the mainstream; explores crossings of
professionals/educators and amateurs/citizens, reflecting on the prospects of
synergies/alliances.
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 Accordingly, the paper assess:
 - the continual reflexivity of alternative journalism: irredeemably weakened by
diversity/difference or beneficially fluid and mobile?
 - the multidimensional nature of alternative journalism: what are the implications of
considering its practices as politically, socially, and culturally situated work?
 - the interplay between alternative and mainstream media, borrowing from, while at the
same time transforming, each other: could the popularization of hybrid forms of
journalism be seen as a successful challenge to the very journalistic practice?

 These challenges and questions imply that alternative journalism is not only a broader
but at the same time comparative term.

keywords: alternative media, journalism, participation, civil society
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Liminal Rebels: Trickster Agency and the Mechanics of Narrative
Reinvention
Věra Koukalová
Charles University

  This paper argues that trickster figures act as communicative disruptors who resist and
reshape dominant structures within contemporary narratives. In line with the conference
theme “Resistance, Rebellion, and Reinvention,” I propose that the trickster's defining
power lies in their capacity to destabilise what is taken for granted—socially, narratively,
and symbolically. Their disruptions push stories, characters, and audiences to confront
new possibilities by challenging contemporary power structures.

 The analysis centres on liminality as the primary communicative space where this
resistance becomes possible. Drawing on Victor Turner's notion of the “threshold,” I frame
the trickster as a figure who moves intentionally through in‑between zones where the old
Order loosens, and new forms can begin. In these unsettled spaces, the trickster
interrupts stable meanings, creates ontological instability, and prevents a return to the
previous state of Order. Their rebellion is not merely chaotic; it is a strategic act that forces
a complete reinvention of the narrative.

 To map how these disruptions function, the paper applies a semiotic square analysis of
narrative states. Rather than treating stories as linear sequences, this framework
highlights the tensions between four distinct poles: Order (the established status quo),
Change (the disruptive force), Stagnation (the state of narrative inertia), and Progress (the
forward momentum of the story). I demonstrate that the trickster occupies the unstable
ground between these poles, specifically breaking the axis of Stagnation to push the
narrative from mere disruption toward genuine Progress. In this sense, the trickster acts as
a 'narrative engine,' ensuring the story evolves rather than circling back to familiar,
stagnant patterns.

  The case study focuses on Neil Gaiman's American Gods, with particular attention to the
trickster figures like Mr Nancy (Anansi), Mr Wednesday (Odin), Loki, and the liminal
trajectory of the protagonist, Shadow Moon. These figures resist the technological
dominance of the “New Gods”—who represent contemporary power constructs—
through subversive storytelling, identity shifts, and a refusal to comply with imposed
structures. Their rebellion creates a communicative landscape where meaning, power,
and belief require reinvention. The audience is likewise drawn into this process,
becoming active participants in the narrative reframing rather than passive observers.
This study concludes that tricksters use liminality to challenge established power
environments and create the necessary conditions for narrative and cultural renewal.

keywords: narrative, trickster, liminality, reinvention, rebellion
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The evolution of protest culture in a hybridized public sphere: The case
of Romania
Andrei Manea
University of Bucharest

 The aim of this paper is to further develop the study of protests as symbolic politics
(Günther, 2016) by studying how protests were constructed in the public sphere
(Habermas, 2009). Such a project would further advance the knowledge regarding an
empirical phenomenon that still generates debates in the field, more precisely how the
culture of protests (Fahlenbrach et al., 2016) evolves in the context of a hybridized public
sphere (Chadwick, 2013; Mattoni  & Ceccobelli, 2018).

 Therefore, I propose the following research questions:
 1. How did the media construct interpretations regarding protests, and, respectively,
what are the prevailing media frames?
 2. How did the media and the actors from the digital sphere (protest organizers,
politicians, opinion leaders) symbolically negotiate the meaning of the protests?
 In order to answer these questions, this research will rely on a theoretical framework
based on two complementary approaches from Critical Discourse Analysis, more
specifically Fairclough’s (2013) dialectic-relational approach to discourse and van Dijk’s
(1998, 2012) approach to ideologies as social cognition. The paper will also use the
approach of the relational school of thought (Koller  & Wodak, 2008, pp. 4–6) regarding
the public sphere in order to emphasize the role interactions and negotiations of
meanings between actors play in its formation.

The empirical area of this paper will consist of two dimensions. First, regarding the
protests that will be analysed, three protests from Romania have been chosen: United We
Save, Colectiv and Rezist (2013-2019). These protests were selected first of all because of
their substantial online dimension (Mercea, 2022; Pătruţ, 2022) and also because these
demonstrations make up a unitary cycle of protests (Abăseacă, 2018; Abăseacă  &
Pleyers, 2019) with similar salient claims, such as anticorruption. Second, regarding the
texts that will be analysed, media actors, along with actors from social media (protest
organizers, politicians, opinion leaders) were chosen. This selection of actors was made in
order to reveal how discourses and meanings form as a result of a negotiation process
between actors with different statuses and interests.

 Three complementary methods will be used in order to analyse this corpus. Frames
analysis (Entman, 1993) will be used in order to highlight how the media constructed the
salience of the events. Fairclough’s (2003, pp. 134-155) social representations analysis
and recontextualizations analysis will be applied on the entire corpus in order to
understand how representations of actors and events were built, and also to
operationalize the concept of “symbolic negotiation of meaning”.
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 This research will contribute to the understanding of the culture of protests as a
permanent, dynamic negotiation process between actors across the public sphere. This
paper will also contribute to the understanding of the new digital communicational
sphere through revealing the new media practices in this digital context and also the
prevailing communicational practices that define social media.

keywords: symbolic politics, protest cultures, hybrid media, symbolic negotiation
of meaning, Critical Discourse Analysis
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The Nichhaka: An Alternative Journalism Initiative and Newsmakers'
Public Sphere at the City Centre of Bhubaneswar, India
Bidu Bhusan Dash & Bijayashree Satpathy
Kalinga Institute of Industrial Technology (KIIT) Deemed to be University

Odisha was linguistically carved out of the Bihar and Orissa Province in 1936 under British
rule, marking the formation of a distinct regional identity in colonial India. Today, the state
has a population of nearly 50 million, of whom approximately 20 million belong to Dalit and
Adivasi communities. As Biswamay Pati (2018) argues, colonial governance and
postcolonial nationalist development projects systematically marginalized these groups by
dispossessing them of land, excluding them from political power, and erasing their historical
agency. Once widely described through narratives of poverty and underdevelopment,
Odisha continues to experience deep structural inequalities despite its recent economic
and infrastructural growth.

  Bhubaneswar, the capital city of Odisha, was established in 1948, eight months after India’s
independence, replacing Cuttack as the administrative centre. Designed by German
planner Otto Koenigsberger, Bhubaneswar was envisioned as a modern, secular, and
planned city shaped by both Western urban planning ideals and indigenous cultural
identities (Kalia, 1995). Built alongside an ancient temple landscape, the city represents a
complex amalgamation of religious heritage and bureaucratic modernity. In 2016,
Bhubaneswar was selected as one of India’s first Smart Cities, and today it is home to
approximately 1.3 million people. The city has emerged as a hub of education, commerce,
health, tourism, and media industries.

  Odisha also possesses a long media history, beginning with the publication of Utkal Dipika
in 1866. Bhubaneswar, as the state capital, houses the headquarters of major regional
media organisations and hosts correspondents from national outlets. Newspapers such as
The Samaj, radio stations like Radio Chokolate, television channels including Kalinga TV,
web portals such as Odisha Live, and several community radio stations together create a
highly media-saturated urban environment.

  Yet, despite this dense media ecology, a small group of journalists initiated an
unconventional alternative practice: writing daily news and commentary on a whiteboard
placed at a central public location in Bhubaneswar. Over a period of two years, the board
was written for more than 200 days. This flexible, contingent, and process-driven initiative
embodies key characteristics of alternative journalism (Atton, 2003). The journalists involved
emphasized collective participation, ethical responsibility, and community engagement,
foregrounding social issues often ignored or diluted by mainstream media.
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 This practice blurs the boundary between journalism and activism. Although the
participants remain professionally associated with mainstream outlets, their public
writing signals dissatisfaction with institutional constraints and editorial limitations. By
rejecting claims of neutrality and objectivity, and by openly critiquing the state,
development agendas, and media power, the initiative asserts a counter-hegemonic
identity. It demonstrates how alternative media practices can create new public
spheres and challenge dominant narratives in contemporary urban India.

keywords: Alternative Journalism, Journalistic Public Sphere, Media in Odisha
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Communicating Climate, Performing Populism: A Comparative
Discourse Analysis on Donald Trump, Giorgia Meloni, and Viktor Orbán
Zoe Gueli & Admilson Veloso da Silva
Corvinus University of Budapest

Climate change has become a central issue in today’s political communication,
particularly in the context of right-wing populism. This paper examines how populist
leaders Donald Trump, Giorgia Meloni, and Viktor Orbán construct their discourse on
climate-related issues through official speeches and online platforms. Building on existing
research on populist climate skepticism and far-right populist rhetoric (e.g., Badiang
Oloko, 2023; Ruth Wodak, 2015), we expand the investigation to critically address how
their communication adapts to distinct national and contextual environments. 
 Adopting Critical Discourse Analysis (CDA) based on Norman Fairclough’s (1995) three-
dimensional framework (textual, discursive, social analysis), the study analyses selected
climate-related public speeches and social media posts produced by each leader in their
original languages. The sampling of public speeches is based on a search for terms
referring to climate change and related concepts (e.g., green, environment, sustainability)
on each country’s official Executive website, focusing on interviews, statements, and
speeches published in 2025. 

 All materials containing the terms were collected, and after manual screening, a total
sample of N=29 explicitly referencing the topic was selected for the final sample. For the
social media component, all posts referencing climate-related discourse published on the
leaders’ official accounts are identified. After preliminary screening, five posts per leader
are purposively selected to ensure discursive diversity and analytical relevance (N=15).
The analysis focuses on lexical choices, framing strategies, communicative purposes, and
broader ideological contexts. 

Findings suggest that climate-related discourse becomes a strategic site for asserting
national sovereignty, delegitimising global environmental governance, and justifying
climate inaction or selective engagement. 

The study aims to better understand the ideological motivations influencing climate
communication and the broader implications of these discourses for policy-making and
power relations between language and governance. By examining climate-related
communication, this study contributes to understanding how contemporary populist
actors instrumentalise climate communication to advance ideological and geopolitical
goals. Thus, this study establishes a foundation for creating effective counter-discourse in
climate communication.

SESSION 3B- Climate, Environment, & Sustainability Communication 
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Framing climate crises: The way of interpretation of conflicting
messages among Hungarian youth from media, government, and civil
society
Tamara Rita Csordás
Corvinus University of Budapest

Climate change has become a defining global challenge of the 21st century, and young
people are among the most engaged yet vulnerable groups in its societal discourse. Their
attitudes, perceptions, and willingness to act are shaped not only by personal experiences
but also by the messages they receive from various communicative actors, including the
media, governmental institutions, and civil society. This paper investigates how Hungarian
youth interpret conflicting climate messages from these sources, and how such messages
influence their understanding of climate crises, perceived responsibility, and engagement
in climate activism.

The study adopts a communication-centered perspective, focusing on the framing
techniques and narrative strategies employed by different actors. It examines how the same
climate issue is presented differently across official government statements, mainstream
media coverage, and civil society campaigns, and how these differences create diverse
interpretations among young audiences. By analysing both the content and reception of
these messages, the research highlights the role of framing in shaping youth perceptions of
urgency, efficacy, and personal responsibility in responding to climate change.

A central aspect of the study is the interaction between competing narratives. Conflicting
messages can create confusion, skepticism, or polarization, but they can also inspire critical
thinking, discussion, and activism. By exploring how Hungarian youth navigate these
discursive tensions, the paper sheds light on the mechanisms through which
communication influences not only individual attitudes but also collective action and
engagement in climate-related issues.

The findings contribute to understanding how youth interpret, negotiate, and respond to
climate communication in a context marked by multiple, sometimes contradictory sources
of information. The research also identifies patterns in which particular narrative strategies
resonate more effectively with young audiences, offering insights for designing climate
messages that are both credible and motivating. Furthermore, it provides evidence on how
the interplay between institutional, media, and grassroots communication can either foster
polarization or support more cohesive and informed engagement among youth.

Ultimately, this paper emphasizes the importance of framing in climate communication and
the critical role of young audiences as active interpreters rather than passive recipients of
messages. It provides practical and theoretical insights for policymakers, communicators,
and activists aiming to enhance the effectiveness of climate communication and to foster
informed, responsible, and engaged climate citizenship among Hungarian youth.
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institutional strategies shape attitudes, engagement, and public understanding of climate-related issues.
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"Palm Oil is a Gift from God": Populism in Prabowo's Sumatra Flood
Framing
Muhammad Firhat
Eötvös Loránd University

The Indonesian 2025 Sumatra floods across Aceh, North Sumatra, and West Sumatra reveal
an urgent need for disaster communication that confronts both meteorological and
environmental factors. This study examines President Prabowo Subianto's strategic visual
and rhetorical framing of the disaster, documenting the systematic exclusion of deforestation
narratives tied to palm oil expansion. It employs Cas Mudde's concept of populism alongside
Robert Entman's four-frame model of problem definition, causal attribution, moral evaluation,
and remedy recommendation. The corpus includes an Instagram video from
@presidenrepublikindonesia showing Prabowo flying over dense forest (erasing
deforestation visually), images of him kissing flood victim children (constructing emotional
bonds with 'the pure people'), and speeches framing palm oil as a divine blessing while
rejecting foreign aid as foreign lackey interference.

Framing analysis reveals four interconnected strategies systematically constructing the
Sumatra floods as a natural disaster rather than an environmental crisis. In problem definition,
Prabowo frames the disaster as a meteorological inevitability, strategically omitting the
documented logs swept into villages that reveal deforestation impacts. In causal attribution,
Prabowo's speech negates ecological issues through the construction of palm oils as
blessings while illustrating floods as divine 'tests' of national resilience. Moral evaluation
deploys child-kissing imagery to position Prabowo as a protector of 'pure people' against
morally corrupted environmentalists. Finally, the remedy recommendation includes foreign
aid rejection, highlighting nationalist self-reliance over structural environmental policy reform.

This environmental populism intertwines economic nationalism with disaster framing, trying
to justify palm oil expansion while constructing Prabowo as an oligarchic right-wing populist
leader. By moralising national resilience, Prabowo's communication denies environmental
accountability while reinforcing anti-elite narratives against foreign NGOs and regulators. The
study reveals how Prabowo exploit disasters to defend palm oil under the energy self-
sufficiency agenda despite the environmental degradation.

keywords: populism, flood framing, palm oil, Prabowo Subianto, Sumatra floods
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The Negotiation of Boundaries Between 'Us' and 'Them' in an
Environmental NGO's Discourse
Mehdi Galiere
SZTE University of Szeged

This paper offers a multimodal discourse analysis focused on the Instagram account
of the environmental NGO 350.org. Instagram posts published while the COP28 UN
climate summit unfolded in Dubai at the end of 2023 are analyzed to explain how the
NGO, in this particular context, constructs a boundary between an ‘Us’ and a ‘Them’.
The paper argues, drawing upon Nancy Fraser’s concept of political dispossession as
an integral part of ‘Cannibal capitalism’ (2022), that the process of boundary definition
between who they include in ‘us’ and who they represent as the ‘enemy’ is embedded
in the contradictions of NGO institutions: 350.org tends to rely on the audience as
potential donators rather than potential climate activists and to monopolize the active
role in the struggle against fossil capitalism. To understand how processes and their
participants are represented in the NGO’s discourse, M.A.K. Halliday’s Systemic
Functional Grammar (Halliday 2013), Theo Van Leeuwen’s theory on the
representations of Social Actors in Discourse (Van Leeuwen 2008), and David
Machin’s and Andrea Mayr’s (2023) adaptation of Systemic Functional Linguistics
categories to multimodal critical discourse analysis as Instagram foregrounds a visual
mode of semiosis. The ultimate aim of the paper is to examine how much 350.org’s
discourse, supposedly against the exploitation of non-human nature, is bound
together with concerns against the full range of capitalism’s expropriative processes
developed by Nancy Fraser, namely: economic exploitation, imperialism, the
exploitation of social reproductive work, and the destruction of democracy.

References
 Fraser, Nancy. 2022. Cannibal Capitalism: How Our System Is Devouring Democracy,
Care, and the Planet and What We Can Do About It. Verso.
 Halliday, M. A. K. 2013. Halliday’s Introduction to Functional Grammar. 4th ed. With
Christian M. I. M. Matthiessen. Routledge.
 Machin, David, and Andrea Mayr. 2023. How to Do Critical Discourse Analysis: A
Multimodal Introduction. Second edition. SAGE Publications Ltd.
 Van Leeuwen, Theo. 2008. Discourse and Practice: New Tools for Critical Discourse
Analysis. Oxford University Press.
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Political Satire and Resistance through Memes in Indian Digital Culture
Vishal Sharma 
Ram Lal Anand College, University of Delhi

Memes have emerged as a powerful form of symbolic communication in India’s digital
landscape, particularly in expressing dissent and political satire. This paper
investigates how Indian netizens use memes to critique political authority, challenge
mainstream media narratives, and engage in participatory democracy. Focusing on
meme pages across Instagram and Twitter during the 2024 General Elections, the
study employs semiotic analysis to decode recurring symbols, metaphors, and humor
strategies. It finds that memes serve as accessible tools for political expression,
especially among youth, enabling subversive commentary under the guise of humor.
The paper also examines the state’s response to such content, including censorship
and legal action, highlighting the precarious balance between freedom of expression
and digital surveillance. Ultimately, the study positions memes as a contemporary
form of rebellion and meaning-making in India’s evolving media ecology.

keywords: memes, political satire, digital resistance, youth culture, symbolic
communication
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Institutional Communication
Chair: Jessie Labov, Péter Újvári

Algorithmic Resistance: How Artists, Institutions, and States Re-
negotiate Power in the Age of AI
Mika (Jaeyun) Noh
AI Culture Lab/Korea National University of Arts

As artificial intelligence becomes embedded in cultural production, communication itself
has emerged as a key site of resistance, rebellion, and reinvention. This paper examines
how artists, cultural institutions, and governments negotiate power through discourse,
policy, and creative practice in AI-driven cultural ecosystems, with a particular focus on
South Korea as a comparative case.

Drawing on the author’s professional experience as a cultural policy advisor, curator of AI
and media art, and researcher working with public institutions, the paper analyzes how
communication functions across three interconnected levels:
 (1) artistic resistance, where artists challenge algorithmic authorship, data extraction, and
platform dominance through aesthetic and discursive strategies;
 (2) institutional negotiation, where museums, festivals, and cultural organizations reframe
AI not only as innovation, but as a governance issue requiring ethical and communicative
mediation; and
 (3) policy reinvention, where states attempt to reconcile technological development with
cultural rights, artist welfare, and public legitimacy.

Using Korean cases—including AI copyright debates, public-sector AI art exhibitions, and
emerging artist welfare frameworks—this study shows how communication practices
become tools to contest asymmetries of power between platforms, creators, and
regulators. Rather than viewing AI as a neutral technology, the paper argues that AI
operates as a communicative regime that reorganizes visibility, authority, and resistance
within cultural systems.

By situating AI within broader conversations on media power, institutional legitimacy, and
cultural sovereignty, the paper contributes to communication and media studies by
offering a policy-informed, practice-based perspective on how cultural actors resist and
reinvent dominant systems. The findings suggest that meaningful resistance in AI-driven
culture depends less on technological refusal and more on strategic communication,
institutional translation, and cultural diplomacy.

keywords: Artificial Intelligence; Cultural Policy; Creative Labour; Creative
Ecosystems; Digital Governance
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Institutionalizing GenAl in Albania: Technology, Governance, and Public
Sector Communication
Elvin Luku
University of Tirana

The institutional adoption of generative artificial intelligence (GenAI) in the public sector
is increasingly shaped by regulatory frameworks such as the European Union’s AI Act,
which defines risk categories, accountability mechanisms, and transparency obligations.
Outside the EU regulatory core, however, public sector AI often develops in the absence
of dedicated AI legislation and through indirect regulatory arrangements. This paper
examines the institutionalization of GenAI in Albania, a non-EU country where no specific
legal framework for artificial intelligence currently exists and where AI-related practices
are governed through fragmented provisions on data protection, public administration,
and electronic communication.

 The study focuses on Diella, a state-promoted AI initiative that has been formally decreed
as a minister and integrated into governmental communication structures. Drawing on
original empirical material, including official documents, public communication,
audiovisual material, Freedom of Information (FOI) data, and policy-related texts, the
paper analyzes how GenAI is embedded within public sector communication
infrastructures and governance arrangements when artificial systems are symbolically
and institutionally assigned executive status.

 Adopting an institutional communication and political economy perspective, the analysis
explores three interrelated dimensions. First, it examines regulatory absence and indirect
governance, highlighting how AI initiatives are deployed in the public sector without a
comprehensive legal framework comparable to the EU AI Act. Second, it analyzes
infrastructural and corporate dependency, focusing on how strategic partnerships with
global technology providers shape the conditions under which public sector AI is
developed, maintained, and publicly represented. Third, it investigates delegated
authority and human oversight, examining how the formal attribution of executive roles to
an AI system reconfigures notions of responsibility, accountability, and control within
public institutions.

 Rather than treating public sector AI solely as a technological artifact, the paper
conceptualizes GenAI as an institutional and communicative process shaped by legal
ambiguity, platform dependency, and symbolic governance. In line with the conference
theme of resistance, rebellion, and reinvention, the study reflects on how the formal
designation of AI as an executive actor challenges established models of democratic
oversight and raises critical questions about the limits of human control in public sector
decision-making.
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By offering an empirically grounded case study from Southeastern Europe, the paper
contributes to decentering dominant narratives in AI governance and communication
research. It argues that understanding public sector GenAI requires attention not only to
technical capabilities, but also to the institutional acts and communicative practices
through which authority is formally delegated and legitimacy is constructed beyond the
Global North.

keywords: Generative GenAI, Diella, EU AI ACT, Albania
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A Propaganda-Based Perspective on Turkish-Hungarian Relations: Eródi
Béla, A Török Küldöttség Látogatásának Emlék-Könyve (1877) Book
Analyses
Meltem Çiçek & Beyza Ergan
Maltepe University, Corvinus University of Budapest

In public diplomacy, art and literature are also important actors alongside classical
techniques and communication tools. The aim is to create the desired feelings and
thoughts in the reader through literature, to reinforce existing feelings, and to create
positive thoughts. Literature is one of the most effective tools of white propaganda. In
this context, the book “Memoirs of the Turkish Delegation's Visit,” published in
Budapest in 1877 by Dr. Erödi Bela, which examines Turkish-Hungarian relations, has
been analyzed in terms of propaganda.

The book describes how Sultan Abdulhamid II appointed a delegation to return 35
Korvina Codices to Hungary as an element of soft power, and the delegation's visit to
Budapest. Dr. Erödi Bela, a Hungarian Turkologist who guided the delegation,
chronicled the visit day by day. The delegation also held talks during this visit aimed
at strengthening diplomatic, commercial, and cultural relations. The visit was
intended not only to return the Korvinas but also to win the hearts of a nation, as the
Korvinas are a symbol of national identity for the Hungarian people. The Hungarian
Academy of Sciences has described this visit as a historic gesture of friendship and
peace.

The study employed Qualitative Research Method and Purposive Sampling. Narrative
Analysis was used as the primary method, examining how the book's structure serves
an ideological purpose. Furthermore, based on Reception Theory, the study also
addressed how the book was designed to influence readers. The data obtained were
interpreted using the Descriptive Method. The social and political background is quite
important in reception theory. The social and political climate of the period in which
the work was written and read plays a major role in its perception.

The book has been interpreted as a tool of public diplomacy, cultural diplomacy, and
white propaganda, drawing attention to its long-term diplomatic function. Within the
framework of white propaganda, the book informs the public and strengthens the
friendship between the two cultures. In this context, emphasis has been placed on the
book's current role, discussing not only how it was perceived in 1877 but also what it
signifies in the 2024 Türkiye-Hungary mutual Culture Year.
 
keywords: White propaganda, public diplomacy, literature, Turkish - Hungarian
relations.
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Press "F" for Feminism: Gendered Negotiations through Female- Coded
Characters in Chinese Gaming Communities
Yue Yin
Lancaster University

In digital gaming cultures, gender order is continuously negotiated through everyday
communication surrounding games, characters, and players. This paper investigates how
discussions of female-coded characters (FCCs) on Chinese social media function as a
discursive site where gender order is challenged, defended, and reshaped. Drawing on
the Discourse-Historical Approach (DHA) (Reisigl & Wodak, 2016) combined with corpus-
assisted discourse studies (Baker, 2020), I analysed posts responding to two games
released in 2025 – Silent Hill f and Black Myth: Wukong from Weibo, which is one of
China’s most widely used, publicly accessible and interactive social media sites. Building
on the analysis, the study explores how players mobilise platformed interaction to resist
sexism and the marginalisation of women gamers and FCCs within gaming culture in
China.

As widely documented in prior research, women players are frequently marginalised from
the identity of the “real gamer”, and female-coded characters are sexualised under a
pervasive male gaze. The findings show that, against these discursive norms, Weibo
posts mobilise irony, refusal, and critique to challenge patriarchal hierarchies and
phallocentric narratives embedded in the gaming industry. By foregrounding the agency
of FCCs and women players in gameplay, these discussions disrupt gendered
stereotypes and reconstruct discursive order in gaming culture. Meanwhile, Weibo users
strategically exploit platform affordances, such as hashtagging and keyword-based
search, to expand the visibility of counter-discourses while mitigating risks associated
with censorship, harassment, or backlash in the Chinese online environment. Although
these Weibo posts lack the institutionalised, forum-based infrastructure of dedicated
gaming platforms, these affordances enable the formation of a dispersed yet cohesive
discursive space in which shared interpretive frameworks around FCCs can emerge.
Within this space, feminist voices increasingly claim interpretive authority in a historically
male-dominated domain, signalling forms of everyday feminist activism enacted through
digital popular culture rather than formal political mobilisation.

Baker, P. (2020). Corpus-assisted discourse analysis. In C. Hart (Ed). Researching
discourse (pp. 124–142). Routledge.
Reisigl, M., & Wodak, R. (2016). The discourse-historical approach (DHA). In M. Meyer & R.
Wodak (Eds). Methods of critical discourse studies (3rd ed., pp. 23-61). SAGE
Publications.
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Proactive Crisis Communication: frameworks for preparation, response,
and post-crisis learning in evolving technological environments
Ana Mafalda Portas Matias
Polytechnic University of Viseu (Portugal) / Centre for Studies in Education and Innovation

Crisis communication has become a strategic imperative for organizations operating in
increasingly complex, fast-paced, and digitally mediated environments. The ability to
manage crises effectively is closely linked to organizational reputation, stakeholder trust,
and long-term legitimacy. This study aims to identify best practices in crisis
communication and to systematize the core components of an effective crisis
communication plan, with particular attention to the role of preparation, organizational
learning, and the relevance of artificial intelligence (AI) across the different phases of a
crisis.
 
The research adopts a qualitative methodological approach, grounded in a bibliographic
and documentary analysis of academic literature, professional reports, and institutional
guidelines on crisis communication, reputation management, and strategic
communication. Through this analysis, the study examines the pre-crisis, crisis, and post-
crisis phases, highlighting how proactive planning, scenario anticipation, technological
tools, and structured procedures contribute to more resilient and coherent
communication strategies that can adapt to diverse organizational contexts. Furthermore,
the study emphasizes the importance of continuous monitoring, evaluation of internal
processes, and reflection on previous experiences to ensure that communication
strategies remain relevant and effective over time.

Findings emphasize that insufficient preparation remains one of the primary causes of
communication failure during crises, often leading to delayed responses, inconsistent
messaging, and amplified reputational damage. In contrast, organizations that invest in
pre-crisis planning—such as scenario anticipation, simulation exercises, training
programs, and the development of detailed crisis communication manuals—are better
positioned to respond rapidly and coherently, minimizing potential disruptions and
preserving stakeholder confidence. The study further demonstrates how AI-based
technological innovations can strengthen crisis communication by supporting
monitoring, scenario analysis, response coordination, and post-crisis evaluation,
contributing to continuous organizational learning and performance improvement.

 Overall, the study concludes that effective crisis communication relies on transparency,
responsibility, empathy, preparedness, and proactive engagement, complemented by the
strategic use of artificial intelligence. By integrating these principles and tools,
organizations across sectors can mitigate reputational risks, strengthen stakeholder
relationships, enhance organizational learning, and improve their capacity to navigate
crises in a sustainable and responsible manner.

keywords: Crisis communication; Reputation management; Strategic
communication; Artificial intelligence.
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Resisting regulation or reinventing governance? E Commerce platforms
responses to the Digital Services Act
Adriana Mutu, Luminita Patras
Media and Journalism Research Center, ESIC Business & Marketing School

Digital platforms have become central actors in shaping contemporary communication
environments, exerting unprecedented influence over markets, public discourse, and
consumer behaviour. As regulatory frameworks attempt to rebalance this power, the European
Union’s Digital Services Act (DSA) represents a landmark intervention aimed at increasing
transparency, accountability, and user protection across the digital ecosystem. This paper
examines how major e commerce and service platforms operationalize these new obligations,
offering one of the first large scale empirical analyses of content moderation practices under
the DSA Transparency Database. By analysing 30 consecutive days of Statements of Reasons
(SoRs) submitted in May 2025 by seven Very Large Online Platforms (VLOPs)—AliExpress,
Amazon Store, Booking.com, Google Shopping, Shein, Temu, and Zalando—this study
interrogates how technology companies enact regulatory compliance and how these practices
reshape power relations between platforms, consumers, and regulators. 

Drawing on more than 1.2 billion moderation decisions, the analysis reveals striking
asymmetries in enforcement strategies, automation practices, and interpretations of legal
versus contractual grounds for action. Google Shopping alone accounts for over 1.18 billion
SoRs, dwarfing all other platforms and signalling the scale at which algorithmic governance
now operates. While platforms such as AliExpress, Temu, and Google Shopping
overwhelmingly rely on disabling content rather than removing it, others—most notably Shein
and Zalando—favour removal-based enforcement, reflecting divergent internal risk models and
business logics. The study also uncovers substantial variation in the use of automated decision-
making: Temu and AliExpress rely on fully automated systems in nearly all cases, whereas
Booking.com and Zalando depend entirely on human review. These differences illustrate how
automation becomes a site of both efficiency and contestation, raising questions about
transparency, fairness, and the redistribution of decision-making power.

The findings further show that most platforms justify moderation through broad “Scope of
Platform Service” categories rather than claims of illegality, suggesting a strategic preference
for contractual governance over legal enforcement. This dynamic highlights how platforms
continue to shape the boundaries of permissible content and behaviour, even under
heightened regulatory scrutiny. By mapping these patterns, the paper demonstrates how the
DSA both constrains and enables platform power, revealing new forms of resistance,
adaptation, and reinvention within corporate governance structures.

Overall, this study contributes to debates on the policy influence of technology companies by
showing how regulatory compliance becomes a communicative practice—one that
reconfigures relationships between platforms, users, and institutions, and ultimately reshapes
the politics of digital commerce and consumer protection in Europe.

keywords: Platform Power, Regulatory Compliance, Algorithmic Enforcement, Digital
Consumer Protection, Transparency Governance
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Strategies to protect brands from online fake news in Algeria
Amar Loucif
Kasdi Merbah University of Ouargla

In recent decades, online fake news proliferation has become a serious problem that harms
international brands' reputations. In addition, this online fake news, meanly circulated on
social media platforms and websites, represents today a threat to consumers’ trust and
damages the e-reputation of all kinds of companies at local, national and international levels.
As with all companies in the world, Algerian companies also face the proliferation of online
fake news facilitated by the growing penetration of social media platforms, especially after
covid-19. In fact, in the Algerian context, several brands have recently been victims of fake
news campaigns on websites and digital platforms such as Facebook, YouTube, etc.

The main objective of this study is to explore the strategies implemented by the strategic
brands in Algeria to fight against fallacious fake news and protect their reputation. To do this
study, the researcher adopts a descriptive analytical method. In fact, data was gathered from
various research sources (national and international literature), reports, documents, official
journals, social media pages and websites to understand the different actions established by
different brands to protect their e-reputation from online fake news. Through this research
paper, the researcher seeks to make an in-depth analysis of the impact of these actions in
terms of protecting brands from online fake news.

Finally, the researcher wants to propose a practical framework for Algerian brands that
combines many approaches to protect their e-reputation from fallacious fake news. The first
approach will be the implementation of permanent social listening and AI‑based detection of
misleading content. Secondly, using transmedia storytelling to correct false claims and
emotionally re‑anchor brand meaning. The third approach is the establishment of
collaboration with trusted influencers and fact‑checking or regulatory bodies to strengthen
the perceived credibility of corrections. Finally, it is needed to provide consumer education
campaigns about how to detect fake content.

keywords: online fake news, brands, e-reputation, trust consumers.
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ONLINE SESSIONS
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The impact of the Watergate scandal on journalism culture and politics
in Poland - a kind of reinvention
Dominika Popielec
Maria Curie-Sklodowska University in Lublin

There is no doubt that the Watergate scandal became the most recognizable political
scandal, revealed through the work of investigative journalists of ‘Washington Post’,
which not only strongly influenced the sphere of American politics, but in the process
marked a new chapter in journalistic culture. Bob Woodward and Carl Bernstein became
the archetypes of modern investigative journalists, and their work set new standards in
the profession. For this reason, many media outlets in other countries uncovering similar
scandals of a political nature have tried to refer to these cases as the Watergate scandal.
Such countries include Poland, since it was only after the change to a democratic system
that the media were allowed to conduct journalistic investigations of the political sphere.
This was expressed in a number of comparisons like ‘Polish Watergate’ or the use of the
suffix ‘-gate’; to name the scandal in the media, which later entered media discourse and
public consciousness. In order to get an idea of the reinvention and impact of the
Watergate scandal on journalistic culture and politics, those scandals were selected for
analysis where explicit references were made to the Watergate scandal in journalistic
publications, e.g. the Pegasus scandal, the Rywin scandal, as well as looking, sometimes
incorrectly, for references to other scandals, e.g. Pandora gate.
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Reinventing Journalistic Voice: Intimacy and Narrative Authority in
Award-Winning Journalism
Anelize Teodora Sálan
University of Bucharest

In recent years, journalism has been confronted with a deepening crisis of trust and
audience disengagement, intensified by platform-driven news consumption, the
dominance of social media, and changing information sources. Data from recent
editions of the Digital News Report (2025) indicate declining levels of public trust in
journalism and widespread news avoidance, suggesting a growing disconnection
between journalistic institutions and their audiences. Scholars have linked this crisis to
broader structural transformations in journalism, including the erosion of traditional
professional boundaries and symbolic authority (Witschge  & Nygren, 2009). Against
this backdrop, this paper examines how intimate, narrative forms of journalism
contribute to a reinvention of journalistic voice and authority in contemporary media
cultures. 

Drawing on theories of literary and narrative journalism (Harrington, 1997; Kramer,
1995; Nichols, 2022), emotional and intimate journalism (Beckett, 2019; Lecheler, 2020;
Steensen, 2016), and debates on transparency and authenticity as emerging
journalistic values (Kovach  & Rosenstiel, 2021; Maras, 2013; Fidalgo, 2013), the paper
conceptualizes intimate journalism as journalism centered on lived experience,
everyday life, and emotional knowledge. In the context of mobile and platform-based
news consumption, intimacy has been theorized as a consequence of reduced
temporal and affective distance between events, journalists, and audiences
(Ruotsalainen  & Heinonen, 2016). Such texts privilege immersive storytelling, scene-
based narration, dialog, and a visible authorial voice, often involving varying degrees of
self-disclosure.

Methodologically, the study is based on a qualitative textual analysis of journalistic
articles awarded at the Romanian journalism competition Superscrieri between 2011
and 2025. Texts were selected and coded according to established criteria of intimate
journalism, including a focus on ordinary people, access to emotions and inner states,
immersive narrative techniques, and explicit authorial positioning.

 Preliminary findings indicate that nearly half of the awarded texts analyzed can be
classified as forms of intimate journalism. This prevalence suggests that intimacy
functions not as a marginal stylistic feature, but as a recognized marker of journalistic
value and excellence within award cultures. The analysis further shows that intimate
journalism reconfigures traditional models of journalistic authority, shifting emphasis
from institutional distance and neutrality toward transparency, relational trust, and
experiential authenticity. Recent research suggests that transparency and personal
disclosure can enhance perceived credibility and trust (Johnson & St. John, 2021;
Hedman, 2016), while first-person and confessional narratives may foster emotional
engagement and identification (Fowler-Watt, 2020; Vodanovic, 2024).
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The paper argues that this turn toward intimacy represents a form of narrative
reinvention through which journalism seeks to restore relevance and legitimacy in a
fragmented media environment, redefining authority through authenticity, emotional
resonance, and narrative presence.

keywords: Reinventing journalism; Intimate journalism; Narrative voice;
Transparency and authenticity; Journalistic authority
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Between Principles and Practices: Ethical Orientations of Romanian
Journalists in a Comparative Perspective (Worlds of Joumalism Study
2016 and Worlds of Journalism Study 2023)
Antonia Matei, Gheorghe Anghel
University of Bucharest

 Introduction
This paper investigates the evolution of professional ethical orientations among
Romanian journalists across two waves of the Worlds of Journalism Study (WJS):
WJS2 (2016) and WJS3 (2023). The study is based onthe survey of 341 Romanian
journalists in WJS2 (data collected between 2014 and 2015) and 365 journalists in
WJS3 (data collected between 2022 and 2023), representing a cross-section of media
(TV and radio stations, newspapers, online outlets, independent newsrooms).
Grounded in a solid theoretical framework, WJS2 and WJS3 offer a systematic
evaluation of perceptions across core journalistic dimensions, including editorial
autonomy, journalistic roles, ethics, working conditions and other crucial elements for
the profession.

Research questions
RQ1: How have the ethical orientations of Romanian journalists evolved between
WJS2 and WJS3, and how do these changes shape the justification of controversial
reporting methods?
RQ2: How do shifts in the acceptance of controversial reporting methods relate to
changes in journalists’ normative role orientations and role performance, as
conceptualized by Hanitzsch’s theory of journalistic roles?

 Results
 Preliminary results show that, in both waves, a majority of Romanian journalists show
resistance, declaring strong support for the view that adherence to professional
ethical standards should guide journalistic reporting. However, the data is different in
2023 from 2016, dropping from 91.5% to 78.7% in less than ten years, which would
indicate a shift in Romanian journalism from a universal ethic standard to a rather
relative, negotiable one (Worlds of Journalism Study, 2016  & 2023).

 On the other hand, the data also show a sharp decline in the proportion of journalists
who believe that what is ethical in journalism depends on the specific situation,
dropping from 48.7% in 2016 to 28.2% in 2023. Correlating these sets of data, the
findings indicate that there is no clear substitution between absolute ethics (in 2016)
and situational ethics (in 2023). Instead, what we observe is an expansion of the
ethical ambivalence and indecision zone among Romanian journalists, in which they
no longer express either strong, unconditional adherence to universal ethical rules or
an explicit endorsement of situational ethics.
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With regard to the justification of controversial reporting methods by journalists,
acceptance of using hidden microphones or cameras in Romania remained
consistently high and even increased slightly between 2016 and 2023 (from 68.4% to
71.4%), while approval of claiming to be somebody else declined sharply over the
same period (from 70.5% to 47.1%). Interpreted through Hanitzsch’s theory of
journalistic roles (2007, 2017), these patterns suggest a certain distance between
normative role orientations and role performance, whereby journalists selectively
legitimize certain interventionist practices while rejecting others.
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Curating Citizen Footage in China: Creative Survival and the Politics of
Visibility
Mo Li
Universitat Politècnica de València

Participatory documentaries have emerged from a media landscape in which people
film their everyday lives and, at times, record what they fear may vanish from view.
Smartphones and video platforms make user-generated footage abundant and
shareable, and independent makers increasingly build films by selecting, combining,
and reworking these circulating fragments. Building on accounts of digital subjects
and post-DV independent culture (Zhang  & Zito, 2015), this paper also considers how
digital capture and platform circulation reshape documentary realism and the status
of recorded reality (Liu, 2024). It treats visibility as a practical problem and maps three
strategies for curating citizen footage under constraint: working through approval,
working around it, and stepping outside it.

These strategies take shape within China’s film censorship system. Script filing and
content review shape what can be produced, while the public screening permit,
widely referred to in English as the “Dragon Seal,” defines the boundary for legal
exhibition and therefore the kinds of publics a film can address (Robinson, 2013). The
paper traces how filmmakers respond to censorship across production, editing, and
circulation, identifying recurring patterns of “creative survival” in their decisions about
what can be shown, where, and to whom.

First, a compliance-oriented strategy aligns with the rules to maintain institutional
legibility. Filmmakers anticipate constraints, avoid direct provocation, and look for
creative room within what can be approved, often shifting emphasis from message to
form. This Is Life (2020), built from user-generated short videos and released
theatrically, demonstrates how citizen footage can be transformed into a socially
realist portrait that remains within sanctioned boundaries.

Second, an adaptive strategy keeps work in view without entering the permit track.
Visibility is assembled through side routes such as semi-private screenings and
ONLINE sharing, sometimes by reframing the work and the venues where it appears.
We Were Smart (2019), a portrait of migrant workers and a striking hairstyle
subculture that signals aspiration and vulnerability, exemplifies this tactic. Presented
as contemporary art or “video” rather than cinema, it reaches audiences in spaces
governed by different expectations and controls than theatrical circuits. This reliance
on alternative intermediaries and exhibition spaces resonates with recent work on art–
cinema culture and its negotiated routes between informal circulation and public
display (Fan, 2024). Across such practices, authorship becomes curatorial,
foregrounding the “archive effect” of repurposed recordings and the database logic
of digital media (Baron, 2014; Manovich, 2001).
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Third, an opting-out strategy steps outside approval altogether, accepting
constrained domestic visibility in exchange for autonomy. At the high-risk end of
participatory practice, citizen footage becomes evidence, archive, and liability at
once, as in Not the Foreign Force (2023).

 Overall, “creative survival” refers to a pragmatic repertoire for staying in motion under
constraint, providing communication research with a concrete vocabulary for
understanding how visibility is governed and how publics are improvised when
institutional access is uneven or conditional (Lei, 2018).
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Arguing Reels: Reconstructing Arguments from a Multimodal
Perspective
Eda Isil Sukan
University of Groningen

In this talk, I propose a method for reconstructing arguments from short video content
on Instagram. The talk contributes to an ongoing debate in multimodal
argumentation theory and addresses a central question: How do short videos argue?
Traditional approaches to argumentation have largely focused on verbal language,
often treating non-verbal modalities as peripheral or merely supportive (Tseronis,
2018). However, the increasing political use of social media platforms such as
Instagram highlights the need to take multimodal forms of communication seriously
as territories of argumentative practice. Producers of short video content no longer
merely represent events related to public controversies; they frequently adopt explicit
political stances and seek to persuade audiences through the affordances of the
medium. This development creates an urgent need for argumentation theory to move
beyond monomodal models and to develop tools for reconstructing arguments from
multimodal discourse.

The empirical focus of the talk is an Instagram reel produced in the context of breed-
specific legislation, a controversial policy issue with international relevance. The reel
will be centered around an example case from Turkey. The analysis adopts a bottom-
up approach to the multimodal composition of the video, examining how meaning is
constructed through the interaction of semiotic modes.

The talk explores the application of Segmented Discourse Representation Theory
(SDRT) to short video content on Instagram. Following Segmented Discourse
Representation Theory (Asher  & Lascarides, 2003), I reconstruct the discourse
structure of the reel by identifying discourse segments and the relations that hold
between them. Building on this discourse analysis, I adopt a top-down argumentative
perspective grounded in the pragma-dialectical theory of argumentation (van
Eemeren  & Grootendorst, 2004) to reconstruct the argument advanced in the video,
formulating a standpoint and its supporting premises. A key aim of the talk is to show
how discourse relations identified through SDRT can be linked to arguments present
in the reel, thereby bridging discourse structure and argument reconstruction.

The overall aim of the talk is to demonstrate that short videos on Instagram go beyond
making mere assertions, they advance standpoints supported by premises that can
be systematically traced to multimodal elements in the video. I conclude by
highlighting the need for further corpus-based research to assess the generalizability
of this method across larger datasets and different political contexts.
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Reflections on Photocopy Aesthetics as Imperfection in the Visual
Articulation of Refusal
Sezer Fener
Ankara University

In a field of debate where digital production can be associated with promises of high
resolution and permanence, photocopy aesthetics articulates a political positioning
together with a distinctive visual style and mode of production. Photocopy aesthetics
appear in a variety of contexts, including punk concert flyers, radical media examples,
fanzines, brochures and political posters. However, this aesthetic is not confined to
underground productions; it can also be observed in temporary autonomous art events,
as well as in institutional art spaces. Imperfections such as the loss of detail, the
intermingling of text and image, and the emergence of new distortions with each act of
reproduction open up a field of disobedience against regimes of legibility and
standardization. Emerging from a conscious choice and moving beyond aesthetic
deviation toward the suspension of dominant assumptions, this field of disobedience
brings photocopy aesthetics into the visual articulation of refusal. Photocopy aesthetics
contains imperfection; it is inexpensive, suitable for unauthorized reproduction, easily
integrated into distribution processes, often anonymous, and extends beyond
hierarchical relations of production. Photocopy renders the visual open to intervention; at
the stages of production and circulation, and even after a final outcome has seemingly
been reached, the object remains transformable through interventions. Fixity gives way to
openness. What will happen to the visual is uncertain; there is no guarantee in this regard.
This also means the erosion of the idea that the visual is something worth preserving. All
of this brings photocopy aesthetics closer to refusal. This study involves thinking about
the transformation of imperfection in the visual into a conscious political choice, rather
than defining photocopy aesthetics or situating it within a historical framework. A series of
experimental and experiential emphases that concretize the aesthetic-political framework
expands the focus of the study to include practice. Through experiences of production,
reproduction, and exhibition grounded in photocopy aesthetics, the study is situated on a
reflexive ground that looks at processes of visual production from within.
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From Deep Fakes to The Ballot Box Exploring the Impact of Al Generated
Political Messages During Pakistan's 2024 General Elections
Amna Zulfiqar
National University of Modern Languages

In the era of rapid technological advancement, artificial intelligence (AI) has
revolutionized various sectors, including media, politics and communication. Among
the most disconcerting innovations is the development of 'deepfakes' highly realistic
and often convincing videos and audios generated through AI. Like many other
countries, Pakistan is also under rapid expansion of digital infrastructure due which
deepfakes have gotten a lot of public recognition. Consequently, it’s challenging for
the public to identify difference between fake vs factual, particularly during elections
when all mainstream political parties construct their own political narratives. During
2024 elections in Pakistan, independent candidates secured highest number of seats
in the National Assembly, largely backed by Pakistan Tehreek-e-Insaf (PTI). This
unprecedented occurrence defies historical trends, where independents had never
previously secured a majority in the National Assembly. Despite the PTI being banned,
former Prime Minister Imran Khan and PTI leader being lodged in prison was unable
to communicate with his supporters, however, his party members strategically
deployed AI generated content to conduct virtual rallies which showed AI image of
Khan delivering political speeches in order to increase support in favor of Khan.
Therefore, the current paper is an attempt to explore the impact of fake AI generated
videos of Imran Khan before the elections from December 2023-Feburary 2024 by
incorporating multimodal analysis featured Fairclough’s (2003) social practices
analysis framework, Halliday’s systematic functional linguistics and Machin’s (2010)
visual semiotic analysis. Results showed that khans AI videos were viewed million
times which has not only confused the public, but it has also increased polarization
whereby common people in Pakistan having little or no understanging of AI content
became the victims of disinformation, majorly it has influenced the voting patterns of
people, and their perception of Khan being in prison. This lead to the conclusion that
role of technologists, policymakers, civil society, and voters is paramount to control
the propagation of deep fake on social media platforms and messenger apps in
Pakistan. It is also recommended to empower journalist in combating deep fakes
particularly during political campaigns, lastly ensure political parties to use AI
positively by reaching out to voters with their agenda, so the risk of disinformation
could be minimized to free and fair elections.

keywords: Deep fakes, Pakistan Tehreek-e-Insaf (PTI), Prime Minister Imran Khan,
Artificial Intelligence (AI), Pakistan Elections 2024
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Frames of Care vs. Frames of Law: A Two-Country Comparison of
LGBTQ+ Visual Narratives during Pride Season 2025
Iva Ivanova
Sofia University

This paper tests whether rights-centric (law/evidence) or care-centric (belonging/safety)
frames dominate LGBTQ+ visuals in Bulgaria and Hungary in 2025 - and what triggers
shifts between them. Using a coded dataset of 1,000+ images/videos from Pride seasons,
we estimate frame prevalence and co-occurrence with (a) legal references embedded on-
graphic, (b) target audience (families/teachers/ municipal stakeholders), and (c) action
prompts. Bulgaria shows a sharp rise in “design-for-trust” markers (citations, QR links,
dates) tied to legislative moments, while Hungary shows stable care/safety framing,
signaling adaptation to a routinized restrictive regime. Across both countries, mixed
frames outperform single-frame visuals in organic engagement and shareability. We
discuss strategic trade-offs (legibility vs. emotion) and offer a frame-selection checklist for
CSOs communicating under moral panics and regulatory ambiguity.
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Algorithms, Charisma, and Power. Political Leadership in the Digital
Ecosystem
Daniele Battista, Arthur Gugliucciello, Emiliana Mangone
University of Salerno

This contribution examines how the role of digital platforms is reshaping political
communication and consensus-building processes in contemporary societies. It
explores how algorithmic architectures are transforming the relationship between
leadership, audiences, and power. Through an empirical analysis of online interaction
data, the study examines Donald Trump’s political communication during a crucial
phase of his digital public activity, presenting it as a paradigmatic example of
networked leadership. The analysis focuses on the dynamics of mobilisation,
polarisation, and identity construction within digital ecologies. The findings show that
 the leader’s centrality derives not only from traditional party structures but also from
the ability to coordinate heterogeneous communication flows and activate processes
of affective and symbolic resonance. The article proposes a theoretical model that
conceptualises Trump’s audience as a cognitive and emotional power device,
highlighting the convergence of post-organisational populism, algorithmic
mediatisation, and communicative governance. This form of leadership expresses
modes of “algorithmic charisma” that redefine the modalities of political legitimacy.
From a methodological perspective, the study highlights the value of data-driven
interpretive approaches while also addressing their limitations related to algorithmic
transparency and replicability. In conclusion, the article offers a critical reflection on
emerging ecologies of consensus and the democratic implications of the relentless
“platformisation” of the public sphere.
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Artificial Intelligence as a Media Tool and the Mediatization of Education
Cansu Kösem Işık
Altınbaş University

Artificial intelligence (AI) technologies are at the center of attention across all disciplines,
bringing about innovations that redefine many fields and simplify daily life. Education, in
particular, has been undergoing continuous transformation, especially in terms of speed and
form. The use of AI tools in education is redefining the learning experience while generating
transformations in the speed, production, transfer, and evaluation processes of information.
While all these innovations are taking place, how do AI tools operate? At this point, AI
technologies act like ‘gatekeepers’ and as a result, their position in determining information
and information flow is strengthening day by day. Furthermore, this process encompasses a
wide range of determinations, including the form and duration of information transfer. The
role of AI in producing, selecting, and transmitting information in various forms such as text,
images, or sound is also being reinforced. This study focuses on the issue of how the
integration of AI technologies into the education process, due to the way information is
produced and distributed, is increasingly mediating education. This entire process is
examined within the context of Knut Lundby and Stig Hjarvard's ‘Mediaization
Theory.’Through the mediation process, the sharing of information and learning have
increasingly become intertwined with the structural processing principles of media. In this
context, NotebookLM was selected as a sample for this research. NotebookLM works on user-
submitted content, producing outputs such as summaries, mind maps, reports, infographics,
and podcasts. The aim here is to make visible how the logic of mediation operates through a
single sample; therefore, purposive sampling was used. The fact that NotebookLM works with
texts/content submitted by the user is a crucial detail, but the selection of outputs from a large
text/article largely occurs under the ‘gatekeeping’ of artificial intelligence. In the second
stage, the user can send commands specifying how the AI ​ will produce the podcast from the
submitted text, which sections and topics should be considered. Here, a ‘gatekeeping’ occurs
through collaboration between machine and human. In this context, artificial intelligence was
instructed to generate a podcast from a scientific article, and the resulting output was
analyzed using the ‘qualitative text analysis method.’ The evaluation was carried out by
paying particular attention to parameters such as algorithmic determinism, in other words,
how the content is framed by the tool, the duration of the content, and the language used.
The findings were evaluated within the framework of mediatization theory.
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When ordinary use becomes political: Resisting algorithmic visibility on
Instagram
Ettore Conti & Lydia Kollyri
Vrije University Amsterdam, University of Amsterdam

Social media platforms have become central arenas for political expression during
contemporary conflicts, while simultaneously governing visibility through opaque systems
of content moderation and algorithmic ranking. In the context of the ongoing Israel-Gaza
war, Instagram has played a key role in the circulation of pro-Palestinian narratives, yet
many users have reported content removal, reduced reach, or shadowbanning when
engaging with politically sensitive material as reported by Al Jazeera (2023) among others.
While existing research has examined platform power, moderation infrastructures, and
organized forms of digital activism, less attention has been paid to how ordinary users
respond to these constraints in their everyday practices. This paper shows how ordinary
users, without identifying as activists or engaging in coordinated action, develop practices
that actively contest platform moderation and visibility politics.

 Drawing on concepts of everyday resistance (de Certeau,1984; Scott, 1985), and
algorithmic resistance (Treré, 2018), this paper examines how pro-Palestinian Instagram
users engage in forms of everyday algorithmic resistance by developing tactical ways of
maintaining visibility under conditions of perceived suppression. Based on a qualitative
content analysis of Instagram posts, Stories and comments from October 2023 to June
2025, complemented by discussions on Reddit, the study traces recurring patterns in how
users adapt to platform constraints. Rather than examining coordinated campaigns or
activist movements, the analysis focuses on informal, distributed practices that emerge
through trial, observation, and shared knowledge among ordinary users.

 The findings identify several recurring tactics: a. linguistic adaptations such as algospeak
and emoji substitution, b. visual camouflage through layered images and face-forward
videos, c. the circulation of tactical guides that teach others how to avoid moderation, and
d. the strategic use of AI-generated imagery. These practices show how users adapt their
communicative behavior in response to perceived risks of suppression on the platform.
These tactics function as acts of participation and solidarity that sustain engagement in a
constrained and uncertain media environment.

 By bringing to the forefront everyday practices of resistance, the paper argues for a
broader understanding of resistance that moves beyond intentional mobilization or
collective organization. It shows how resistance to platform power unfolds within dominant
digital infrastructures through everyday acts of adaptation, and visibility work. Thus, the
study contributes to debates on contemporary activism and platform power by
demonstrating how resistance can accumulate through mundane, informal practices in
algorithmically governed media environments.

keywords: Everyday resistance; Instagram; algorithmic visibility; qualitative content
analysis
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Cognitive Stress Tests and Proof-Feeling Engineering: Low-Cost
Manipulation in Crisis Years (2020–2022)
Dávid Horváth
Ludovica University of Public Service

The 2020–2022 period can be read as a set of large-scale cognitive stress tests: crisis
conditions amplified uncertainty, compressed decision cycles, and raised the demand for
actionable information while degrading trust in institutions and media. This paper argues that
a defining mechanism of weapon-grade communication (WGC) in these years was not
sophisticated deepfake dominance, but the systematic production of “proof-feeling”—the
subjective sense that a claim is evidenced—through low-cost, high-velocity manipulations.

The paper conceptualizes proof-feeling engineering as a repertoire of techniques that
convert ambiguity into apparent certainty without requiring high technical sophistication.
Typical techniques include context manipulation (re-captioning, time-shifting, re-framing),
cheap fakes (lightweight edits, selective cropping, misleading overlays), and manufactured
corroboration (screenshots of screenshots, circular referencing between channels, and
staged “witness” accounts). These methods exploit cognitive constraints under overload:
when attention is scarce and anxiety is high, the operational target is often not belief in a fully
coherent narrative, but behavioral compliance, disengagement, or decision paralysis.

Methodologically, the paper proposes a diagnostic mapping that links (i) crisis-triggered
information demand, (ii) platform affordances that reward speed and salience, and (iii)
manipulation tactics optimized for plausibility rather than authenticity. Building on a
Situation–Forecast–Control logic, it outlines indicators for recognizing stress-test dynamics:
rapid claim cycling, escalation from open to semi-closed channels, and disproportional
rebuttal costs (where verification requires more time and resources than production). The
paper also specifies resilience levers appropriate to this phase: friction-adding interventions
(rate limits, context prompts), verification triage workflows for newsrooms and civil actors, and
communication strategies that reduce the “cognitive burden variance” created by constant
novelty.

The contribution is a phase-specific account of how crisis environments re-shape influence
operations toward cheap, scalable plausibility tactics—and how counter-communication can
be designed as an operational capability rather than an ad hoc reaction.

keywords: weapon-grade communication; generative AI; synthetic legitimacy;
laundering stack; verification discipline (V1/V2)
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Artificial Intelligence in Advertising Creativity: An Ongoing Struggle to
Remain Original
Mădălina Moraru, Iustin Moise, Carmela Stanciu
University of Bucharest

Creativity in advertising arises from the dynamic interaction of data, cultural context,
campaign goals, and the individual contributions of those involved. It is widely recognized
as a critical factor in campaign effectiveness (Reid et al., 1998). In 2022 and 2023, the
emergence of “creative AI” has captured significant attention across media, industry
forums, and academia. Generative AI tools such as Midjourney, DALL-E, ChatGPT, and
Stable Diffusion have reignited debates about machine-mediated creativity, raising
fundamental questions: what is creativity, and where does it reside? Csikszentmihalyi’s
(2014) “systems model of creativity” challenges the notion that creativity is solely an
individual trait, proposing instead that it emerges from the interplay between the creator,
social and historical context, existing knowledge, and institutions that evaluate creative
output. From this perspective, creativity in advertising is not just the product of an
individual’s mind but of a broader system where human and, increasingly, technological
contributions converge. Later on, Lievrouw’s diagram (2014) conceptualizes technology
as a material agent that actively influences the formation of particular practices and social
arrangements, without reducing these processes to technological determinism. This
perspective is especially relevant when examining creativity in relation to generative AI, as
it allows for an understanding of technology’s impact while still acknowledging human
agency and contextual factors.

 The primary aim of this paper is to analyze the extent to which generative AI tools have
influenced visual and verbal creativity within an advertising agency. The central
hypothesis posits that technology serves as a balancing force between AI-driven creativity
and the human creative mind. The research aims to examine the extent to which AI tools
are employed by art directors and copywriters within advertising agencies to effectively
communicate a campaign’s message. A key challenge of this research is to explore the
relationship between art directors’ and copywriters creative skills and their use of AI-driven
tools. Accordingly, the study addresses the following main research questions: How does
the use of AI tools influence the creative decision-making in advertising agencies? What
are the main motivations for integrating AI-based visual tools into advertising campaigns?
How can the effectiveness of visual creative professionals be assessed when working with
AI tools? Which are the advantages and disadvantages of using AI tools for an advertising
creative team?

To address these questions, the study adopts a qualitative research approach, using semi-
structured interviews followed by thematic analysis. The participants belong to Generation
Z and are junior employees in either local or international advertising agencies based in
Bucharest. With professional experience ranging from one to four years, these respondents
offer valuable insight into how emerging creatives integrate technology into their creative
processes. Moreover, particular attention is given to how they perceive the potential threat
posed by the rapid advancement of AI within the creative industry.
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To achieve the objectives of this paper, 20 interviews will be conducted with junior
creative teams from advertising agencies between January 10 and March 1st. This
research is ongoing, as the next stage aims to compare the perspectives of Generation
Z with those of Millennials.

keywords: advertising, AI tools, Gen Z experiences , effectiveness, creative process
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When Mobilization Fails: Subnational Communication Dynamics and the
Limits of Pro-Government Protest in Serbia
Alexandra Karppi
King's College London

Research on political participation and social movements has predominantly
focused on liberal opposition and visible forms of resistance. Comparatively less
attention has been paid to state-mobilized movements like pro-government rallies (Ekiert et
al 2020), which are also more likely to draw in supporters through propaganda rhetoric
and nationalist framings. 

This paper examines how online discourse and communication practices led to divergent
mobilization outcomes in two Serbian cities, Niš and Novi Sad. It seeks to explain why
the right-wing Serbian government failed to mobilize its supporters in Niš when it
successfully mobilized supporters in Novi Sad during the same protest wave in 2025. To
do so, I will extend core social movement theories of both resource-driven mobilization
and nationalist framings to these subnational cases of pro-government rallies (Wedeen
1999, Tarrow 2011).

I argue that in Niš, weaker party infrastructure created ineffective communication
networks, which, when combined with a lower salience of nationalist protest framings,
created the conditions for anticipated low turnout and non-mobilization. In Novi Sad,
however, denser party networks and more resonant protest framings made pro-
government mobilization feasible. 

I use digital ethnographic methods and qualitative interviewing to trace how local actors
communicated about protest online and in media, assessed participation risks, and
constructed shared understandings of whether mobilization was worthwhile. More
specifically, I analyze city-level interactions on Facebook and Telegram and triangulate
these observations with semi-structured interviews with activists and journalists. This
mixed methods design allows me to  track  nationalist framings  in real time,  reconstruct 
coordination efforts by organizers,  and  recover their shared understandings of
feasibility, all of which would be missed by looking at protest outcomes alone. In addition
to providing this methodological contribution to the conference, the paper will offer
theoretical insights relevant to Tracks 1 and 2 by highlighting how the absence of
collective action can be influenced by local communication dynamics.

keywords: Pro-government mobilization, Mobilization failure, Political
communication, Protest framings, Digital ethnography
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Freemasonry, Symbolic Communication, and the Reinvention of
Meaning       
Dorota Mackenzie   
Kozminski University 

This paper proposes an analytical framework for understanding Freemasonry as a
historically durable system of symbolic communication that continuously reinvents
modes of meaning-making. Rather than approaching Freemasonry primarily as an
organization, ideology, or belief system, the study situates it within communication
science and media studies as a ritual-based medium that repeatedly reconfigures how
meaning is produced, transmitted, and interpreted. Drawing on communication theory,
semiotics, and the anthropology of ritual, the paper argues that Freemasonry exemplifies
a distinctive form of communicational reinvention. Its practices replace doctrinal
transmission with allegory, propositional language with symbolic action, and
informational clarity with interpretive depth. In contrast to linear models of
communication, Freemasonry operates through what James Carey described as the
“ritual view” of communication, in which communication serves to sustain and renew a
shared symbolic world rather than to convey fixed messages.

 Freemasonic symbolism—architectural tools, spatial orientations, ritual movements, and
controlled silence—functions as an open semiotic system. Meaning is not stabilized once
and for all but is continuously regenerated through participation, repetition, and personal
reflection. This interpretive openness aligns with Umberto Eco’s notion of the “open text”
and illustrates a reinvention of communicational authority: authority resides not in
doctrinal closure but in the cultivated capacity to interpret symbols over time.

 The paper further examines initiation as a process of communicational reinvention.
Drawing on Arnold van Gennep’s theory of rites of passage and Victor Turner’s concept of
liminality, initiation is analyzed as a symbolic interruption of ordinary communication
regimes. Through ritualized disorientation, secrecy, and staged transformation, initiates
are repositioned as active producers of meaning rather than passive recipients of
knowledge. This represents a reinvention of learning itself—from instruction to embodied
interpretation. Secrecy, often misunderstood as concealment, is reinterpreted here as a
communicational technique that enables reinvention by protecting symbolic polysemy.
Following Georg Simmel’s analysis of secrecy as a social form, the paper argues that
restricted access intensifies symbolic density and prevents semantic exhaustion. The
lodge, in turn, is conceptualized as a semiotic and media space—a pre-modern yet
resilient communicational infrastructure that organizes time, space, and interaction in
ways that resist immediacy and standardization.

Finally, the paper situates Freemasonry within contemporary media studies by framing it
as a form of “slow media” and a pre-digital encrypted community of interpretation. In an
era dominated by acceleration, algorithmic governance, and standardized meaning
production, Freemasonry demonstrates how communicational systems can reinvent
themselves by prioritizing duration, embodiment, and interpretive responsibility. 
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By foregrounding reinvention as a key analytical category, this paper contributes to
communication science and media studies by showing how symbolic systems endure
not by resisting change, but by continuously reinventing the conditions under which
meaning is made.

keywords: Freemasonry - reinvention- communication practices - symbolic
communication
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Social Media as Soliloquy: Communication For and About an Audience of
One
Julianna Kirschner
University of Southern California

Social media are already an important form of engagement in today’s communication
landscape. People with all different forms of experience—from social media researchers
and professionals to regular users—should be aware of the cultural and social shifts that
have come from the use of these technologies. This article will shed light on the origins of
social media, the evolution of these platforms in response to market demands (perceived
and otherwise), and the changed way in which we communicate within such spaces. The
aforementioned changes primarily have shifted to an audience of one—the user
themselves.

 Proto-platforms and early forms of social media were concerned with creating “a place
for friends,” as referenced by the structure of MySpace. When social media platforms
began, the concentration on the “social” aspect of the term was tantamount. They
launched before smartphones were a wide-spread phenomenon, so the always-on
mindset was not yet a feature of these spaces. A user could log into their account from a
desktop or laptop computer and catch up on the latest postings. Perhaps this would
happen once or twice a day at most. Early Facebook tracked a user’s activity on the
platform and alerted them when they caught up on the content posted since their last
visit. The social nature of these spaces allowed a user to engage with their friends’
content and post statuses of their own. Although rudimentary, these early platforms lived
up the social nature of social media.

 After social media networks entered trade via their initial public offerings (IPOs), many
changes slowly occurred. Platforms became more concerned with the “media” aspect of
social media. Instead of their traditional focus on interactivity with other users, social
media proprietors began focusing on more engagement with different forms of media
(e.g., images, videos, gifs, etc.) regardless of the content originator (read: companies
rather than users). As the “media” portion of the social media term continues to become
amplified, users are now interacting with companies and influencers in paid corporate
sponsorships more than other users.
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Now, users are alerted through push notifications if something of interest has been
posted. Through the ubiquity and convenience of cell phones, users can access their
platform of choice through the click of a button. These platforms have also been
designed to increase user interactivity—in other words, the platforms want more eyeballs
on the screen. To accomplish that goal, social media platforms have algorithmically
tailored their spaces for the niche interests of each individual user. The echo chamber a
user finds themselves in repeat back what the platform already knows about the user.
Therefore, social media platforms have sacrificed the “social” aspect of the term, in favor
of “media.” When a user enters these spaces, it is not altogether different than a game of
Simon Says. The user is prompted to input their preferences, aspirations, and pet peeves,
among others. They have been socialized to expect the technological output from the
phrase, “Repeat after me.”

keywords: social media, ONLINE monologue, communication
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Everyday Resistance without Protest: Audience Negotiation, Media
Power, and Reinvention in Platform-Mediated News Spaces
Joynes J. & Dr. Ashish Kumar Dwivedy
XIM University

 Current discussions about resistance in communication studies often focus on visible
and collective actions like protests, social movements, or activist campaigns.
However, in today's media-heavy and platform-driven communication environments,
resistance often manifests in quieter, every day, and more nuanced forms. This paper
argues that resistance is frequently expressed not through outright rebellion but
through negotiation, selective participation, and withdrawal in mainstream digital
media. The paper examines resistance as a communicative practice that emerges
from everyday interactions between audiences and global digital news platforms. By
focusing on a regional-language news channel on YouTube, the study examines how
audiences engage with dominant media narratives through comments, challenges,
reinterpretations, and strategic disengagement. Instead of viewing audiences as
either passive consumers or active protesters, the paper portrays them as negotiating
entities that constantly reshape power, legitimacy, and representation within limited
communication spaces. 

Methodologically, the study uses a qualitative approach that combines textual
analysis of digital news content with audience netnography of comment sections and
interaction threads. The textual analysis examines how news narratives frame social
and political issues, focusing on which voices are highlighted and which experiences
are overlooked. The netnographic section analyses audience responses as
communicative acts where viewers voice critique, frustration, solidarity, or distance.
These interactions are viewed not just as reactions but as practices where audiences
try to reclaim meaning and agency. 

The analysis reveals that resistance frequently assumes the form of discursive friction
rather than direct opposition. Audiences question framing choices, challenge editorial
authority, and reinsert local or lived experiences into mediated narratives. Meanwhile,
moments of silence, refusal to engage, or ironic participation also serve as forms of
resistance to perceived misrepresentation or exclusion. These practices highlight how
power is negotiated in platform-mediated environments that allow participation while
also limiting its impact. By incorporating resistance into everyday communication
practices, the paper contributes to ongoing debates about rebellion and reinvention
in media studies. It shows that resistance doesn’t always aim to overthrow
communication structures; instead, it may seek to reshape meanings from within,
revealing both the limits and opportunities for participation in modern digital media
systems. The paper advocates for a broader understanding of resistance that
encompasses subtle, fragmented, and relational forms of communicative action in
post-digital societies.
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Radical Sustainability Narratives in Tourism: Between Activism, Media, and
Institutional Change
Anna Królikowska-Tomczak & Krzysztof Kuzmicz
Kozminski University

CESG (Environmental, Social, Governance) reporting has become a staple of corporate
communication, reflecting organisational commitments to sustainability and
accountability. Yet, in the tourism sector, where economic growth and environmental
vulnerability are often in tension, stakeholder reports offer a contested discursive space
where narratives of responsibility, resilience, and reinvention are negotiated. This paper
examines ESG reports issued by leading tourism organisations and destinations as
instruments of reinvention—that is, not only as vehicles of disclosure, but as strategic
texts where sustainability discourse is shaped, articulated, and potentially challenged.

The study conducts a combined content and discourse analysis of publicly available
ESG and sustainability reports from a purposive sample of tourism companies (hotels,
airlines, cruise operators) and Destination Management Organisations (DMOs). Through
systematic coding of categories such as environmental commitments, social impact
claims, governance structures, and stakeholder engagement narratives, the analysis
reveals patterns in how sustainability is constructed, what dimensions are emphasised or
marginalised, and how organisations rhetorically balance economic, ecological, and
social priorities.

The conceptual frame draws on critical discourse studies and sustainability
communication, treating ESG reporting as a mediated practice where institutional
imaginaries of tourism sustainability are created and contested. By mapping narrative
strategies and discursive moves, the paper illuminates how reporting practices may
reinforce conventional growth paradigms, accommodate radical sustainability
discourses, or signal emergent forms of organisational reinvention that foreground
resilience, equity, and systemic transformation.

Findings have implications for researchers interested in sustainability communication,
corporate transparency, and critical tourism studies, and for practitioners seeking to craft
more reflexive and inclusive reporting that aligns with stakeholder expectations and
ecological realities.

keywords: sustainability narratives and reporting, organizational reinvention
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Digital Muslim Activism in Europe: Resistance and Negotiation of Public
Space through Social Media
Haris bin Aziz
Independent researcher

 In contemporary Europe, Muslim communities face growing challenges in expressing
their identity and political voice in public spheres that are often dominated by liberal
individualism. This paper seeks to examine how digital platforms, especially social
media, have become spaces for Muslim activism, negotiation, and sometimes
resistance against marginalisation and Islamophobia. Drawing on my previous
research on freedom of expression debates and the Muslim world after 9/11, I ask:
how do European Muslims use social media to contest public narratives and
negotiate visibility while maintaining religious and cultural authenticity?

The theoretical framework of this study combines Habermasian public sphere theory
with digital activism theories, particularly Castells’ notion of networked social
movements. Habermas offers tools to analyse how public discourse is structured,
while digital activism theories help understand the ways online networks facilitate
collective identity and resistance. Together, these perspectives allow us to see digital
Muslim activism not only as communicative action but also as a site of negotiation
between inclusion and exclusion, visibility and silencing.

Methodologically, the study adopts a mixed-method approach. First, a digital
ethnography of selected Muslim activist Facebook pages, Twitter threads, and
Instagram accounts will be conducted to observe patterns of engagement, framing,
and interaction. Posts, comments, and hashtags will be sampled purposively to
capture debates around freedom of expression, discrimination, and community
mobilization. Second, semi-structured interviews will be conducted with key online
activists across the UK, Germany, and France to understand motivations, perceived
impact, and strategies employed to navigate public scrutiny. Data will be analysed
thematically, combining qualitative coding with attention to digital discourse patterns,
networked interactions, and narrative strategies.

 Preliminary observations suggest that social media offers a paradoxical space: it
amplifies Muslim voices and allows creative expression, but also exposes
communities to trolling, hate speech, and surveillance. Muslim activists negotiate
these risks by adopting hybrid strategies: combining humour, religious references,
and digital storytelling with careful monitoring of public visibility. The study will
further examine how these digital strategies contribute to broader debates about
freedom of expression, multiculturalism, and social cohesion in Europe.
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By situating European Muslim digital activism within both theoretical and practical
frameworks, this paper contributes to debates in sociology, media studies, and
religious studies. It highlights how marginalized communities creatively respond to
structural constraints and attempt to reshape public discourse. This research has
implications not only for understanding online activism but also for policymakers and
civil society actors seeking to foster inclusive public spheres that respect cultural
diversity and freedom of expression.
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The Influence of Media on Citizen Engagement in the "Student Edict"
Protest in Nis
Tamara Tasić & Jovana Trajković
University of Nis

 
The year 2025 in Serbia was marked by numerous protests across different parts of
the country, many of which were initiated by students. One of the largest and most
significant of these protests, known as the “Student Edict” protest, took place in Niš
on 1 March 2025, attracting wide public attention. Media coverage played a central
role in shaping public perceptions of the events, presenting information in various
ways that could either encourage or discourage citizen participation, influence public
discussions, and frame the narrative surrounding the protest. The diversity of media
platforms, including television, radio, print, and online outlets, offered residents
multiple channels through which they could access information, interpret events, and
respond accordingly.

This study investigates the influence of media on citizen engagement in the “Student
Edict” protest. The aim of the research is to determine the extent to which media
exposure affected participation, discussions, and online engagement among local
residents.

The study is based on the method of a specially designed online questionnaire for the
residents of Niš. The research provides insights into media effects on audience
engagement.

keywords: student protest, digital activism, Instagram, faculty blockades
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Communication Strategies and Practices of Serbian Student Protest
Jovana Trajković &Tamara Tasić
University of Nis

 
Student protests in Serbia, marked by prolonged faculty blockades across public
universities, offer a valuable case for examining contemporary forms of student
activism. Beyond their political demands, these protests unfolded as intensive
communicative processes through which students organized participation,
coordinated action, and sought public legitimation in a highly polarized public and
media environment. This paper examines the communication strategies and practices
employed by students during the faculty blockades, with the aim of understanding
the role of communication in sustaining protest over time. The study conceptualizes
student protest as a communicative process in which protest narratives are
articulated, collective identities are constructed, and relationships with institutional
authorities and broader publics are negotiated. Using a qualitative case study
approach, the study focuses on a critical moment of protest escalation—the day of the
largest student demonstration on March 15, 2025, during the faculty blockades. The
empirical material consists of publicly available content published on official student
Instagram profiles within a 24-hour period surrounding this event, including posts and
stories. Instagram is examined as a central communicative space through which
students addressed both participants and external audiences, enabling direct
communication outside traditional media channels.
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Symbolic sustainability narratives constituting a collective responsibility
mindset through communication
Viktorija Jakubauskytė- Andriulienė
LCC International University

In response to increasing regulatory pressures and changing stakeholder
expectations, contemporary organizations are strengthening their sustainability
communication. One of its tools is sustainability reports or sustainability statements,
included into the annual reports, which become not only artifacts of regulatory
compliance but also function as symbolic narratives that performatively construct a
shared understanding of organizational purpose. This study examines how
sustainability communication transforms the compliance discourse into a collective
responsibility mindset and meaning-making, challenging the traditional supremacy of
shareholders through the communicative constitution of a multi-stakeholder co-
creation outcomes.

Drawing on the Communicative Constitution of Organizations (CCO) framework,
particularly the textual agency emphasized by the Montreal School (Taylor, 1996; F.
Cooren, 2006), and K. Weick’s (1995) theory of Sense-making, the study examines
sustainability reports as tools through which organizations symbolically negotiate
their identities under conditions of uncertainty. Rather than simply reflecting pre-
existing organizational realities, these texts actively shape collective sustainability
mindsets by redistributing agency, reframing temporality and legitimizing broad
responsibilities that transcend organizational boundaries.

 The empirical study involves a thematic analysis of 50 EU corporate annual reports
with included sustainability statements or separate sustainability reports across five
regions: Western Europe, Eastern Europe, the Nordics, Southern Europe and the
Baltics. The reports were selected from 2024–2025, reflecting the transition to the
requirements of the Corporate Sustainability Reporting Directive (CSRD). Based on
Braun and Clarke’s thematic analysis framework, supplemented by the CCO textual
ventriloquist’s lens, the study identifies recurring narrative patterns that constitute the
tenets of organizational mindsets. Coding focused on three aspects: 1) temporal
orientation, 2) agency distribution, 3) responsibility framing.

Preliminary results reveal three dominant mindset orientations: compliance-based
narratives, resilience-oriented meaning-making and transformative collective
responsibility. Transformative reporting symbolically challenges shareholder
supremacy by leveraging co-creation and “extended present” narratives that link the
urgency of CSRD compliance to net-zero emissions commitments by 2050, while
simultaneously engaging diverse voices, such as regulators, civil society and
ecosystem, to create hybrid organizational identities and mindset principles.
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These results demonstrate the constitutive power of communication to rediscover
organizational purpose, and position sustainability reporting as a tool for resisting the
paradox of short-term financial gain and higher-level goals. By revealing how symbolic
narratives enable collective meaning-making that transcends conformity, the study
contributes to communication science by connecting CCO theory with the
frameworks on organizational identity transformation and its communication. In
practice, it discusses the implementation of CSRD by identifying narrative strategies
that foster a genuine collective sustainability mindset.

keywords: Sustainability communication, Sustainability mindset, Communicative
Constitution of Organizations, Sense-making

Viktorija Jakubauskytė-Andriulienė is a lecturer at LCC International University (Lithuania) in Strategic and
Corporate communication fields. She is also a PhD candidate in Communication and Information study field,
focusing on sustainability communication, organisational culture and employee creativity, with particular
attention to how communication shapes individual and collective sustainability mindsets. Viktorija has
extensive academic and professional experience in public relations, strategic communication and regional
development, as well as actively participates in international research networks and sustainability-focused
initiatives. As of 2026 Viktorija serves as EU Climate Pact Ambassador in Lithuania.
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	KEYNOTE 1
	Humanist ethics as resistance: An analysis of three mediated interventions that counter dehumanisation and disempowerment Dr. Nico Carpentier  Professor, Culture and Communication Research Centre   Institute of Communication Studies and Journalism   Charles University
	In a Foucauldian framework, resistance becomes an omnipresent technical component of power, with its generative, restrictive and productive components. As a consequence, resistance becomes contextualised through the nature of contemporary power dynamics and contemporary struggles for hegemony, which also allows avoiding its romantization. These struggles also incorporate different (what Laclau calls) normative frameworks, as currently, we can witness the crumbling of the taken-for-grantedness of humanist ethics, with its empathy for the other, resistance to exclusion, and search for respectful co-habitations. The presentation will discuss three case studies, which, each in their own ways, resist more authoritarian and exclusionary rearticulations of Western ethics. A first case study analyses a Dutch documentary entitled Along the Borders of Turkey, and how it resists the othering of migrants. A second case study focusses on the Cyprus problem, and analyses how the Mirror of Conflict exhibition bridges enemy identities. Finally, the analysis of the Czech citizen parliament demonstrates the ability of ordinary people to have their voices heard, and perform participation, empowerment and situated knowledge. Together, these case studies show the capacity of documentary filmmakers, academics and ordinary people to combine truth-speaking with a resistance against the ever more prevalent logics of dehumanisation and disempowerment.


	KEYNOTE 2
	You say ‘resistance’, I say ‘awareness’  From awareness to agency and activism: Critical Language Awareness (CLA) as key civic competence Dr. Erika Darics  Academic and Consultant, Faculty of Arts, Department of Linguistics  University of Groningen
	We live in a time of ecological breakdown, epistemic instability, and unprecedented discursive overload. Public debate is saturated with competing and often harmful narratives - a stroll through the streets of the beautiful city of Budapest offers a painful reminder of this. Strategic yet ideologically laden framings shape how problems are understood and what futures appear possible. Communication scholars have long scrutinised these processes. But what now?
	Resistance is often celebrated as the engine of social change - rightly so. But resistance must begin with a deep understanding of what we resist: a critical awareness of the constructed nature of our social realities, and the role language plays in legitimising power, shaping what can be said, thought, and imagined. This keynote argues that Critical Language Awareness (CLA) should be understood as a fundamental future-oriented metacognitive competence that enables people not only to analyse discourse but to act through it.
	The talk proposes a shift from what might be called aboutness thinking - studying communication as an object - to withness thinking, recognising communication as something we think, relate to, and act with. From this perspective, CLA offers a framework for transformative change that moves from awareness to agency and ultimately to activism.  Through examples from educational and professional contexts, I will show why cultivating language awareness is so important. At a moment when the stories organising our societies are increasingly contested, our task is no longer only to explain or resist language, but to equip people - and ourselves - to reshape it.


	SPECIAL SESSIONS
	‘Romani and Traveller Voices in Music Archives’ is a collaborative project bringing together Romani and Traveller communities with academics and archivists in the UK. The project works to decolonise music archives and tell new stories about the immense contributions of Romani and Traveller people to Britain's folk music repertoires and styles. The project has three broad aims. First, to challenge exotic stereotypes and mainstream media representations of ‘Gypsy music’, which represent all Roma as a homogenous group regardless of nationality. Second, to make it easier for the public, and especially for Romani and Traveller communities, to access music library and archival collections. Third, to raise awareness of the significant influence of Romani and Traveller people on British folk music traditions and heritage. The project thus addresses the exclusion of Romani and Traveller voices from national histories of folk singing in the UK.
	In collaboration with Romani filmmaker Lisa Smith, founder of the UK’s first Romani-led production company Patrin Films, the project has produced a short film, ‘A Basket Full of Eggs’ (2025, 18 minutes). The film follows Romani advocate and journalist Liza Mortimer as she visits England’s national folk music and dance archive at the Vaughan Williams Memorial Library in London. Through conversations with song collectors, singers and archivists, she explores her great grandmother Minty Smith and her family’s influence on English folk music.
	The film will be preceded by a 5-minute introductory talk presenting the project and its underlying motives. After the screening, there will be a brief debate on topics represented in the film. ‘A Basket Full of Eggs’ was funded by the University of East Anglia's AHRC Impact Accelerator Award (AH/X00344/1) as part of the project 'Romani and Traveller Voices in Music Archives'.
	keywords: Romani and Traveller; media representation; decolonisation; anti-Gypsyism; folk music

	Taking critical language awareness off the page - a performance intervention about the power of language Erika Darics, Momentán Társulat Chair: Sabrina Pasztor
	‘This contribution takes the form of a live improvisation theatre performance (in both English and Hungarian). In doing so, it demonstrates that in order to adapt to a radically changing world, academic conventions themselves need to be resisted, rebelled against, and - crucially - reinvented.
	So much of the emancipatory potential of critical discourse, communication, and applied linguistic research fails to affect processes of social transformation (Pennycook, 2001), either because critical insights remain largely inaccessible beyond academia, or because traditional educational methods teach about social issues without equipping students with the experiential and reflective capacities needed to translate awareness into action (Darics, in press; Shapiro, 2025).
	This performance shows one possible way in which knowledge can be allowed to have an effect. Developed as a collaboration between the CLADES project (Critical Language Awareness, Democratic Engagement and Sustainability) and Momentán Társulat, the performance translates insights from Critical Language Awareness (CLA) (Darics et al., 2025) into embodied, affective, and participatory experience.   Instead of teaching audiences about manipulation, framing, bias, voice (and similar constructs) it invites them to notice, feel, and experiment with how language frames realities, communicates ideologies, and shapes our relationships with each other and with our living environment.
	As a performative intervention within an academic setting, the session does not argue for rebellion and reinvention; it stages them crossing linguistic boundaries, and invites the audience to experience the power of language as something that is not only analysed, but lived.
	keywords: critical language awareness, improvisation, critical consciousness, embodied learning

	‘A CHL methodology for narrative coordination in the Romainan pro-democracy movement Sergiu Zorger, Aubrey Morgan Yee Porost (activist training hub) Chair: György Túry
	This project contributes to narrative change practice by demonstrating how participatory research can identify organic frame opportunities, how post-socialist contexts require specific navigation of historical trauma, and how progressive movements can contest terrain currently dominated by far-right populism without abandoning commitments to structural transformation. The methodology offers a replicable model for movements facing similar challenges of fragmentation, limited resources, and captured populations across Central and Eastern Europe and beyond.
	During the conference we hope to just shortly present our work, and focus our time on engaging participants in a workshop to directly use our methodology and discuss these aspects.
	keywords: participatory action research; pro-democracy movement; reframing methodologies

	Industry Panel: Corvinus alum in professional communication industry positions discuss latest trends, innovations, and communication's role in business  Panelists: Tímea Balogh (Deutsche Telekom); Bálint Siegler (HOLD Alapkezelő), György Leitner (Corvinus-SEED);  Chair: Péter Janzsó
	What does it mean to be a communicator today — and is the industry itself satisfied with the answers? This panel brings together recognized practitioners to examine communication not merely as an organizational function, but as a driving force for creating business value and impact.
	We start with the fundamentals: how does communication create real organizational value, and how is it perceived — by management, employees, customers, and society at large? And what is equally important, how does the industry perceive itself? Where do self-image and external reality diverge, and what are the situations when effective communication is needed the most?
	Drawing on the spirit of Corporate Rebels book by Joost Minnaar and Pim de Morree, we also explore how organizations can become engines of inventive thinking and actions — and we find communications place in this organizational reality. What does it look like when a corporation organizes itself around genuinely inventive, even rebellious ideas? How do those ideas reach the public and get built into everyday operation, rather than reserved for only one-off campaigns?
	Finally, we discuss impact: what makes a campaign truly effective? How should communication contributions be measured? Our panelists will reflect on their key experiences, the ideas that challenge convention, and the honest question of whether the field is doing enough to matter.

	Speaking in the shadows: clandestine journalism in times of social movements and uprisings  Changiz Mahmoudzadeh Varzi, Ghena Alkhateeb, Neda Sanij, Chloé Benoist Universidade Católica Portuguesa  Chair: Réka Benczes and Jessie Labov
	But how do journalists report from the shadows when formal journalism becomes too dangerous or impossible?
	Ghina Al Khatib, Syrian journalist at Al Jazeera based in Qatar, who has worked with many clandestine reporters from Syria
	Daniel Hilton, Head of News at Middle East Eye, who has worked with journalists from Yemen, Syria, Iran, and Sudan
	Yazan Al Sadee, senior journalist at The New Arab, working with reporters in Iran and Syria
	Chloé Benoite, a former French news editor at Middle East Eye, who has both worked with clandestine journalists and reported from Lebanon
	Mehrad Vaezinejhad, Iranian historian and filmmaker, whose award-winning film Taking on Ayatollahs was based on clandestine reporting inside Iran
	Leyal Khodabakhshi, former social media editor at BBC Persian and Digital Consultant at BBC World Service, where she helped shape the digital strategy for new language services and trained journalists across Africa and Asia
	By the end of this session, participants will better understand the conceptual theories of clandestine journalism, how it operates during crises, how journalists build trust and share information under pressure, and what lessons can be drawn for both scholars and professionals.

	IN-PERSON SESSIONS
	SESSION 1A - Digital Platforms, Trust & User Practices  Chair: Máté Bollók
	The study offers important theoretical and practical implications. Theoretically, it extends the literature on social media adoption and sustainable tourism by integrating an institutional perspective into the CBTE context. Practically, the findings provide valuable insights for CBTE owners, policymakers, and tourism development agencies in developing economies, emphasizing the importance of coordinated digital strategies and supportive governance structures. Future research may further explore additional moderating variables, such as non-governmental organizations (NGOs), as well as mediating mechanisms, including innovation capability and knowledge sharing, to deepen understanding of how social media adoption translates into sustainable performance outcomes in community-based tourism.

	keywords: Social media marketing, Community-based tourism enterprises, sustainable performance, local government stakeholders.

	Who Are The Crypto Users? – Understanding Users, Usage Patterns, and Their Social Context Márk Recskó  Corvinus University of Budapest
	At the same time, respondents reported substantial growth in their financial literacy, highlighting the importance of education and self-directed learning. Participants emphasized that political will is necessary to mitigate the current chaotic and often harmful effects associated with cryptocurrencies and to strengthen public dialogue. This could be achieved through the development of a transparent regulatory environment and the improvement of financial and IT education. Overall, the study demonstrates that cryptocurrency engagement is multidimensional and calls for new, responsible approaches to ensure a stable and sustainable future for the technology.
	keywords: Cryptocurrency; user perceptions; attitudes; societal impact; role of media

	When Communication Is Coded into Creation: Artification as an Outcome of Design Communication Practices  Judit Esküdt   Corvinus University of Budapest
	When communicative practices begin to function as art, what changes is not only their aesthetic form, but also their cultural status and the ways in which they are valued. In this paper, I examine how designcommunication (DIS:CO) contributes to contemporary processes of artification in communicative practices that emerge through development, experimentation, and ongoing reconfiguration. Drawing on Roberta Shapiro’s (2004) concept of artification, artification is understood here as a process through which practices not originally regarded as art come to acquire artistic status and cultural legitimacy. Rather than treating this shift primarily as a matter of symbolic reclassification, the paper focuses on the communicative conditions that make such transformations possible.
	Building on Horváth and Cosovan’s conceptualization of designcommunication as communication integrated into development, the paper argues that communication increasingly operates as a constitutive element of creation, rather than as a representational layer added after the fact. Within the DIS:CO framework, meaning, style, and cultural codes are embedded directly into acts of development themselves, shaping how practices take form, how they circulate, and how they come to be evaluated. In this sense, communication functions not simply as expression or mediation, but as a formative force that helps structure the conditions under which creation takes place.
	From this perspective, artification can be understood as a dynamic outcome of designcommunication processes. It occurs when communicative development produces surplus meaning, aesthetic coherence, or cultural resonance that invites artistic interpretation and symbolic valuation. By situating artification within the process logic of DIS:CO, the paper contributes to communication research by reframing artification as a communicative achievement grounded in development-oriented practices. It also suggests that communication integrated into development can operate simultaneously as a generative mode of creation and as a mechanism through which practices are stabilized, reframed, and, in some cases, integrated into broader cultural and institutional contexts.
	keywords: artification, designcommunication (DIS:CO),creative communication

	Digital Sovereignty in German Research Institutions: Discursive Construction at the Weizenbaum Institut Natascia Tatiana Fera, Mauro Santaniello    Università degli Studi di Salerno
	By mobilizing this conceptual framework in dialogue with empirical discourse analysis, the study contributes to a more fine-grained understanding of how digital sovereignty is constructed within research institutions. It shows how institutional discourse functions not merely as a reflection of broader governance debates, but as an active site in which competing imaginaries of digital sovereignty are produced, stabilized, and contested.
	Ultimately, the research advances scholarship in digital governance and science and technology studies by providing an empirically grounded account of digital sovereignty as both a normative horizon and an operational governance logic, with relevance for researchers, policymakers, and institutional actors engaged in the design and regulation of digital infrastructures.
	keywords: digital sovereignty, EU governance, discourse analysis, research institutions, Germany

	Can Smart Devices Substitute for Children in Elderly Care? Evidence from China    Lin Xiaoru   Corvinus University of Budapest
	China is experiencing one of the fastest demographic transitions in the world. By the end of 2024, more than 310 million people were aged 60 or above, accounting for 22% of the total population. The rapid expansion of the elderly population places growing pressure on pensions, healthcare, and community-based support systems. Meanwhile, the long-term effects of the One-Child Policy have reshaped intergenerational relationships, creating “sandwich” families where two working-age adults must often support four elderly parents while raising one child. Against this backdrop, this study examines whether smart devices can partially substitute for children’s caregiving roles and delay the transition of elderly people from home-based care to institutional or community care.
	The analysis uses longitudinal data from the China Health and Retirement Longitudinal Study (CHARLS). Smart device usage—such as health monitoring systems, communication tools, and assistive technologies—is used to capture the degree of digital engagement among older adults. Fixed-effects and logistic regression models are applied to estimate the impact of digital adoption on elderly individuals’ living arrangements and transitions from home care to out care, controlling for demographic, health, family structure, and regional factors.
	Preliminary findings suggest that smart device adoption significantly reduces dependence on adult children for daily support. Older adults who use smart technologies are more likely to maintain independent living and less likely to move to community or institutional care. The effect is stronger among elderly individuals living alone or with limited family caregiving resources, indicating a partial substitution effect of technology for intergenerational care.
	The findings highlight the potential of smart devices to complement and partially replace traditional family caregiving. Promoting digital inclusion and accessibility among older adults can enhance autonomy, delay institutionalization, and support China’s “9073” elderly care model, while maintaining intergenerational connection and emotional well-being.
	keywords: Aging ; Smart Devices ; Intergenerational Support ;Digital Health

	SESSION 1B - Journalism, Ethics & Professional Practice  Chair: Evelin Horváth
	Based on the content analysis, various good practices can be identified, which are made available to interested stakeholders in an interactive online database. The study thus not only offers relevant insights for further research into the responsibility of journalism in uncertain times, but also a concrete practical output for use in journalism training.
	References:
	Fengler, S., Eberwein, T., & Karmasin, M. (Eds.). (2022). The global handbook of media accountability. Routledge.  Kuckartz, U., & Rädiker, S. (2023). Qualitative content analysis: Methods, practice and software. 2nd ed. Sage.
	keywords: codes of ethics, guidelines, public communication, journalism

	Autocratization and Journalistic Practices in Central Europe. A comparative study of Austria, Hungary and Slovakia     Simone Benazzo   Université Libre de Bruxelles (ULB)
	Through the empirical material gathered in nearly fifty semi-structured interviews with journalists conducted on site, the paper examines how independent media have reacted to the mounting challenge of autocratization, and the consequent shrinking space for the accountability of illiberal political actors, in their specific national context. it highlights differences and similarities, as well as best practices and promising practices.
	keywords: autocratization, journalism, resistance

	Media’s Construction of the ‘Ethnic Hatred’ Frame : Examining Ethnic Conflict Reporting of The New York Times and The Guardian      Júlia Gy. Molnár    Corvinus University of Budapest
	Over the past decades, Western media have frequently labeled violent crises as ethnic conflicts, often ascribing them to inherent and ancient “ethnic hatred”, a communicative practice that tends to simplify complex group relations and events. This framing reflects a primordialist argument that presents intergroup hostility as inevitable and as part of the natural order in certain parts of the world, thereby contributing to the reinforcement dominant geopolitical narratives and existing power structures. Although scholarship in nationalism and ethnic conflict studies has long rejected primordialism as a sufficient explanation for conflict, it is often noted that global media continues to rely on the narrative, suggesting a persistence within institutionalized media’s communication and representation of peoples. Until now no longitudinal study has systematically examined how major news outlets reproduce primordialist framing over time and across conflicts, whether there are persistent discursive patterns or changes over time. This research addresses that gap by investigating when conflicts are framed as products of primordial ethnic hatred, and what that framing looks like, including the discursive features and looking at the broader patterns underlying such representations, like the political, cultural, and structural contexts in which they take place. A mixed-methods design is employed, drawing on a longitudinal corpus of articles from two leading global newspapers, the New York Times and The Guardian, spanning the past four decades. The current phase of the research utilizes corpus construction and content analysis to investigate who articulates the ’ethnic hatred’ framing within the media, examining how primordialist language is attributed and voiced, whether it is by the journalists themselves, local or global political elites, academic experts or the affected populations. For the full research, quantitative content analysis will be combined with qualitative Framing analysis and Critical Discourse Analysis to analyze the media’s construction of ethnic hatred from multiple complementary angles, capturing both large-scale trends and fine-grained discursive practices. Together, these integrated approaches illuminate how primordialist narratives persist in global media and what their continued use to frame violence and conflict reveals about the politics of representing ethnic conflict including how such representations can limit public understanding and counter-narratives.
	keywords: media framing, ethnic conflict, power and discourse

	The Strategic Role of Local Journalism in Crisis Communication: An Analysis of the 2025 Forest Fires in Türkiye      Melek Kılıçgedik, Gülden Demir, Gülsün Bozkurt   İstanbul Nişantaşı University
	References  Ata, B. (2025, July 2). Turkey fights early-onset forest fires: Climate and human factors under scrutiny. Yesil Haber. https://yesilhaber.net/turkiye-2025-orman-yanginlari-iklim-insan-faktoru/  Imece (2025, July 3). Turkey fire map with NASA data: 80 thousand hectares turned to ash! Imece Gazetesi. https://www.imecegazetesi.com/nasa-verileriyle-turkiye-yangin-haritasi-80-bin-hektar-kul-oldu  Newman, N., Arguedas, A. R., Robertson, C. T., Nielsen, R. K.,  & Fletcher, R. (2025). Digital news report 2025. Reuters Institute for the Study of Journalism. https://doi.org/10.60625/risj-8qqf-jt36
	keywords: communication studies, local journalism, crisis communication, environmental communication, journalism studies

	Between Listening and Speaking: How Reporters Communicate with Sources and Speak for Them       Mária Stanková   Comenius University in Bratislava
	This study examines the communication strategies employed by reporters when interacting with interviewees and when subsequently mediating their voices to the public. Focusing on selected reports by the Slovak journalist Andrej Bán, the research explores how verbal testimonies are elicited, framed and transformed into narrative forms within journalistic texts. Particular attention is paid to introductory clauses preceding direct speech, performative verbs and methods of identifying speakers, as well as the preservation of dialect and regional language to maintain authenticity and local atmosphere.
	The study adopts a qualitative research design, combining content, discourse, and narrative analysis. Through close analysis of the reportage texts, the study investigates how the reporter negotiates emotional expression, memory and credibility, and how they respond to communication obstacles such as conflict, refusal to testify, fear of retaliation or hostility from political and institutional authorities. The analysis also examines the ethical dimension of journalistic communication, particularly the protection of anonymous sources and conscious reflection on the limitations of human memory.  Situating individual oral testimonies alongside archival documents and scholarly historical sources enables the reporter to construct a connection between personal experience and broader socio-historical narratives. The study posits that reportage serves as a mediating communicative practice, wherein the journalist actively shapes meaning rather than merely transmitting facts. The findings contribute to research on journalistic discourse, narrative journalism, and the role of memory and ethics in media communication.
	keywords: reportage, reporter, investigative journalism, literary journalism, communication strategies

	SESSION 2A - Meaning, Representation & Discourse  Chair: Lilla P. Szabó
	Politics of Responsibility: Metonymic Blaming in Orbán’s Rhetoric        Balázs Horváth  Corvinus University of Budapest
	Körösényi, A., Illés, G. I.,  & Gyulai, A. (2020). Az Orbán-rezsim: A plebiszciter vezérdemokrácia elmélete és gyakorlata. Osiris Kiadó – TK PTI. https://doi.org/10.4324/9780429053436  Langacker, R. W. (2008). Cognitive grammar: A basic introduction. Oxford University Press. https://doi.org/10.1093/acprof:oso/9780195331967.001.0001  Mårtensson, E. (2017). Construal level theory and moral judgments: how thinking abstractly modifies morality. Journal of European Psychology Students, 8(1), 30–40. https://doi.org/10.5334/jeps.413  Panther, K.-U.,  & Thornburg, L. L. (2007). Metonymy. In Geeraerts, D.  & Cuyckens, H. (Eds.), The Oxford Handbook of Cognitive Linguistics (pp. 236–263). Oxford University Press. https://doi.org/10.1093/oxfordhb/9780199738632.013.0010  Rahat, G.,  & Kenig, O. (2018). From party politics to personalized politics?: Party change and political personalization in democracies. Oxford University Press. https://doi.org/10.1093/oso/9780198808008.001.0001  Szabó, L. P. (2025). Making a cardinal point: The conceptualization of east and west in Hungarian public discourse. Metaphor and symbol, 40(2), 140–152. https://doi.org/10.1080/10926488.2024.2431620  Tuggy, D. (1993). Ambiguity, polysemy, and vagueness. Cognitive Linguistics 4(3), 273−90. https://doi.org/10.1515/cogl.1993.4.3.273
	keywords: political communication, responsibility, linguistics, metonymy, politolinguistics

	Constructing foreign relations in the media: The figurative framing of Central Asia and Russia in Russian news media        Kundyz Mukhangali, Lilla Petronella Szabó, András Rácz  Corvinus University of Budapest
	Central Asia has historically maintained close ties with Russia for geopolitical, economic, and cultural-historical reasons. Simultaneously, these five nations (Kazakhstan, Kyrgyzstan, Tajikistan, Turkmenistan, and Uzbekistan) follow the so-called “multi-vector foreign policy” manifested in their balancing act with other major powers of the world, such as the United States, the European Union, and China, among others (Mendez, 2023). Nevertheless, scholarship has long defined the region as being Russia’s ally due to its recent past and geopolitical proximity. As such, the 2022 Ukrainian crisis was a significant testament to upholding this balancing act. Despite the “strategic silence” of respective governments (Dadabaev  & Sonoda, 2023, p.193), research also notes changes in their narratives. Specifically, this is reflected in the increase of sovereignty-related frames expressed by Central Asian states in the aftermath of the Russian-Ukrainian war (Adhikari  & Kato, 2024). Given these shifts, this study examines how the Russian media portray its foreign relations with Central Asia and its five nations. We examined the representation of Central Asia in Russian governmental and non-governmental news media through figurative framing. Using cognitive linguistic approaches to figurative language, we analyzed how Central Asian states and their relationship with Russia are represented in news articles published by RiaNovosti and Meduza. The dataset encompasses news articles published between February 2022 and February 2025. The findings reveal how mainstream Russian media frames the complex relationship between Russia and its Central Asian neighbors, shedding light on the dominant narrative patterns that shape perceptions of the region for domestic audience. This study contributes to Central Asian studies and its media representation while also discussing geopolitical, and emerging postcolonial discourses in the area.
	keywords: Central Asia; foreign relations; conceptual metaphors

	Kurdish culture and struggle: representations in audiovisual media         Juliana Santoros Miranda  Universiteit Utrecht; Universidade Anhembi Morumbi
	These images remix photographs, revolutionary icons, slogans and graphic design. This chapter evaluates how montage, repetition and circulation generate a regime of contravisuality and constructs a transnational visual archive of solidarity and resistance.
	A comparative visual analysis is conducted, with attention to production and circulation contexts. The figure of the armed combatant acquires distinct political and ethical meanings according to the position of the enunciating subject, when produced by external observers or when articulated as a form of self-representation within Kurdish visual culture. In this sense, the study seeks to identify how audiovisual practices concerning Kurdistan operate. These practices are understood as producing modes of visual resistance and reinvention in negotiation with stereotypes and in contestation of dominant regimes of representation, thereby creating new spaces for collective imagination.
	keywords: Kurdistan; kurdish images; kurdish studies; transnational media; visual resistance

	Anti-Statism in a Time of Crisis: Entrepreneurial Mobilisation and the New Right in Pandemic-Era Poland          Gavin Rae, Maria Skóra  Kozminski University; SWPS University
	In response to the outbreak of the 2020 coronavirus pandemic, many governments introduced restrictions, such as lockdowns, and mandatory measures, like wearing masks in public places or mandatory vaccinations. Such decisive actions provoked various reactions, ranging from full conformity to organised resistance. They proved particularly controversial among entrepreneurs and the self-employed, as they impacted on their freedom to conduct business, which for many was an existential threat. Despite the public financial support offered to the private sector, it proved difficult to eliminate this social group's dissatisfaction and resistance.
	In many countries, grassroots discontent took on more organised forms, such as the ‘freedom convoy’ in Canada or protests against workplace closures in the USA. In Poland, a grass-roots social movement, labelled the 'business strike' arose, which sought to defend the interests of business owners and the self-employed against restrictions. This social unrest was later exploited by political parties, aiming to expand and mobilise their electoral base. In the case of Poland, the radical right presented itself as the defender of entrepreneurs, building on the existing libertarian and anti-statist message.
	This paper aims to analyse this phenomenon in Poland, based on secondary data and a content analysis of political messages disseminated on social media. Firstly, what were the original causes leading to social unrest among entrepreneurs and their demands? Secondly, what attempts were made to exploit this mobilisation politically? Thirdly, what anti-state/anti-elitist narratives and possibly also conspiracy theories appeared in the digital space in response to the consequences of top-down restrictions on economic activity? We hypothesise that anti-statist attitudes grew throughout the pandemic, particularly amongst the very large group of self-employed and entrepreneurs in Poland, which has been harnessed by the New Right represented by political parties such as Confederation.
	keywords: Covid-19, Poland, Entrepreneurs, Far-right, Anti-State

	Moral Accusation under Illiberal Leadership: “Netanyahu is to Blame” as a claim in Israel’s Hostage Return Protests          Anna Smoliarova  The Hebrew University of Jerusalem
	personalized and publicly contestable. By examining visual protest materials that accuse and shame a populist leader who had positioned himself as the guarantor of collective safety, the paper advances the concept of moral accusation of illiberal populist leadership.
	keywords: democratic backsliding, visual protest communication, moral accusation, Gaza war, Benjamin Netanyahu

	SESSION 2B - Resistance, Framing & Counter-Narratives  Chair: Dóra Varga, Mariel Cunanan
	Framing the fringe: Unconventional metaphors and symbolic resistance in war and conflict Reddit discussions Mariel Louise Cunanan & Alexandra Nagy-Béni  Corvinus University of Budapest
	can challenge the dominant war narrative and enable alternative forms of meaning-making and conflict resolution in online debates.
	keywords: metaphor, unconventional metaphor, Israel-Palestine war, war metaphors, Reddit

	Resistance to Sin: Conservative and Liberal Media Framing of the 2024 Presidential Pardon Scandal in Hungary    Dóra Eszter Varga Corvinus University of Budapest
	“Is morality one thing or many (Graham et al., 2013, p. 56)”? Conservatives and liberals fundamentally perceive the world in distinct ways. Liberals are characterized by a greater inclination towards change and novelty (Graham et al., 2009, p. 1030), whereas conservatives exhibit a stronger preference for predictability and demonstrate heightened emotional sensitivity to threats to the social order (ibid).  However, in the context of the 2024 Hungarian presidential pardon scandal, wherein Katalin Novák issued a presidential pardon to an individual involved in concealing child abuse, both sides unanimously expressed complete opposition to the assault against children, emphasizing that this matter transcends political affiliations, representing a singular moral consensus (HVG, February 21, 2024; Mandiner, February 16, 2024).
	In this ongoing research, I will analyze the portrayal of this event through the application of the five frames—conflict, human interest, economic consequences, morality, and responsibility—established by Semetko and Valkenburg (2000), within the 347 governmental and non-governmental articles published within 30 days of the scandal (RQ1). Furthermore, given that metaphors function as framing devices “by serving as linguistic packaging cues” (Burgers et al., 2016, p. 2), I will investigate which metaphors evoke these five frames (RQ2). The primary objective of this research is to analyze whether, within an unanimously expressed complete opposition to pedophilia, there exist differences in the moral perspectives of conservative and liberal media, if such differences are present at all.
	keywords: moral issues, Katalin Novák, presidential pardon scandal, media framing, conceptual metaphors

	Quiet Resistance: How Generation Z Adapts to Persistent inflation in Central Europe Kevin Jackson & Zita Kelemen Corvinus University of Budapest
	Young people adapt to affordability crises while experiencing sustained mental health decline. This study shows that rising costs simultaneously produce adaptive consumption practices and depressive symptoms, helping to explain why economic strain more often leads to adaptation than rebellion. The findings inform student support policies and advance understanding of constrained agency under persistent economic pressure.

	Media and Social Protests as a Participative Democracy: case studies from Bulgaria Diana Petkova Sofia University
	This paper studies mediated social protests as a specific “third place” that promotes establishing social dialogue and promoting social transformation. Traditionally third places have been differentiated from other public spaces by authors, such as Ray Oldenburg. Different criteria have also been established in order to distinguish third places from the “first” and the “second” place (home and work). Often third places have been considered to be places of recreation, informal meetings and promotion of individuals’ hobbies and interests. However, there are certain cases when individuals’ interests are strongly related to social causes and third places become community space of social transformation. Parks, streets, squares and even libraries gather people with similar interests. While the gatherings might be in some cases facilitated by organizations, in other cases individuals self-organize for meetings through the social media. In such a way strong sense of social belongingness and civil consciousness can arise. The paper will study different cases of third places, such as squares, streets, parks, community buildings, etc. as a space of protests and social transformation. Such are the mediated campaigns against killing the animals, the campaign against “the war on the roads” or the campaign to raise the awareness of breast cancer. Similarly, the massive protests in 2024 that led to the resignation of the government in Bulgaria were mostly organized through the social media by ordinary people. Squares and streets became the battleground of the revolts against the corruption in the country. In many cases these campaigns started as individual causes but through the social media developed into national movements. In such a way mediated social protests on “third places” become a very important characteristic of participative democracy.
	keywords: social protests, media, &quot;third place&quot;, participative democracy, social transformation

	Visible but Dispossessed: Cinematic and Streaming Indigeneity, Extractive Visibility, and Indigenous Resilience through Counter-Narratives Barış Çoban & Charlène Clonts Dogus University, Kyushu University
	keywords: Extractive Visibility, Indigenous Resilience, Counter-Narratives, Alternative Media

	SESSION 3A - Resistance, Framing & Counter-Narratives  Chair: Dóra Varga, Mariel Cunanan
	SESSION 3A - Participation, Mobilization & Institutional Communication Chair: Julianna Faludi
	Justifying Participation: Motivational Claims in the Institutional Uptake of Participatory Budgeting and Civil Assemblies in Poland and Ukraine Dmitrij Wolodin Kozminski University
	keywords: participatory budgeting; civil assemblies; democratic innovations; political communication; Poland; Ukraine

	Instagram's Popular Culture Defiance: Everyday Creators Reclaiming Kolkata's Cultural Narrative Beyond UNESCO Gatekeeping Miss Srija Dasgupta & Bidu Bhusan Dash Kalinga Institute of Industrial Technology (KIIT) Deemed to be University
	keywords: Alternative Journalism, Journalistic Public Sphere, Media in Odisha
	The paper explores alternative journalism in its state of flux, considering it as a continuum – as a kind of activity instead of a specific, definitive kind of news story, publication or mode of organization.
	Though the term ‘alternative’ can appear vague or controversial, it is rather productive in grasping the heterogeneous and contested field of contemporary journalism, especially when the emergence of the more widely available technologies of reproduction and distribution is practised within a context that emphasizes the values of openness and broad participation.
	Positioning alternative journalism in its broad perspective (challenging media power, indirectly/directly, partially/comprehensively, in terms of critical/oppositional reporting and along public’s engagement in media in a variety of ways) requires acknowledging several ‘registers’/practices that contribute in different ways to the enhancement and enrichment of the public sphere: outside professional journalism, inside as well as in-between.
	a) Alternative journalism offers possibilities for individuals and groups to create their own media from the periphery/below, to write and report from their position as citizens/members of communities or activists (‘native reporters’; ‘monitorial citizenship’). Moreover, they tend to be organized in non-mainstream ways, often non-hierarchically or collectively, immune to institutionalization and independent of the market.  b) Internal ‘movements’ to reform journalism (peace/human rights journalism, constructive/solution journalism) revise professional values (objectivity regime) and involve choices that create opportunities for society at large to consider; and, open source, networked, ‘slow news’ initiatives re-focus on the values of quality journalism (accuracy, depth, context, analysis and expert opinion), along with tapping into reader’s expertise’, making journalism more collaborative.  c) On the one hand, legacy media run participatory/citizen journalism initiatives, encouraging in this way the audience to share news stories and/or training unskilled citizens in newsgathering. On the other hand, independent projects, run by civil society agents and/or supported by professional journalists/teachers, establish structures and opportunities for members of a local community to report on their own conditions, experiences and aspirations.
	From this perspective, the paper maps the diverse entries of alternative journalism; highlights different efforts of responding critically to dominant conceptions and practices of journalism; evaluates the crossover of ideas, content and style among what may be termed the alternative and what may be termed the mainstream; explores crossings of professionals/educators and amateurs/citizens, reflecting on the prospects of synergies/alliances.
	Accordingly, the paper assess:  - the continual reflexivity of alternative journalism: irredeemably weakened by diversity/difference or beneficially fluid and mobile?  - the multidimensional nature of alternative journalism: what are the implications of considering its practices as politically, socially, and culturally situated work?  - the interplay between alternative and mainstream media, borrowing from, while at the same time transforming, each other: could the popularization of hybrid forms of journalism be seen as a successful challenge to the very journalistic practice?
	These challenges and questions imply that alternative journalism is not only a broader but at the same time comparative term.

	keywords: alternative media, journalism, participation, civil society

	Liminal Rebels: Trickster Agency and the Mechanics of Narrative Reinvention Věra Koukalová Charles University
	keywords: narrative, trickster, liminality, reinvention, rebellion

	The evolution of protest culture in a hybridized public sphere: The case of Romania Andrei Manea University of Bucharest
	This research will contribute to the understanding of the culture of protests as a permanent, dynamic negotiation process between actors across the public sphere. This paper will also contribute to the understanding of the new digital communicational sphere through revealing the new media practices in this digital context and also the prevailing communicational practices that define social media.
	keywords: symbolic politics, protest cultures, hybrid media, symbolic negotiation of meaning, Critical Discourse Analysis

	The Nichhaka: An Alternative Journalism Initiative and Newsmakers' Public Sphere at the City Centre of Bhubaneswar, India Bidu Bhusan Dash & Bijayashree Satpathy Kalinga Institute of Industrial Technology (KIIT) Deemed to be University
	This practice blurs the boundary between journalism and activism. Although the participants remain professionally associated with mainstream outlets, their public writing signals dissatisfaction with institutional constraints and editorial limitations. By rejecting claims of neutrality and objectivity, and by openly critiquing the state, development agendas, and media power, the initiative asserts a counter-hegemonic identity. It demonstrates how alternative media practices can create new public spheres and challenge dominant narratives in contemporary urban India.
	keywords: Alternative Journalism, Journalistic Public Sphere, Media in Odisha

	SESSION 3B- Climate, Environment, & Sustainability Communication  Chair: Admilson Veloso da Silva
	Communicating Climate, Performing Populism: A Comparative Discourse Analysis on Donald Trump, Giorgia Meloni, and Viktor Orbán Zoe Gueli & Admilson Veloso da Silva Corvinus University of Budapest
	keywords: Climate Change, Political Communication, Populism, Critical Discourse Analysis, Language

	Framing climate crises: The way of interpretation of conflicting messages among Hungarian youth from media, government, and civil society Tamara Rita Csordás Corvinus University of Budapest
	keywords: Climate change ; Climate communication; Youth; Awareness-raising

	"Palm Oil is a Gift from God": Populism in Prabowo's Sumatra Flood Framing Muhammad Firhat Eötvös Loránd University
	The Indonesian 2025 Sumatra floods across Aceh, North Sumatra, and West Sumatra reveal an urgent need for disaster communication that confronts both meteorological and environmental factors. This study examines President Prabowo Subianto's strategic visual and rhetorical framing of the disaster, documenting the systematic exclusion of deforestation narratives tied to palm oil expansion. It employs Cas Mudde's concept of populism alongside Robert Entman's four-frame model of problem definition, causal attribution, moral evaluation, and remedy recommendation. The corpus includes an Instagram video from @presidenrepublikindonesia showing Prabowo flying over dense forest (erasing deforestation visually), images of him kissing flood victim children (constructing emotional bonds with 'the pure people'), and speeches framing palm oil as a divine blessing while rejecting foreign aid as foreign lackey interference.
	Framing analysis reveals four interconnected strategies systematically constructing the Sumatra floods as a natural disaster rather than an environmental crisis. In problem definition, Prabowo frames the disaster as a meteorological inevitability, strategically omitting the documented logs swept into villages that reveal deforestation impacts. In causal attribution, Prabowo's speech negates ecological issues through the construction of palm oils as blessings while illustrating floods as divine 'tests' of national resilience. Moral evaluation deploys child-kissing imagery to position Prabowo as a protector of 'pure people' against morally corrupted environmentalists. Finally, the remedy recommendation includes foreign aid rejection, highlighting nationalist self-reliance over structural environmental policy reform.
	This environmental populism intertwines economic nationalism with disaster framing, trying to justify palm oil expansion while constructing Prabowo as an oligarchic right-wing populist leader. By moralising national resilience, Prabowo's communication denies environmental accountability while reinforcing anti-elite narratives against foreign NGOs and regulators. The study reveals how Prabowo exploit disasters to defend palm oil under the energy self-sufficiency agenda despite the environmental degradation.
	keywords: populism, flood framing, palm oil, Prabowo Subianto, Sumatra floods

	The Negotiation of Boundaries Between 'Us' and 'Them' in an Environmental NGO's Discourse Mehdi Galiere SZTE University of Szeged
	This paper offers a multimodal discourse analysis focused on the Instagram account of the environmental NGO 350.org. Instagram posts published while the COP28 UN climate summit unfolded in Dubai at the end of 2023 are analyzed to explain how the NGO, in this particular context, constructs a boundary between an ‘Us’ and a ‘Them’. The paper argues, drawing upon Nancy Fraser’s concept of political dispossession as an integral part of ‘Cannibal capitalism’ (2022), that the process of boundary definition between who they include in ‘us’ and who they represent as the ‘enemy’ is embedded in the contradictions of NGO institutions: 350.org tends to rely on the audience as potential donators rather than potential climate activists and to monopolize the active role in the struggle against fossil capitalism. To understand how processes and their participants are represented in the NGO’s discourse, M.A.K. Halliday’s Systemic Functional Grammar (Halliday 2013), Theo Van Leeuwen’s theory on the representations of Social Actors in Discourse (Van Leeuwen 2008), and David Machin’s and Andrea Mayr’s (2023) adaptation of Systemic Functional Linguistics categories to multimodal critical discourse analysis as Instagram foregrounds a visual mode of semiosis. The ultimate aim of the paper is to examine how much 350.org’s discourse, supposedly against the exploitation of non-human nature, is bound together with concerns against the full range of capitalism’s expropriative processes developed by Nancy Fraser, namely: economic exploitation, imperialism, the exploitation of social reproductive work, and the destruction of democracy.
	References  Fraser, Nancy. 2022. Cannibal Capitalism: How Our System Is Devouring Democracy, Care, and the Planet and What We Can Do About It. Verso.  Halliday, M. A. K. 2013. Halliday’s Introduction to Functional Grammar. 4th ed. With Christian M. I. M. Matthiessen. Routledge.  Machin, David, and Andrea Mayr. 2023. How to Do Critical Discourse Analysis: A Multimodal Introduction. Second edition. SAGE Publications Ltd.  Van Leeuwen, Theo. 2008. Discourse and Practice: New Tools for Critical Discourse Analysis. Oxford University Press.
	keywords: social media, discourse analysis, NGO, climate activism, multimodality

	Political Satire and Resistance through Memes in Indian Digital Culture Vishal Sharma  Ram Lal Anand College, University of Delhi
	Memes have emerged as a powerful form of symbolic communication in India’s digital landscape, particularly in expressing dissent and political satire. This paper investigates how Indian netizens use memes to critique political authority, challenge mainstream media narratives, and engage in participatory democracy. Focusing on meme pages across Instagram and Twitter during the 2024 General Elections, the study employs semiotic analysis to decode recurring symbols, metaphors, and humor strategies. It finds that memes serve as accessible tools for political expression, especially among youth, enabling subversive commentary under the guise of humor. The paper also examines the state’s response to such content, including censorship and legal action, highlighting the precarious balance between freedom of expression and digital surveillance. Ultimately, the study positions memes as a contemporary form of rebellion and meaning-making in India’s evolving media ecology.
	keywords: memes, political satire, digital resistance, youth culture, symbolic communication

	ONLINE SESSIONS
	SESSION 1 - Platforms Governance, Rights & Institutional Communication Chair: Jessie Labov, Péter Újvári
	Algorithmic Resistance: How Artists, Institutions, and States Re-negotiate Power in the Age of AI Mika (Jaeyun) Noh AI Culture Lab/Korea National University of Arts
	keywords: Artificial Intelligence; Cultural Policy; Creative Labour; Creative Ecosystems; Digital Governance


	Institutionalizing GenAl in Albania: Technology, Governance, and Public Sector Communication Elvin Luku University of Tirana
	By offering an empirically grounded case study from Southeastern Europe, the paper contributes to decentering dominant narratives in AI governance and communication research. It argues that understanding public sector GenAI requires attention not only to technical capabilities, but also to the institutional acts and communicative practices through which authority is formally delegated and legitimacy is constructed beyond the Global North.
	keywords: Generative GenAI, Diella, EU AI ACT, Albania

	A Propaganda-Based Perspective on Turkish-Hungarian Relations: Eródi Béla, A Török Küldöttség Látogatásának Emlék-Könyve (1877) Book Analyses Meltem Çiçek & Beyza Ergan Maltepe University, Corvinus University of Budapest
	Press "F" for Feminism: Gendered Negotiations through Female- Coded Characters in Chinese Gaming Communities Yue Yin Lancaster University
	In digital gaming cultures, gender order is continuously negotiated through everyday communication surrounding games, characters, and players. This paper investigates how discussions of female-coded characters (FCCs) on Chinese social media function as a discursive site where gender order is challenged, defended, and reshaped. Drawing on the Discourse-Historical Approach (DHA) (Reisigl & Wodak, 2016) combined with corpus-assisted discourse studies (Baker, 2020), I analysed posts responding to two games released in 2025 – Silent Hill f and Black Myth: Wukong from Weibo, which is one of China’s most widely used, publicly accessible and interactive social media sites. Building on the analysis, the study explores how players mobilise platformed interaction to resist sexism and the marginalisation of women gamers and FCCs within gaming culture in China.
	As widely documented in prior research, women players are frequently marginalised from the identity of the “real gamer”, and female-coded characters are sexualised under a pervasive male gaze. The findings show that, against these discursive norms, Weibo posts mobilise irony, refusal, and critique to challenge patriarchal hierarchies and phallocentric narratives embedded in the gaming industry. By foregrounding the agency of FCCs and women players in gameplay, these discussions disrupt gendered stereotypes and reconstruct discursive order in gaming culture. Meanwhile, Weibo users strategically exploit platform affordances, such as hashtagging and keyword-based search, to expand the visibility of counter-discourses while mitigating risks associated with censorship, harassment, or backlash in the Chinese online environment. Although these Weibo posts lack the institutionalised, forum-based infrastructure of dedicated gaming platforms, these affordances enable the formation of a dispersed yet cohesive discursive space in which shared interpretive frameworks around FCCs can emerge. Within this space, feminist voices increasingly claim interpretive authority in a historically male-dominated domain, signalling forms of everyday feminist activism enacted through digital popular culture rather than formal political mobilisation.
	Baker, P. (2020). Corpus-assisted discourse analysis. In C. Hart (Ed). Researching discourse (pp. 124–142). Routledge. Reisigl, M., & Wodak, R. (2016). The discourse-historical approach (DHA). In M. Meyer & R. Wodak (Eds). Methods of critical discourse studies (3rd ed., pp. 23-61). SAGE Publications.
	keywords: video games, feminism, social media, gaming community

	Proactive Crisis Communication: frameworks for preparation, response, and post-crisis learning in evolving technological environments Ana Mafalda Portas Matias Polytechnic University of Viseu (Portugal) / Centre for Studies in Education and Innovation
	keywords: Crisis communication; Reputation management; Strategic communication; Artificial intelligence.

	Resisting regulation or reinventing governance? E Commerce platforms responses to the Digital Services Act Adriana Mutu, Luminita Patras Media and Journalism Research Center, ESIC Business & Marketing School
	keywords: Platform Power, Regulatory Compliance, Algorithmic Enforcement, Digital Consumer Protection, Transparency Governance

	Strategies to protect brands from online fake news in Algeria Amar Loucif Kasdi Merbah University of Ouargla
	In recent decades, online fake news proliferation has become a serious problem that harms international brands' reputations. In addition, this online fake news, meanly circulated on social media platforms and websites, represents today a threat to consumers’ trust and damages the e-reputation of all kinds of companies at local, national and international levels. As with all companies in the world, Algerian companies also face the proliferation of online fake news facilitated by the growing penetration of social media platforms, especially after covid-19. In fact, in the Algerian context, several brands have recently been victims of fake news campaigns on websites and digital platforms such as Facebook, YouTube, etc.
	The main objective of this study is to explore the strategies implemented by the strategic brands in Algeria to fight against fallacious fake news and protect their reputation. To do this study, the researcher adopts a descriptive analytical method. In fact, data was gathered from various research sources (national and international literature), reports, documents, official journals, social media pages and websites to understand the different actions established by different brands to protect their e-reputation from online fake news. Through this research paper, the researcher seeks to make an in-depth analysis of the impact of these actions in terms of protecting brands from online fake news.
	Finally, the researcher wants to propose a practical framework for Algerian brands that combines many approaches to protect their e-reputation from fallacious fake news. The first approach will be the implementation of permanent social listening and AI‑based detection of misleading content. Secondly, using transmedia storytelling to correct false claims and emotionally re‑anchor brand meaning. The third approach is the establishment of collaboration with trusted influencers and fact‑checking or regulatory bodies to strengthen the perceived credibility of corrections. Finally, it is needed to provide consumer education campaigns about how to detect fake content.
	keywords: online fake news, brands, e-reputation, trust consumers.

	ONLINE SESSIONS
	SESSION 2 - Journalism Cultures, Ethics, & Narrative Authority Chair: Péter Újvári, Jessie Labov
	The impact of the Watergate scandal on journalism culture and politics in Poland - a kind of reinvention Dominika Popielec Maria Curie-Sklodowska University in Lublin
	There is no doubt that the Watergate scandal became the most recognizable political scandal, revealed through the work of investigative journalists of ‘Washington Post’, which not only strongly influenced the sphere of American politics, but in the process marked a new chapter in journalistic culture. Bob Woodward and Carl Bernstein became the archetypes of modern investigative journalists, and their work set new standards in the profession. For this reason, many media outlets in other countries uncovering similar scandals of a political nature have tried to refer to these cases as the Watergate scandal. Such countries include Poland, since it was only after the change to a democratic system that the media were allowed to conduct journalistic investigations of the political sphere. This was expressed in a number of comparisons like ‘Polish Watergate’ or the use of the suffix ‘-gate’; to name the scandal in the media, which later entered media discourse and public consciousness. In order to get an idea of the reinvention and impact of the Watergate scandal on journalistic culture and politics, those scandals were selected for analysis where explicit references were made to the Watergate scandal in journalistic publications, e.g. the Pegasus scandal, the Rywin scandal, as well as looking, sometimes incorrectly, for references to other scandals, e.g. Pandora gate.
	keywords: Watergate scandal, investigative journalism, politics, reinvention, Poland


	Reinventing Journalistic Voice: Intimacy and Narrative Authority in Award-Winning Journalism Anelize Teodora Sálan University of Bucharest
	The paper argues that this turn toward intimacy represents a form of narrative reinvention through which journalism seeks to restore relevance and legitimacy in a fragmented media environment, redefining authority through authenticity, emotional resonance, and narrative presence.
	keywords: Reinventing journalism; Intimate journalism; Narrative voice; Transparency and authenticity; Journalistic authority

	Between Principles and Practices: Ethical Orientations of Romanian Journalists in a Comparative Perspective (Worlds of Joumalism Study 2016 and Worlds of Journalism Study 2023) Antonia Matei, Gheorghe Anghel University of Bucharest
	With regard to the justification of controversial reporting methods by journalists, acceptance of using hidden microphones or cameras in Romania remained consistently high and even increased slightly between 2016 and 2023 (from 68.4% to 71.4%), while approval of claiming to be somebody else declined sharply over the same period (from 70.5% to 47.1%). Interpreted through Hanitzsch’s theory of journalistic roles (2007, 2017), these patterns suggest a certain distance between normative role orientations and role performance, whereby journalists selectively legitimize certain interventionist practices while rejecting others.
	References Hanitzsch, T. (2007). Deconstructing journalism culture: Toward a universal theory. Communication Theory, 17(4), 367–385. doi:10.1111/j.1468-2885.2007.00303.x  Hanitzsch, T., Vos, T. P. (2017). Journalistic roles and the struggle over institutional identity. Communication Theory, 27(2), 115–135. doi:10.1111/comt.12112  Worlds of Journalism Study. (2016). Country report: Romania (WJS Wave 2).  https://epub.ub.uni-muenchen.de/30967/  Worlds of Journalism Study. (2023). Country report: Romania (WJS Wave 3). https://www.worldsofjournalism.org/wp-content/uploads/WJS3-Report-Country-Reports-Romania.pdf
	keywor: Journalism ethics, Worlds of Journalism Study, professional roles

	Curating Citizen Footage in China: Creative Survival and the Politics of Visibility Mo Li Universitat Politècnica de València
	Third, an opting-out strategy steps outside approval altogether, accepting constrained domestic visibility in exchange for autonomy. At the high-risk end of participatory practice, citizen footage becomes evidence, archive, and liability at once, as in Not the Foreign Force (2023).
	Overall, “creative survival” refers to a pragmatic repertoire for staying in motion under constraint, providing communication research with a concrete vocabulary for understanding how visibility is governed and how publics are improvised when institutional access is uneven or conditional (Lei, 2018).
	keywords: Chinese cinema, independent documentary, participatory documentary, censorship, video activism

	Arguing Reels: Reconstructing Arguments from a Multimodal Perspective Eda Isil Sukan University of Groningen
	References  Asher, N.,  & Lascarides, A. (2003). Logics of conversation. Cambridge University Press.   Bateman, J. A. (2018). Position Paper on argument and multimodality. International Review of Pragmatics, 10(2), 294–308. https://doi.org/10.1163/18773109-01002008  Eemeren, F. H. van, & Grootendorst, R. (2004). A systematic theory of argumentation the pragma-dialectical approach. Cambridge University Press.  Tseronis, Assimakis. 2018. The explicit/implicit distinction in multimodal argumentation: Comparing the argumentative use of nano-images in scientific journals and science magazines. In S. Oswald and D. Maillat (eds.), Argumentation and Inference: Proceedings of the 2nd European Conference on Argumentation, Fribourg 2017, Vol. II, pp. 819-841. London: College Publications
	keywords: multimodal argumentation, discourse semantics, pragma-dialectics, short-video content

	Reflections on Photocopy Aesthetics as Imperfection in the Visual Articulation of Refusal Sezer Fener Ankara University
	In a field of debate where digital production can be associated with promises of high resolution and permanence, photocopy aesthetics articulates a political positioning together with a distinctive visual style and mode of production. Photocopy aesthetics appear in a variety of contexts, including punk concert flyers, radical media examples, fanzines, brochures and political posters. However, this aesthetic is not confined to underground productions; it can also be observed in temporary autonomous art events, as well as in institutional art spaces. Imperfections such as the loss of detail, the intermingling of text and image, and the emergence of new distortions with each act of reproduction open up a field of disobedience against regimes of legibility and standardization. Emerging from a conscious choice and moving beyond aesthetic deviation toward the suspension of dominant assumptions, this field of disobedience brings photocopy aesthetics into the visual articulation of refusal. Photocopy aesthetics contains imperfection; it is inexpensive, suitable for unauthorized reproduction, easily integrated into distribution processes, often anonymous, and extends beyond hierarchical relations of production. Photocopy renders the visual open to intervention; at the stages of production and circulation, and even after a final outcome has seemingly been reached, the object remains transformable through interventions. Fixity gives way to openness. What will happen to the visual is uncertain; there is no guarantee in this regard. This also means the erosion of the idea that the visual is something worth preserving. All of this brings photocopy aesthetics closer to refusal. This study involves thinking about the transformation of imperfection in the visual into a conscious political choice, rather than defining photocopy aesthetics or situating it within a historical framework. A series of experimental and experiential emphases that concretize the aesthetic-political framework expands the focus of the study to include practice. Through experiences of production, reproduction, and exhibition grounded in photocopy aesthetics, the study is situated on a reflexive ground that looks at processes of visual production from within.
	keywords: photocopy aesthetics, imperfection, visual articulation of refusal

	From Deep Fakes to The Ballot Box Exploring the Impact of Al Generated Political Messages During Pakistan's 2024 General Elections Amna Zulfiqar National University of Modern Languages
	keywords: Deep fakes, Pakistan Tehreek-e-Insaf (PTI), Prime Minister Imran Khan, Artificial Intelligence (AI), Pakistan Elections 2024

	ONLINE SESSIONS
	SESSION 3 - Algorithms, Visibility & Digital Political Power Chair: Olivér Varga, Péter Újvári
	Frames of Care vs. Frames of Law: A Two-Country Comparison of LGBTQ+ Visual Narratives during Pride Season 2025 Iva Ivanova Sofia University
	This paper tests whether rights-centric (law/evidence) or care-centric (belonging/safety) frames dominate LGBTQ+ visuals in Bulgaria and Hungary in 2025 - and what triggers shifts between them. Using a coded dataset of 1,000+ images/videos from Pride seasons, we estimate frame prevalence and co-occurrence with (a) legal references embedded on-graphic, (b) target audience (families/teachers/ municipal stakeholders), and (c) action prompts. Bulgaria shows a sharp rise in “design-for-trust” markers (citations, QR links, dates) tied to legislative moments, while Hungary shows stable care/safety framing, signaling adaptation to a routinized restrictive regime. Across both countries, mixed frames outperform single-frame visuals in organic engagement and shareability. We discuss strategic trade-offs (legibility vs. emotion) and offer a frame-selection checklist for CSOs communicating under moral panics and regulatory ambiguity.
	keywords: framing, LGBTQ+ communication, Pride 2025, Bulgaria, Hungary


	Algorithms, Charisma, and Power. Political Leadership in the Digital Ecosystem Daniele Battista, Arthur Gugliucciello, Emiliana Mangone University of Salerno
	This contribution examines how the role of digital platforms is reshaping political communication and consensus-building processes in contemporary societies. It explores how algorithmic architectures are transforming the relationship between leadership, audiences, and power. Through an empirical analysis of online interaction data, the study examines Donald Trump’s political communication during a crucial phase of his digital public activity, presenting it as a paradigmatic example of networked leadership. The analysis focuses on the dynamics of mobilisation, polarisation, and identity construction within digital ecologies. The findings show that  the leader’s centrality derives not only from traditional party structures but also from the ability to coordinate heterogeneous communication flows and activate processes of affective and symbolic resonance. The article proposes a theoretical model that conceptualises Trump’s audience as a cognitive and emotional power device, highlighting the convergence of post-organisational populism, algorithmic mediatisation, and communicative governance. This form of leadership expresses modes of “algorithmic charisma” that redefine the modalities of political legitimacy. From a methodological perspective, the study highlights the value of data-driven interpretive approaches while also addressing their limitations related to algorithmic transparency and replicability. In conclusion, the article offers a critical reflection on emerging ecologies of consensus and the democratic implications of the relentless “platformisation” of the public sphere.
	keywords: Digital Platforms, Political Communication, Algorithmic Mediation, Networked Leadership, Populism

	Artificial Intelligence as a Media Tool and the Mediatization of Education Cansu Kösem Işık Altınbaş University
	Artificial intelligence (AI) technologies are at the center of attention across all disciplines, bringing about innovations that redefine many fields and simplify daily life. Education, in particular, has been undergoing continuous transformation, especially in terms of speed and form. The use of AI tools in education is redefining the learning experience while generating transformations in the speed, production, transfer, and evaluation processes of information. While all these innovations are taking place, how do AI tools operate? At this point, AI technologies act like ‘gatekeepers’ and as a result, their position in determining information and information flow is strengthening day by day. Furthermore, this process encompasses a wide range of determinations, including the form and duration of information transfer. The role of AI in producing, selecting, and transmitting information in various forms such as text, images, or sound is also being reinforced. This study focuses on the issue of how the integration of AI technologies into the education process, due to the way information is produced and distributed, is increasingly mediating education. This entire process is examined within the context of Knut Lundby and Stig Hjarvard's ‘Mediaization Theory.’Through the mediation process, the sharing of information and learning have increasingly become intertwined with the structural processing principles of media. In this context, NotebookLM was selected as a sample for this research. NotebookLM works on user-submitted content, producing outputs such as summaries, mind maps, reports, infographics, and podcasts. The aim here is to make visible how the logic of mediation operates through a single sample; therefore, purposive sampling was used. The fact that NotebookLM works with texts/content submitted by the user is a crucial detail, but the selection of outputs from a large text/article largely occurs under the ‘gatekeeping’ of artificial intelligence. In the second stage, the user can send commands specifying how the AI ​​will produce the podcast from the submitted text, which sections and topics should be considered. Here, a ‘gatekeeping’ occurs through collaboration between machine and human. In this context, artificial intelligence was instructed to generate a podcast from a scientific article, and the resulting output was analyzed using the ‘qualitative text analysis method.’ The evaluation was carried out by paying particular attention to parameters such as algorithmic determinism, in other words, how the content is framed by the tool, the duration of the content, and the language used. The findings were evaluated within the framework of mediatization theory.
	keywords: Artificial Intelligence, Education, Mediatization, Gatekeeping, Communication

	When ordinary use becomes political: Resisting algorithmic visibility on Instagram Ettore Conti & Lydia Kollyri Vrije University Amsterdam, University of Amsterdam
	keywords: Everyday resistance; Instagram; algorithmic visibility; qualitative content analysis

	Cognitive Stress Tests and Proof-Feeling Engineering: Low-Cost Manipulation in Crisis Years (2020–2022) Dávid Horváth Ludovica University of Public Service
	keywords: weapon-grade communication; generative AI; synthetic legitimacy; laundering stack; verification discipline (V1/V2)

	Artificial Intelligence in Advertising Creativity: An Ongoing Struggle to Remain Original Mădălina Moraru, Iustin Moise, Carmela Stanciu University of Bucharest
	To achieve the objectives of this paper, 20 interviews will be conducted with junior creative teams from advertising agencies between January 10 and March 1st. This research is ongoing, as the next stage aims to compare the perspectives of Generation Z with those of Millennials.
	keywords: advertising, AI tools, Gen Z experiences , effectiveness, creative process

	When Mobilization Fails: Subnational Communication Dynamics and the Limits of Pro-Government Protest in Serbia Alexandra Karppi King's College London
	Research on political participation and social movements has predominantly focused on liberal opposition and visible forms of resistance. Comparatively less attention has been paid to state-mobilized movements like pro-government rallies (Ekiert et al 2020), which are also more likely to draw in supporters through propaganda rhetoric and nationalist framings. 
	This paper examines how online discourse and communication practices led to divergent mobilization outcomes in two Serbian cities, Niš and Novi Sad. It seeks to explain why the right-wing Serbian government failed to mobilize its supporters in Niš when it successfully mobilized supporters in Novi Sad during the same protest wave in 2025. To do so, I will extend core social movement theories of both resource-driven mobilization and nationalist framings to these subnational cases of pro-government rallies (Wedeen 1999, Tarrow 2011).
	I argue that in Niš, weaker party infrastructure created ineffective communication networks, which, when combined with a lower salience of nationalist protest framings, created the conditions for anticipated low turnout and non-mobilization. In Novi Sad, however, denser party networks and more resonant protest framings made pro-government mobilization feasible.
	I use digital ethnographic methods and qualitative interviewing to trace how local actors communicated about protest online and in media, assessed participation risks, and constructed shared understandings of whether mobilization was worthwhile. More specifically, I analyze city-level interactions on Facebook and Telegram and triangulate these observations with semi-structured interviews with activists and journalists. This mixed methods design allows me to  track  nationalist framings  in real time,  reconstruct  coordination efforts by organizers,  and  recover their shared understandings of feasibility, all of which would be missed by looking at protest outcomes alone. In addition to providing this methodological contribution to the conference, the paper will offer theoretical insights relevant to Tracks 1 and 2 by highlighting how the absence of collective action can be influenced by local communication dynamics.
	keywords: Pro-government mobilization, Mobilization failure, Political communication, Protest framings, Digital ethnography

	Freemasonry, Symbolic Communication, and the Reinvention of Meaning        Dorota Mackenzie    Kozminski University
	By foregrounding reinvention as a key analytical category, this paper contributes to communication science and media studies by showing how symbolic systems endure not by resisting change, but by continuously reinventing the conditions under which meaning is made.
	keywords: Freemasonry - reinvention- communication practices - symbolic communication
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	Social Media as Soliloquy: Communication For and About an Audience of One Julianna Kirschner University of Southern California
	Now, users are alerted through push notifications if something of interest has been posted. Through the ubiquity and convenience of cell phones, users can access their platform of choice through the click of a button. These platforms have also been designed to increase user interactivity—in other words, the platforms want more eyeballs on the screen. To accomplish that goal, social media platforms have algorithmically tailored their spaces for the niche interests of each individual user. The echo chamber a user finds themselves in repeat back what the platform already knows about the user. Therefore, social media platforms have sacrificed the “social” aspect of the term, in favor of “media.” When a user enters these spaces, it is not altogether different than a game of Simon Says. The user is prompted to input their preferences, aspirations, and pet peeves, among others. They have been socialized to expect the technological output from the phrase, “Repeat after me.”

	keywords: social media, ONLINE monologue, communication

	Everyday Resistance without Protest: Audience Negotiation, Media Power, and Reinvention in Platform-Mediated News Spaces Joynes J. & Dr. Ashish Kumar Dwivedy XIM University
	keywords: Everyday Resistance, Platform-Mediated Communication, Audience Negotiation, Media Power and Participation, Digital News Ecologies, Discursive Contestation, Reinvention of Public Communication

	Radical Sustainability Narratives in Tourism: Between Activism, Media, and Institutional Change Anna Królikowska-Tomczak & Krzysztof Kuzmicz Kozminski University
	CESG (Environmental, Social, Governance) reporting has become a staple of corporate communication, reflecting organisational commitments to sustainability and accountability. Yet, in the tourism sector, where economic growth and environmental vulnerability are often in tension, stakeholder reports offer a contested discursive space where narratives of responsibility, resilience, and reinvention are negotiated. This paper examines ESG reports issued by leading tourism organisations and destinations as instruments of reinvention—that is, not only as vehicles of disclosure, but as strategic texts where sustainability discourse is shaped, articulated, and potentially challenged.
	The study conducts a combined content and discourse analysis of publicly available ESG and sustainability reports from a purposive sample of tourism companies (hotels, airlines, cruise operators) and Destination Management Organisations (DMOs). Through systematic coding of categories such as environmental commitments, social impact claims, governance structures, and stakeholder engagement narratives, the analysis reveals patterns in how sustainability is constructed, what dimensions are emphasised or marginalised, and how organisations rhetorically balance economic, ecological, and social priorities.
	The conceptual frame draws on critical discourse studies and sustainability communication, treating ESG reporting as a mediated practice where institutional imaginaries of tourism sustainability are created and contested. By mapping narrative strategies and discursive moves, the paper illuminates how reporting practices may reinforce conventional growth paradigms, accommodate radical sustainability discourses, or signal emergent forms of organisational reinvention that foreground resilience, equity, and systemic transformation.
	Findings have implications for researchers interested in sustainability communication, corporate transparency, and critical tourism studies, and for practitioners seeking to craft more reflexive and inclusive reporting that aligns with stakeholder expectations and ecological realities.
	keywords: sustainability narratives and reporting, organizational reinvention

	Digital Muslim Activism in Europe: Resistance and Negotiation of Public Space through Social Media Haris bin Aziz Independent researcher
	By situating European Muslim digital activism within both theoretical and practical frameworks, this paper contributes to debates in sociology, media studies, and religious studies. It highlights how marginalized communities creatively respond to structural constraints and attempt to reshape public discourse. This research has implications not only for understanding online activism but also for policymakers and civil society actors seeking to foster inclusive public spheres that respect cultural diversity and freedom of expression.
	keywords: Digital activism, Muslim communities, Europe, Public sphere, Social media

	The Influence of Media on Citizen Engagement in the "Student Edict" Protest in Nis Tamara Tasić & Jovana Trajković University of Nis
	The year 2025 in Serbia was marked by numerous protests across different parts of the country, many of which were initiated by students. One of the largest and most significant of these protests, known as the “Student Edict” protest, took place in Niš on 1 March 2025, attracting wide public attention. Media coverage played a central role in shaping public perceptions of the events, presenting information in various ways that could either encourage or discourage citizen participation, influence public discussions, and frame the narrative surrounding the protest. The diversity of media platforms, including television, radio, print, and online outlets, offered residents multiple channels through which they could access information, interpret events, and respond accordingly.
	This study investigates the influence of media on citizen engagement in the “Student Edict” protest. The aim of the research is to determine the extent to which media exposure affected participation, discussions, and online engagement among local residents.
	The study is based on the method of a specially designed online questionnaire for the residents of Niš. The research provides insights into media effects on audience engagement.
	keywords: student protest, digital activism, Instagram, faculty blockades

	Communication Strategies and Practices of Serbian Student Protest Jovana Trajković &Tamara Tasić University of Nis
	Student protests in Serbia, marked by prolonged faculty blockades across public universities, offer a valuable case for examining contemporary forms of student activism. Beyond their political demands, these protests unfolded as intensive communicative processes through which students organized participation, coordinated action, and sought public legitimation in a highly polarized public and media environment. This paper examines the communication strategies and practices employed by students during the faculty blockades, with the aim of understanding the role of communication in sustaining protest over time. The study conceptualizes student protest as a communicative process in which protest narratives are articulated, collective identities are constructed, and relationships with institutional authorities and broader publics are negotiated. Using a qualitative case study approach, the study focuses on a critical moment of protest escalation—the day of the largest student demonstration on March 15, 2025, during the faculty blockades. The empirical material consists of publicly available content published on official student Instagram profiles within a 24-hour period surrounding this event, including posts and stories. Instagram is examined as a central communicative space through which students addressed both participants and external audiences, enabling direct communication outside traditional media channels.
	keywords: student protest, digital activism, Instagram, faculty blockades

	Symbolic sustainability narratives constituting a collective responsibility mindset through communication Viktorija Jakubauskytė- Andriulienė LCC International University
	These results demonstrate the constitutive power of communication to rediscover organizational purpose, and position sustainability reporting as a tool for resisting the paradox of short-term financial gain and higher-level goals. By revealing how symbolic narratives enable collective meaning-making that transcends conformity, the study contributes to communication science by connecting CCO theory with the frameworks on organizational identity transformation and its communication. In practice, it discusses the implementation of CSRD by identifying narrative strategies that foster a genuine collective sustainability mindset.
	keywords: Sustainability communication, Sustainability mindset, Communicative Constitution of Organizations, Sense-making
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	Dr. Sabrina K. Pasztor is an Assistant Professor and Head of Department at Corvinus University of Budapest, Hungary, in the Department of Communication and Media Sciences and a Lecturer at the University of Southern California (USC)’s Annenberg School for Communication and Journalism. She holds a Ph.D. in Communications and Media and a specialization in Gender Studies from the University of Illinois at Chicago, a master’s in industrial labor relations (MILR) from Cornell University, and a B.A. in Political Science from Bryn Mawr College. She has 18 years’ experience in the academic and administrative arenas in higher education and 14 years’ in corporate and consulting positions at Big 4 firms with cross-industry global clients.
	Dr. Pasztor’s research examines organizational and strategic professional communications, media framing, critical cultural studies, intercultural communication, and identity representations in organizational and popular culture. She was the recipient of a U.S. Fulbright Scholar Award in 2023-2024 at Corvinus. She teaches BA and MA-level courses in organizational communication, business communication, power and communication in organizations, persuasive communication, research project seminars, and intercultural communication.
	Her native and ethnic roots are from Chicago, Illinois and Budapest, Hungary. She currently lives in both Budapest and Los Angeles, California with her husband. She is an avid fan of British and Scandinavian mysteries, K (Korean)-dramas, and thrillers.
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	Admilson Veloso da Silva (Milson) is a Brazilian journalist with an MBA in Digital Communication, a master’s degree in Social Communication (Pontifical Catholic University of Minas Gerais), and a Ph.D. in Communication Science (summa cum laude) from the Corvinus University of Budapest. Moreover, he's a Researcher and Assistant Professor at the Institute of Marketing and Communication Sciences at the same university. Previously, he worked in journalism, digital marketing, social media management, political communication, and public relations. His main research interests are social media studies, youth self-presentation, and visual mobile communication.
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	Bollók Máté Bence is an Assistant Lecturer at Corvinus University of Budapest, Hungary, in the Department of Communication and Media Sciences, and a Project Coordinator at the Corvinus Institute of Advanced Studies. He holds an MSc in Marketing and a BSc in Finance and Accounting from Corvinus University of Budapest, complemented by additional studies in photography.
	His professional experience spans both academia and industry, including roles as a Business Intelligence Analyst and Junior Data Specialist at the LEGO Group, as well as experience in online marketing and financial sector internships. His academic and professional interests lie at the intersection of marketing, data analytics, and communication, with a particular focus on data-driven decision-making and digital communication strategies.
	He is actively involved in academic community development and research support initiatives at Corvinus. He is based in Budapest, Hungary, where he contributes to teaching and research activities within the field of communication and media studies.
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	Mariel Louise Cunanan is a Communication Science PhD student at the Corvinus University of Budapest. Holding degrees in Psychology and Political Communications from the University of the Philippines and Corvinus University of Budapest respectively, her research revolves around political metaphor and cognitive linguistics. Her dissertation and current research focuses on the use of conceptual metaphors in social media discussions surrounding the Israel-Hamas war.
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	Péter Janzsó is a PhD student at the Corvinus University of Budapest. He holds a marketing degree from the Corvinus University, and is a former member of the College for Advanced Studies in Social Theory. With a background in marketing research and public relations, he has 10+ years experience working at various PR and media agencies, and educational institutions. His research explores how journalistic and editorial approaches can be applied within corporate and institutional communications, with a particular focus on media-oriented and newsroom-type operations.

	Olivér Varga
	Olivér Dániel Varga is a PhD student at the Corvinus University of Budapest. He holds a BSc in Geography from Eötvös Loránd University and an MSc in Regional and Environmental Economics from Corvinus. He gained experience in municipal practice at the Budapest Mayor’s Office and later in corporate roles, giving him an applied, interdisciplinary perspective. His research focus investigates how digital disconnection and diminished online presence are narrated, staged, and commodified on social media platforms, arguing that rising digital fatigue is remediated into new aesthetic and marketable practices. Drawing on qualitative methods, he aims to outline the strategies certain agents develop to turn offline activities into performative value. In broader terms, the project aims to produce actionable insights relevant to media studies and consumer research, revolving around the convergence of virtuality and everyday life.
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